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The  University  of  North  Carolina  at  Chapel  Hill 
Chape!  Hill,  N.  C. 


THE  UNIVERSITY  OF  NORTH  CAROLINA 


Sixteen  Constituent  Institutions 

WILLIAM  CLYDE  FRIDAY,  B.S.,  LL.B.,  LL.D.,  President 
RAYMOND  HOWARD  DAWSON,  B.A.,  M.A.,  Ph.D.,  Vice  President— Aca- 
demic Affairs 
L.  FELIX  JOYNER,  A.B.,  Vice  President— Finance 
JOHN  L.  SANDERS,  A.B.,  J.D.,  Vice  President— Planning 
CLEON  FRANKLYN  THOMPSON,  B.S.,  M.S.,  Acting  Vice  President— Stu- 
dent Services  and  Special  Programs 
GEORGE  ELDRIDGE  BAIR,  B.A.,  M.A.,  Ph.D.,  Director  of  Educational  Tele- 
vision 

CHARLES  RAY  COBLE,  JR.,  B.S.,  M.A.,  Ph.D.,  Associate  Vice  President- 
Planning 

JOHN  B.  DAVIS,  JR.,  B.S.,  M.A.,  Ed.D.,  Associate  Vice  President— Institu- 
tional Development  and  Special  Programs 
JAMES  L.  JENKINS,  JR.,  A.B.,  Assistant  to  the  President 
EDGAR  WALTON  JONES,  B.S.,  M.S.,  Ph.D.,  Associate  Vice  President— Re- 
search and  Public  Service 
JOHN  P.  KENNEDY,  JR.,  S.B.,  B.A.,  M.A.,  J.D.,  Secretary  of  the  University 
ARNOLD  KIMSEY  KING,  A.B.,  A.M.,  Ph.D.,  Assistant  to  the  President 
ROSCOE  D.  McMILLAN,  JR.,  B.S.,  Assistant  to  the  President  for  Governmen- 
tal Affairs 

RICHARD  H.  ROBINSON,  JR.,  A.B.,  LL.B.,  Assistant  to  the  President 
ROBERT  W.  WILLIAMS,  A.B.,  M.A.,  Ph.D.,  Associate  Vice  President— Aca- 
demic Affairs 

The  University  of  North  Carolina  was  chartered  in  1789  and  opened  its  doors 
to  students  at  its  Chapel  Hill  campus  in  1795.  Throughout  most  of  its  history,  it 
has  been  governed  by  a  Board  of  Trustees  chosen  by  the  Legislature  and  pre- 
sided over  by  the  Governor.  During  the  period  1917-1972,  the  Board  consisted 
of  one  hundred  elected  members  and  a  varying  number  of  ex-officio  members. 

By  act  of  the  General  Assembly  of  1931,  without  change  of  name,  it  was 
merged  with  The  North  Carolina  College  for  Women  at  Greensboro  and  The 
North  Carolina  State  College  of  Agriculture  and  Engineering  at  Raleigh  to  form 
a  multicampus  institution  designated  The  University  of  North  Carolina. 

In  1963  the  General  Assembly  changed  the  name  of  the  campus  at  Chapel  Hill 
to  The  University  of  North  Carolina  at  Chapel  Hill  and  that  at  Greensboro  to  The 
University  of  North  Carolina  at  Greensboro  and,  in  1965,  the  name  of  the  campus 
at  Raleigh  was  changed  to  North  Carolina  State  University  at  Raleigh. 

Charlotte  College  was  added  as  The  University  of  North  Carolina  at  Charlotte 
in  1965,  and,  in  1969,  Asheville-Biltmore  College  and  Wilmington  College  be- 
came The  University  of  North  Carolina  at  Asheville  and  The  University  of  North 
Carolina  at  Wilmington  respectively. 


A  revision  of  the  North  Carolina  State  Constitution  adopted  in  November  1970 
included  the  following:  "The  General  Assembly  shall  maintain  a  public  system 
of  higher  education,  comprising  The  University  of  North  Carolina  and  such  other 
institutions  of  higher  education  as  the  General  Assembly  may  deem  wise.  The 
General  Assembly  shall  provide  for  the  selection  of  trustees  of  The  University 
of  North  Carolina.  .  .  ."  In  slightly  different  language,  this  provision  had  been 
in  the  Constitution  since  1868. 

On  October  30,  1971,  the  General  Assembly  in  special  session  merged,  with- 
out changing  their  names,  the  remaining  ten  state-supported  senior  institutions 
into  the  University  as  follows:  Appalachian  State  University,  East  Carolina 
University,  Elizabeth  City  State  University,  Fayetteville  State  University, 
North  Carolina  Agricultural  and  Technical  State  University,  North  Carolina 
Central  University,  North  Carolina  School  of  the  Arts,  Pembroke  State  Uni- 
versity, Western  Carolina  University,  and  Winston-Salem  State  University. 
This  merger,  which  resulted  in  a  statewide  multi-campus  university  of  sixteen 
constituent  institutions,  became  effective  on  July  1,  1972. 

The  constitutionally  authorized  Board  of  Trustees  was  designated  the  Board 
of  Governors,  and  the  number  was  reduced  to  thirty-two  members  elected  by 
the  General  Assembly,  with  authority  to  choose  their  own  chairman  and  other 
officers.  The  Board  is  "responsible  for  the  general  determination,  control,  su- 
pervision, management,  and  governance  of  all  affairs  of  the  constituent  insti- 
tutions." Each  constituent  institution,  however,  has  its  own  board  of  trustees  of 
thirteen  members,  eight  of  whom  are  appointed  by  the  Board  of  Governors, 
four  by  the  Governor,  and  one  of  whom,  the  elected  president  of  the  student 
body,  serves  ex  officio.  The  principal  powers  of  each  institutional  board  are  ex- 
ercised under  a  delegation  from  the  Board  of  Governors. 

Each  institution  has  its  own  faculty  and  student  body,  and  each  is  headed 
by  a  chancellor  as  its  chief  administrative  officer.  Unified  general  policy  and 
appropriate  allocation  of  function  are  effected  by  the  Board  of  Governors  and 
by  the  President  with  the  assistance  of  other  administrative  officers  of  the 
University.  The  General  Administration  office  is  located  in  Chapel  Hill. 

The  chancellors  of  the  constituent  institutions  are  responsible  to  the  Presi- 
dent as  the  chief  administrative  and  executive  officer  of  The  University  of 
North  Carolina. 


CALENDAR  OF  EVENTS 
1976-1977 


Summer  Session,  1976 
First  Term 


May  24,  Monday 
May  25,  Tuesday 
June  1 1,  Friday 

June  14,  Monday 

June  25,  Friday 

June  28-29,  Monday- 
Tuesday 


Registration. 
Classes  begin. 

Last  day  for  submitting  an  application  for  doc- 
toral degree  for  August  graduation. 

Last  day  to  drop  a  course. 

Last  class  day. 

Final  course  examinations. 


Second  Term 


July  6,  Tuesday 
July  7,  Wednesday 
July  16,  Friday 

July  26,  Monday 
July  31,  Saturday 

August  6,  Friday 

August  9-10,  Monday- 
Tuesday 


Registration. 
Classes  begin. 

Doctoral  dissertations  for  candidates  for  the  Au- 
gust graduation  must  be  filed  in  the  Graduate 
School  by  this  date. 

Last  day  to  drop  a  course. 

Last  day  for  final  oral  examinations  for  doctoral 
degrees  for  graduation  in  August. 

Last  class  day. 

Final  course  examinations. 


Fall  Semester,  1976 


August  23-25,  Monday- 
Wednesday 

August  26,  Thursday 

August  26,  Thursday 


September  6,  Monday 


Registration. 
Classes  begin. 

Examination  for  proficiency  and  reading  knowl- 
edge in  English  given  at  5  P.M.  in  101  Green- 
law. 

Holiday. 


October  1,  Friday 
November  23,  Tuesday 

November  24,  Wednesday 
November  29,  Monday 
November  29,  Monday 
December  4,  Saturday 

December  7,  Tuesday 

December  9-18, 

Thursday-Saturday; 
M  onday-Saturday 


Last  day  for  submitting  an  application  for  doc- 
toral degree  for  December  graduation. 

Doctoral  dissertations  for  candidates  for  the 
December  graduation  must  be  filed  in  the  Grad- 
uate School  by  this  date. 

Thanksgiving  recess  begins  at  1  P.M. 

Classes  resume  at  8  A.M. 

Last  day  to  drop  a  course. 

Last  day  for  the  final  oral  examinations  for  doc- 
toral degrees  for  December  graduation. 

Last  class  day. 

Final  course  examinations. 


Spring  Semester,  1977 


January  1 0—  ll,  Monday- 
Tuesday 

January  12,  Wednesday 

January  21,  Friday 


March  7,  Monday 
March  14,  Monday 
March  18,  Friday 


April  1 1,  Monday 
April  16,  Saturday 


April  18,  Monday 
April  26,  Saturday 

April  28,  Thursday 
May  2-11, 

Monday-Saturday; 

Monday-Wednesday 
May  15,  Sunday 


Registration. 
Classes  begin. 

Last  day  for  submitting  an  application  for  a  de- 
gree and  an  application  for  admission  to  candi- 
dacy for  the  master's  degree  and  last  day  for 
submitting  an  application  for  doctoral  degree 
for  May  Commencement. 

Spring  recess  begins  at  8  A.M. 

Classes  resume  at  8  A.M. 

Doctoral  dissertations  for  candidates  for  the 
May  Commencement  must  be  filed  in  the  Grad- 
uate School  by  this  date. 

Holiday. 

Written  examinations  for  master's  candidates  for 
the  May  Commencement  may  not  be  taken  after 
this  date. 

Last  day  to  drop  a  course. 

Last  day  for  final  oral  examinations  for  the  mas- 
ter's or  doctoral  degrees  for  graduation  in  May. 

Last  class  day. 

Final  course  examinations. 


Commencement. 


Special  Deadlines  for  Admission  Applications 


July  I,  1976  Last  day  for  submitting  application  for  admis- 

sion to  the  Fall  Semester. 

November  I,  1976  Last  day  for  submitting  application  for  admis- 

sion to  the  Spring  Semester. 

February  1,  1977  Last  day  for  submitting  application  to  qualify 

for  fellowship  or  assistantship  consideration  for 
the  Fall  Semester. 

May  19,  1977  Last  day  for  submitting  application  for  admis- 

sion to  the  First  Term  Summer  Session. 

June  23,  1977  Last  day  for  submitting  application  for  admis- 

sion to  the  Second  Term  Summer  Session. 
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OFFICERS  OF  ADMINISTRATION 


THE  UNIVERSITY  OF  NORTH  CAROLINA  AT  CHAPEL  HILL 

NELSON  FEREBEE  TAYLOR,  LL.B.,  Chancellor 

SUSAN  H.  EHRINGHAUS,  Assistant  to  the  Chancellor 
JOHN  PARKHILL  EVANS,  Ph.D.,  Assistant  to  the  Chancellor 
SARAH  VIRGINIA  DUNLAP,  B.S.,  Secretary  to  the  University 
DONALD  ARTHUR  BOULTON,  Ed.D.,  Dean  of  Student  Affairs 
DOUGLASS  HUNT,  LL.B.,  Vice  Chancellor,  Administration 
CLAIBORNE  STRIBLING  JONES,  Ph.D.,  Vice  Chancellor,  Business  and 
Finance 

LYLE  VINCENT  JONES,  Ph.D.,  Dean  of  the  Graduate  School  and  Vice 
Chancellor 

WILLIAM  FREDERICK  LITTLE,  Ph.D.,  Vice  Chancellor,  Development  and 

Public  Service 
JOHN  CHARLES  MORROW  III,  Ph.D.,  Provost 
HOMER  CRANSTON  RICE,  M.E.,  Director  of  Athletics 
CECIL  GEORGE  SHEPS,  M.D.,  Vice  Chancellor,  Health  Sciences 

THE  GRADUATE  SCHOOL 

LYLE  V.  JONES,  Ph.D.,  Dean 

MARK  I.  APPELBAUM,  Ph.D.,  Associate  Dean 

BLEYDEN  JACKSON,  Ph.D.,  Associate  Dean 

BARBARA  H.  WASIK,  Ph.D.,  Associate  Dean 

WILLIAM  J.  BRINSON,  B.A.,  Director  of  the  Graduate  Office 

The  Administrative  Board1 

HENRY  H.  DEARMAN,  Ph.D.,  Professor  of  Chemistry  (1976) 
J.  D.  EYRE,  Ph.D.,  Professor  of  Geography  ( 1975) 

EUGENE  H.  FALK,  Ph.D.,  Professor  of  French  and  Marcel  Bataillon  Profes- 
sor of  Comparative  Literature  (1978) 
RUSSELL  B.  GRAVES,  Ph.D.,  Professor  of  Dramatic  Art  (1977) 
JOHN  GULICK,  Ph.D.,  Professor  of  Anthropology  (1979) 
C.  HUGH  HOLMAN,  Ph.D.,  Kenan  Professor  of  English  (1976) 
G.  P.  MANIRE,  Ph.D.,  Kenan  Professor  of  Bacteriology  and  Immunologv 
(1979) 

MARGARET  L.  MOORE,  Ed.D.,  Professor  of  Physical  Therapy  ( 1977) 


1.  The  Chancellor,  the  Provost,  and  the  Director  of  Libraries  are  ex  officio  members 
of  the  Board.  Terms  expire  December  31  of  years  indicated. 
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MORRIS  A.  SHIFFMAN,  M.G.A.,  Ph.D.,  Professor  of  Environmental  Health 
in  the  Department  of  Environmental  Sciences  and  Engineering,  School  of 
Public  Health  (1975) 
RICHARD  L.  SIMPSON,  Ph.D.,  Professor  of  Sociology  (1978) 
ROY  E.  SOMMERFELD,  Ph.D.,  Professor  of  Education  (1978) 
FRED  B.  WRIGHT,  Ph.D.,  Professor  of  Mathematics  (1975) 


THE  GRADUATE  SCHOOL  OF  BUSINESS  ADMINISTRATION 

Officers  of  Administration 

MAURICE  WENTWORTH  LEE,  Ph.D.,  Dean 

CLAUDE  SWANSON  GEORGE,  JR.,  Ph.D.,  Associate  Dean 

ROY  WALTER  HOLSTEN,  A.B.,  Associate  Dean  for  External  Affairs 

CURTIS  PERRY  McLAUGHLIN,  D.B.A.,  Director  of  the  Doctoral  Program  in 

Business  Administration 
JACK  NEWTON  BEHRMAN,  Ph.D.,  Chairman  of  the  M.B.A.  Policy  Committee 
CALVIN  WAYNE  ATWOOD,  M.A.,  Executive  Director  of  the  M.B.A.  Program 
NICHOLAS  M.  DIDOW,  M.B.A.,  Associate  Director  of  the  M.B.A.  Program 
DeWITT  CLINTON  DEARBORN,  D.C.S.,  Director  of  the  Bureau  of  Business 

Services 

ROLLIE  TILLMAN,  JR.,  D.B.A.,  Director  of  The  Executive  Program 
RICHARD  IVOR  LEVIN,  Ph.D.,  Director  of  the  Young  Executives  Institute 
CLIFTON  H.  KREPS,  JR.,  Ph.D.,  Director  of  the  Institute  of  Applied  Business 
and  Economic  Research 

The  Administrative  Board2 

JACK  NEWTON  BEHRMAN,  Ph.D.,  Professor  of  International  Business 
DeWITT  CLINTON  DEARBORN,  D.C.S.,  Professor  of  Business  Administra- 
tion 

JAMES  REUBEN  GASKIN,  Ph.D.,  Professor  of  English 

JAMES  CARLTON  INGRAM,  Ph.D.,  Professor  of  Economics 

HAROLD  QUENTIN  LANGENDERFER,  D.B.A.,  C.P.A.,  Peat,  Marwick, 

Mitchell  Professor  of  Professional  Accounting 
J.  FINLEY  LEE,  Ph.D.,  Julian  Price  Professor  of  Business  Administration 
MAURICE  WENTWORTH  LEE,  Ph.D.,  Dean,  School  of  Business  Administra- 
tion, Cary  C.  Boshamer  Distinguished  Professor  of  Economics  and  Busi- 
ness Administration 
RICHARD  IVOR  LEVIN,  Ph.D.,  Professor  of  Business  Administration 
WILLIAM  F.  LITTLE,  Professor  of  Chemistry;  Vice  Chancellor  for  Develop- 
ment and  Puhlic  Service 
GEORGE  PHILIP  MANIRE,  Ph.D.,  Kenan  Professor  of  Bacteriology  and  Im- 
munology 

ROLLIE  TILLMAN,  JR.,  D.B.A.,  Professor  of  Marketing 


2.  The  Chancellor  and  the  Provost  are  ex  officio  memhers  of  the  Board.  The  Asso- 
ciate Dean  of  the  School  serves  as  Secretary  of  the  Board. 


THE  GRADUATE  FACULTY 


J.  STACY  ADAMS,  Ph.D.,  R.  J.  Reynolds  Industries  Professor  of  Applied  Be- 
havioral Science  and  Coordinator  of  the  School's  Organizational  Behavior 
Area.  Professor  Adams'  research  interests  include  social  psychology  of  or- 
ganizations, social  systems,  and  equity  theory.  His  work  currently  focuses 
on  behavior  in  organizational  boundary  roles.  He  has  taught  at  Columbia 
and  Stanford  and  has  published  in  Journal  of  Personal  and  Social  Psychol- 
ogy, Journal  of  Experimental  Social  Psychology,  Journal  of  Applied  Social 
Psychology  and  Organizational  Behavior  and  Human  Performance. 

GARY  M.  ARMSTRONG,  Ph.D.,  Assistant  Professor  of  Business  Administra- 
tion. Dr.  Armstrong  has  written  on  the  use  of  quantitative  tools  for  mak- 
ing marketing  decisions  and  on  the  FTC's  regulation  of  deceptive  adver- 
tising. His  dissertation  (Northwestern,  1972),  "An  Interactive  Computer 
Program  for  Determination  of  the  Optimal  Allocation  of  Personal  Selling 
Efforts,"  received  first  place  in  the  American  Marketing  Association's 
Doctoral  Dissertation  Contest. 

GERALD  ALAN  BARRETT,  A.B.,  J.D.,  Professor  of  Business  Administra- 
tion, is  a  recent  past  president  of  the  National  Academy  of  Arbitrators. 
He  has  extensive  experience  in  industrial  arbitration  and  has  been  an  ad- 
visor to  the  U.  S.  Department  of  Labor  and  to  the  Senate  Sub-Committee 
on  Labor-Management  Relations.  Mr.  Barrett  teaches  MBA  courses  in 
business  policy. 

JOHN  DICKSON  BAZLEY,  Ph.D.,  Assistant  Professor  of  Accounting.  Dr. 
Bazley's  current  research  includes  projects  in  the  area  of  social  measure- 
ment and  the  development  of  criteria  to  determine  the  appropriateness  of 
alternative  methods  of  accounting  for  investments  in  common  stock.  With 
Professors  Nikolai  and  Brummet,  he  has  funding  from  the  National  Associ- 
ation of  Accountants  to  study  measurement  of  environmental  and  physi- 
cal resource  impacts  of  corporate  policy. 

JACK  NEWTON  BEHRMAN,  Ph.D.,  Professor  of  International  Business.  An 
authority  on  the  multinational  corporation,  Professor  Behrman  has  been 
advisor  to  national  and  international  organizations  including  the  National 
Academy  of  Science,  the  U.  S.  Department  of  State,  the  Senate  Foreign 
Relations  Committee,  and  the  Organization  of  American  States.  His 
books  include  U.  S.  International  Business  and  Governments  (McGraw- 
Hill,  1971),  National  Interests  and  the  Multinational  Enterprise  (Prentice 
Hall,  1970),  The  Role  of  International  Companies  in  Latin  America  (Lex- 
ington Books,  1972),  and  International  Business-Government  Communi- 
cations (Lexington  Books,  1975).  He  was  Assistant  Secretary  of  Com- 
merce under  Presidents  Kennedy  and  Johnson. 

GERALD  DEAN  BELL,  Ph.D.,  Professor  of  Business  Administration,  took  his 
formal  training  in  industrial  psychology  and  sociology  (Ph.D.,  M.A., 
Yale).  His  general  interests  include  organizational  development,  group 
behavior,  and  systems  analysis  of  organizational  behavior.  His  most  re- 
cent book  is  The  Achievers  (Preston-Hill,  1973).  Dr.  Bell's  current  proj- 
ects concern  leadership  styles,  organizational  design,  and  the  relation- 
ships between  organizational  design  and  individual  performance. 
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ROGER  ALLEN  BLAU,  Ph.D.,  Assistant  Professor  of  Business  Administra- 
tion, teaches  in  the  School's  Quantitative  Methods  Area  and  in  the  Uni- 
versity's interdisciplinary  Curriculum  in  Operations  Research  and  Sys- 
tems Analysis.  He  specializes  in  operations  research  problems  that  in- 
volve random  variables.  Recent  papers  include:  "Random  Payoff,  Two- 
Person  Zero  Sum  Games"  {Operations  Research,  1974)  and  "Stochastic 
Programming  and  Decision  Analysis:  An  Apparent  Dilemma"  {Manage- 
ment Science,  1974). 

LINDA  CAROLYN  BOWEN,  Ph.D.,  C.P.A.,  Assistant  Professor  of  Account- 
ing, did  her  1972  dissertation  (Georgia  State)  on  "Social  Responsibility 
of  the  Accounting  Profession."  Dr.  Bowen  was  named  Outstanding  Facul- 
ty Member  of  Oglethorpe  University  in  1973  and  received  an  Outstanding 
Educators  of  America  Award  for  1973-1974.  She  practiced  public  account- 
ing with  an  international  C.  P.  A.  firm  for  three  years  and  continues  to  consult 
and  conduct  seminars  on  income  taxation  and  accounting  issues.  Her  re- 
search interests  include  social  accounting,  accounting  measurement  and 
topics  related  to  federal  income  taxation. 

LEE  BRUMMET,  Ph.D.,  C.P.A.,  Willard  J.  Graham  Professor  of  Business 
Administration,  is  a  leading  figure  in  the  two  new  areas  of  corporate  so- 
cial accounting  and  human  resources  accounting.  He  is  immediate  past 
president  of  the  American  Accounting  Association  and  recent  vice  presi- 
dent of  the  National  Association  of  Accountants.  He  is  currently  serving 
on  the  executive  committees  of  the  American  Accounting  Association  and 
the  National  Association  of  Accountants  and  on  the  Council  of  the  Ameri- 
can Institute  of  Certified  Public  Accountants.  He  is  author  of  "Total  Per- 
formance Measurement"  {Management  Accounting,  1973),  and  "Account- 
ing for  Human  Resources"  {Journal  of  Accountancy,  December,  1970). 

RICHARD  PERCIVAL  CALHOON,  M.A.,  Professor  of  Business  Administra- 
tion, has  written  seven  textbooks  on  human  relations  in  management  and 
personnel  administration,  including  Personnel  Management  and  Super- 
vision (Appleton-Century-Crofts,  rev.  ed.,  1967).  His  interests  include  con- 
flict resolution  and  dirty  tricks  in  management.  He  has  done  extensive  in- 
dustrial consulting  and  is  presently  working  with  Professor  Jerdee  and  the 
UNC  Institute  of  Government  on  a  study  of  supervisory  training  needs  in 
North  Carolina  state  and  municipal  government. 

WILLARD  TRACY  CARLETON,  William  R.  Kenan,  Jr.  Professor  of  Business 
Administration.  Professor  Carleton's  current  research  concerns  corporate 
financial  planning  and  bond  valuation  models.  Two  recent  publications 
are:  "Application  of  the  Decomposition  Principle  to  the  Capital  Budgeting 
Problem  in  a  Decentralized  Firm"  (with  G.  Kendall  and  S.  Tandon,  Jour- 
nal of  Finance,  1974),  and  "Rate  of  Return,  Rate  Base  and  Regulatory  Lag 
under  Conditions  of  Changing  Capital  Costs"  {Land  Economics,  1974). 
Two  other  papers,  accepted  for  publication,  are:  "Estimation  and  Uses 
of  the  Term  Structure  of  Interest  Rates  (with  I.  Cooper)  and  "Joint  Deter- 
mination of  Rate  of  Return  and  Capital  Structure:  An  Econometric  Analy- 
sis" (with  I.  Silberman). 

AVERY  BERLOW  COHAN,  Ph.D.,  Professor  of  Finance.  (On  leave,  1975- 
1976.)  Professor  Cohan's  primary  research  interests  are  capital  budgeting 
and  valuation  theory.  Recent  projects  concern  the  risk  structure  of  interest 
rates,  the  demand  for  total  corporate  liquidity,  and  measuring  the  ex  ante 
quality  of  credit.  Dr.  Cohan  has  taught  at  the  Harvard  Business  School  and 
the  I.M.E.D.E.,  the  Switzerland-based  management  education  center  for 
European  executives,  and  has  consulted  widely  for  business  and  govern- 
ment agencies  and  for  the  United  Nations. 
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DAVID  GARELD  DANNENBRING,  Ph.D.,  Assistant  Professor  of  Business 
Administration.  A  Member  of  the  Operations  Management  Faculty,  Dr. 
Dannenbring's  special  interests  include  heuristic  programming,  simulation, 
and  flow  and  job  shop  scheduling.  He  presented  "Efficient  Flow  Shop  Se- 
quencing with  Branch  and  Bound:  The  Exploitation  of  Symmetrical  Prop- 
erties" at  the  1973  regional  TIMS  meeting  in  Atlanta  and  "Sequencing 
Heuristics:  A  Large  Scale  Evaluation"  at  the  ORSA/TIMS  national  meet- 
ing in  1974,  and  he  has  papers  published  in  Management  Science,  A  HE 
Transactions,  and  International  Journal  of  Production  Research. 

LEWIS  F.  DAVIDSON,  Ph.D.,  Associate  Professor  of  Accounting,  is  research 
advisor  to  the  American  Institute  of  Certified  Public  Accountants'  Commit- 
tee on  Auditors'  Responsibilities  and  to  the  American  Accounting  Associ- 
ation's committee  on  curricula  for  bachelor's  degree  and  master's  degree 
accounting  majors.  Davidson's  research  is  primarily  empirical,  and  stresses 
behavioral  implications  of  accounting  information.  His  work  is  published 
in  ABACAS  and  Accounting  Review.  He  taught  at  the  University  of  Texas 
and  New  York  University  before  coming  to  UNC. 

EDWARD  WILSON  DAVIS,  Ph.D.,  Associate  Professor  of  Business  Adminis- 
tration, taught  at  the  MIT  Sloan  School  of  Management  and  the  Harvard 
Business  School,  and  consulted  with  a  number  of  national  firms  before 
joining  the  Operations  Management  Faculty  here.  The  author  of  more  than 
40  case  studies,  articles  and  technical  papers,  Davis'  recent  work  includes: 
"How  To  Avoid  Construction  Headaches"  (Harvard  Business  Review, 
(1973),  "Network  Based  Resource  Allocation  Techniques"  (Industrial  En- 
gineering, 1974)  and  "A  Comparison  of  Heuristic  Solutions  in  Resource- 
Constrained  Project  Scheduling"  (Management  Science,  1974).  His  cur- 
rent research  interests  lie  in  the  areas  of  production  management  and 
project  planning  and  control. 

DeWITT  CLINTON  DEARBORN,  D.C.S.,  Professor  of  Business  Administra- 
tion and  Director  of  the  Bureau  of  Business  Services.  Professor  Dearborn 
has  taught  at  Kansas,  Harvard,  and  Carnegie-Mellon  University,  where 
he  was  director  of  the  Executive  Program;  and  he  has  been  a  teacher 
and  special  consultant  to  develop  management  programs  at  the  Univer- 
sities of  Madrid  and  Ibadan  (Nigeria).  His  research  interests  are  in  busi- 
ness finance  and  finance  policy.  Dr.  Dearborn  is  coordinator  for  the  Fi- 
nance Area. 

ROBERT  BIGELOW  DesJARDINS,  Ph.D.,  Associate  Professor  of  Business 
Administration,  is  coordinator  of  the  Quantitative  Methods  Area.  Dr. 
DesJardins'  research  interests  include  simulation  and  computer  and  infor- 
mation systems.  He  is  author  of  four  reports  on  the  data  processing  ser- 
vices industry  and  co-author  with  Professor  Levin  of  Theory  of  Games  and 
Strategies  (International  Textbooks,  1970).  He  recently  returned  from 
England  and  Germany,  where  he  taught  in  the  University  of  Utah's  "Mas- 
ter of  Business  Administration  in  Europe"  program. 

DOUGLAS  ALLEN  ELVERS,  Ph.D.,  Associate  Professor  of  Business  Admin- 
istration. Dr.  Elvers  teaches  in  the  Operations  Management  Area,  and  has 
written  several  papers  on  job-shop  dispatching  rules,  including:  "Job 
Shop  Dispatching  Rules  Using  Various  Delivery  Date  Setting  Criteria," 
(Production  and  Inventory  Management,  1973);  "A  Simulation  Study  of 
Tardiness  in  Job  Shops,"  in  Scientific  and  Behavioral  Foundations  for  De- 
cision Sciences,  Southeast  Region  of  the  American  Institute  for  Decision 
Sciences,  1974,  and  "The  Sensitivity  of  the  Relative  Effectiveness  of  Job 
Shop  Dispatching  Rules  with  Respect  to  Various  Arrival  Distributions" 
(A  HE  Transactions,   1974).  Other  interests  include  network  and  critical 
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path  analysis,  scheduling  of  operations,  management  gaming  and  com- 
puter applications. 

ADOLF  JAN  HENRI  ENTHOVEN,  Visiting  Professor  of  Accounting.  The  au- 
thor of  several  publications  on  the  relationship  of  accounting  and  econom- 
ic development  policy,  Professor  Enthoven  has  conducted  research  for  the 
World  Bank,  Harvard  University,  the  Development  Advisory  Service  and 
the  Ford  Foundation.  He  has  taught  at  the  University  of  Toronto,  the  In- 
stitute of  Social  Studies  (The  Hague),  the  University  of  Illinois,  and  Har- 
vard University.  Professor  Enthoven  is  co-author  with  Nobel  Prize  winner 
Tinbergen,  of  Accounting  and  Economic  Development  Policy  (American 
Elsevier,  1973).  At  Chapel  Hill  he  is  continuing  a  Ford  Foundation  project 
on  information  flows  in  the  micro  and  macroeconomic  sectors  and  teach- 
ing graduate  students. 

JOHN  PARKHILL  EVANS,  Ph.D.,  Professor  of  Business  Administration  and 
Assistant  to  the  Chancellor.  Professor  Evans  teaches  in  the  School's  Quan- 
titative Methods  Area  and  is  a  member  of  the  University's  Curriculum  in 
Operations  Research /Systems  Analysis.  His  research  interests  include 
mathematical  programming  and  problems  with  multiple  objectives.  Two 
of  his  recent  papers  are:  "A  Revised  Simplex  Algorithm  for  Linear  Multiple 
Objective  Problems"  [Mathematical  Programming,  1973),  and  "An  Ex- 
istence Theorem  for  Penalty  Function  Theory"  (SI AM  Journal  on  Con- 
trol, 1974). 

CLAUDE  SWANSON  GEORGE,  JR.,  Ph.D.,  Professor  of  Management  and 
Associate  Dean  of  the  School  of  Business  Administration.  Professor 
George's  interests  include  organization  theory,  evolution  of  managerial 
thought,  and  design  of  complex  production  organizations  and  systems.  He 
is  author  of  History  of  Management  Thought  (Prentice-Hall,  2nd  ed., 
1972),  the  first  book  in  its  field,  and  of  the  text  Management  for  Business 
and  Industry  (Prentice-Hall,  3rd  ed.,  1970). 

ROBERT  SPEIR  HEADEN,  D.B.A.,  Associate  Professor  of  Business  Admin- 
istration. Dr.  Headen  is  co-author  with  Professor  J.  F.  Lee  of  "Life  Insur- 
ance Demand  and  Household  Portfolio  Behavior."  {The  Journal  of  Risk 
and  Insurance,  forthcoming),  and  with  B.  L.  LaLonde  of  "Strategic  Plan- 
ning for  Distribution"  {Journal  of  Long  Range  Planning,  1971).  His  pri- 
mary interests  are  market  structure,  consumer  behavior,  and  measurement 
of  promotion.  In  1972  he  was  Chairman  of  the  Board  of  Trustees  of  the 
Graduate  Business  Administration  Council,  the  policy  body  for  the  ATGSB 
examination.  He  was  visiting  professor  at  INSEAD,  Fontainebleau, 
France,  in  1974. 

ROY  WALTER  HOLSTEN,  A.B.,  Lecturer  in  Business  Administration  and  As- 
sociate Dean  for  External  Affairs.  Mr.  Holsten  is  director  of  the  School's 
development  programs  and  of  its  publications.  He  is  responsible  for  the 
written  communication  phases  of  the  Integrative  Management  Labora- 
tory required  of  all  first-year  MBA's. 

G.  DAVID  HUGHES,  Ph.D.,  Burlington  Industries  Professor  of  Business  Ad- 
ministration. Professor  Hughes  is  the  developer  of  a  multidisciplinary  ap- 
proach to  market  strategy,  which  incorporates  theories  and  measurements 
from  the  fields  of  demography,  economics,  sociology,  and  psychology,  and 
which  is  presented  in  his  book  Demand  Analysis  for  Market  Planning 
(Richard  D.  Irwin,  1974).  His  interests  include  the  measurement  of  con- 
sumer attitudes,  the  development  of  audits  to  reduce  the  cost  of  market 
research,  and  the  dynamics  of  information  processing.  His  book  Buyer/ 
Consumer  Information  Processing  (with  M.  L.  Ray)  was  published  by  the 
University  of  North  Carolina  Press  in  1974. 
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THOMAS  HARLAN  JERDEE,  Ph.D.,  Professor  of  Business  Administration. 
Professor  Jerdee's  research  focuses  on  individual  and  organizational  values 
and  performance.  Among  several  recent  articles  with  Professor  Rosen  are: 
"Effects  of  Employee's  Sex  and  Threatening  versus  Pleading  Appeals  on 
Managerial  Evaluations  of  Grievances"  {Journal  of  Applied  Psychology, 
1975)  and  "Effects  of  Opportunity  to  Communicate  and  Visibility  of  In- 
dividual Decisions  on  Behavior  in  the  Common  Interest"  {Journal  of  Ap- 
plied Psychology,  1974).  He  is  co-author  with  Professor  Calhoon  of  sever- 
al recent  articles  on  supervisory  training. 

RICHARD  JOSEPH  KEINTZ,  Ph.D.,  Assistant  Professor  of  Business  Adminis- 
tration, teaches  courses  in  Risk  Management.  His  dissertation  (Wiscon- 
sin, 1974)  is  "An  Analysis  of  the  Impact  of  Real  Estate  Investment  Trusts 
Formed  by  Life  Insurance  Companies,"  and  it  received  the  State  Farm 
Companies'  Foundation  Doctoral  Dissertation  Award.  Dr.  Keintz  is  inter- 
ested in  the  life  insurance  industry  as  a  financial  intermediary. 

C  L  KENDALL,  D.B.A.,  Assistant  Professor  of  Business  Administration.  Pro- 
fessor Kendall's  interests  include  international  marketing,  the  role  of  mar- 
keting in  economic  development,  and  consumer  research  inputs  to  busi- 
ness and  public  policy.  Dr.  Kendall  has  worked  in  industry  and  spent  sev- 
eral years  conducting  research  in  Central  and  South  America.  Recent  pub- 
lications include,  "Warranty  and  Complaint  Policies:  An  Opportunity  for 
Marketing  Management"  (with  Professor  Russ,  Journal  of  Marketing, 
1975)  and  "Applications  of  Consumer  Information  Processing  Research 
to  Public  Policy  Issues"  (with  Professors  Armstrong  and  Russ,  Commun- 
ication Research,  1975). 

BASHEER  A.  M.  KHUMAWALA,  Ph.D.,  Associate  Professor  of  Business  Ad- 
ministration, is  a  member  of  the  Operations  Management  Area.  Facilities 
location,  production  and  distribution  planning,  applications  of  mathemati- 
cal and  heuristing  programming  are  among  his  research  interests.  He  has 
an  extensive  list  of  publications;  the  more  recent  ones  include:  "An  Effi- 
cient Heuristic  Procedure  for  the  Capacitated  Warehouse  Location  Prob- 
lem" {Naval  Research  Logistics  Quarterly,  1974),  "Solution  of  the  Multi- 
Asset  Finite  Horizon  Investment  Renewal  Problem"  {Management  Sci- 
ence, 1975),  "Algorithm  for  the  p- Median  Problem:  Extension  and  Reply" 
{Geographical  Analysis,  1975),  "Branch  and  Bound  Algorithm  for  Assem- 
bly Line  Balancing  with  Paralleling"  (with  Pinto  and  Dannenbring,  Inter- 
national Journal  of  Production  Research,  1975). 

JAY  EDWARD  KLOMPMAKER,  Ph.D.,  Assistant  Professor  of  Business  Ad- 
ministration. Dr.  Klompmaker's  research  interests  include  new  product 
development,  personal  selling,  marketing  control,  and  the  application  of 
quantitative  techniques  to  marketing  problems.  He  is  co-author  with 
David  L.  Kurtz  and  H.  Robert  Dodge  of  Professional  Selling,  (Business 
Publications,  Inc.)  Dr.  Klompmaker  has  published  articles  on  test  market- 
ing new  products,  advertising  media  strategy,  and  new  product  sales  fore- 
casting. 

CLIFTON  HOLLAND  KREPS,  JR.,  Ph.D.,  Wachovia  Professor  of  Banking 
and  Director  of  the  Institute  of  Applied  Business  and  Economic  Research. 
Professor  Kreps'  primary  interests  concern  the  management  of  financial 
institutions  and  capital  markets.  He  conducted  a  large-scale  study  of  local 
capital  formation  in  economically  underdeveloped  areas  under  Economic 
Development  Administration  funding,  and  served  on  the  Special  Mone- 
tary-Fiscal Policy  Advisory  Council  of  the  Coastal  Plains  Regional  Com- 
mission. Dr.  Kreps  has  worked  with  the  Federal  Reserve  Bank  of  New  York 
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and  written  texts  on  money  and  banking  and  business  financial  adminis- 
tration. 

HAROLD  QUENT1N  LANGENDERFER,  D.B.A.,  C.P.A.,  Peat,  Marwick, 
Mitchell  Professor  of  Professional  Accounting.  Dr.  Langenderfer  is  a 
member  of  the  Advisory  Council  to  the  Financial  Accounting  Standards 
Board.  He  completed  a  term  this  year  as  chairman  of  the  American  Ac- 
counting Association's  Committee  on  Accounting  Education,  and  was  for 
two  years  AAA  Director  of  Education.  He  is  a  member  of  the  AICPA 
Board  on  Standards  for  Schools  of  Professional  Accounting.  Professor 
Langenderfer's  research  concerns  the  foundations  of  accounting  princi- 
ples. He  is  co-author  of  The  CPA  Examination:  A  Review  (Charles  Mer- 
rill, 1969),  and  co-author  of  the  annual  handbook  Income  Tax  Procedure 
(with  J.  B.  Bower,  Southwestern  Publishing  Co.) 

HENRY  ALLEN  LATANE,  Ph.D.,  Meade  H.  Willis,  Sr.  Professor  of  Invest- 
ment Banking.  Professor  Latane's  primary  interests  are  in  portfolio  theory 
and  investment  management.  His  extensive  work  in  developing  a  quanti- 
tative approach  to  investment  decisions  includes  two  studies  funded  by  the 
National  Science  Foundation:  "An  Investigation  of  Returns  from  Assets" 
and  "Empirical  and  Theoretical  Analysis  of  Long  Term  Trends  in  Earn- 
ings, Dividends,  Capital  Investment  and  Stock  Prices,  Using  a  Portfolio 
Model  and  Data  from  Individual  Firms." 

J.  FIN  LEY  LEE,  Ph.D.,  Julian  Price  Professor  of  Business  Administration. 
Market  dynamics  in  property  and  liability  insurance,  the  demand  for  life 
insurance,  employee  values  in  business,  income  elasticity  of  ordinary  life 
insurance,  and  analysis  of  insurance  rating  systems  are  all  topics  of  recent 
papers  and  monographs  by  Professor  Lee.  He  is  co-author  of  "Variable 
Products  and  the  Consumer"  (with  J.  Kerr,  The  Journal  of  the  American 
Society  of  Chartered  Life  Underwriters,  1972);  "Simulation:  A  Potential 
Risk  Management  Tool"  (with  R.  Formisano,  Risk  Management,  1973); 
and  author  of  "The  North  Carolina  Plan:  Blueprint  for  an  Automobile 
Reinsurance  Facility"  {Insurance  Law  Journal,  1973). 

MAURICE  WENTWORTH  LEE,  Ph.D.,  Cary  C.  Boshamer  Distinguished  Pro- 
fessor of  Economics  and  Business  Administration  and  Dean  of  the  School 
of  Business  Administration.  Professor  Lee  serves  on  the  Board  of  Direc- 
tors of  the  National  Bureau  of  Economic  Research;  he  is  a  past  president 
of  the  American  Association  of  Collegiate  Schools  of  Business.  His  spe- 
cial field  is  economic  fluctuations  and  growth.  He  is  author  of  Macroeco- 
nomics: Fluctuations,  Growth  and  Stability  (Richard  D.  Irwin,  5th  ed., 
1971)  and  Toward  Economic  Stability  (John  Wiley  and  Sons,  1966). 

RICHARD  IVOR  LEVIN,  Ph.D.,  Professor  of  Business  Administration  and  Di- 
rector of  the  Young  Executives  Institute.  Professor  Levin  teaches  business 
policy  courses,  management  simulation,  and  the  integrative  management 
laboratory  in  the  MBA  Program.  His  interests  include  application  of  quan- 
titative methods  to  small  organizations,  business  policy,  management 
gaming,  and  public  administration  in  developing  countries.  His  books  in- 
clude Quantitative  Approaches  to  Management,  with  C.  A.  Kirkpatrick 
(McGraw-Hill,  3rd  ed.  1975)  and  Contemporary  Policy  for  Managing  Op- 
erating Systems,  with  C.  P.  McLaughlin,  R.  P.  Lamone,  and  J.  F.  Kottas 
(McGraw-Hill,  1972).  He  is  a  consultant  to  business  and  has  worked  ex- 
tensively with  the  Turkish  government  designing  management  develop- 
ment programs  for  the  Turkish  Civil  Service. 

JAMES  EDWARD  LITTLEFIELD,  Ph.D.,  Professor  of  Business  Administra- 
tion, is  coordinator  for  the  Marketing  Area.  International  marketing,  eco- 
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nomic  development,  advertising,  marketing  services  and  marketing  research 
are  among  his  interests.  Dr.  Littlefield  has  taught  and  conducted  research  in 
Lima,  Peru  and  Ankara,  Turkey.  He  is  co-author  of  Marketing:  An  Environ- 
mental Approach  (with  J.  R.  Kerr,  Prentice-Hall,  1974);  Branch  Bank  Loca- 
tion (with  G.  J.  Burney  and  W.  V.  White,  Bank  Marketing  Association,  1973), 
Advertising:  Mass  Communication  in  Marketing  (with  C.  A.  Kirkpatrick, 
Houghton  Mifflin,  3rd  ed.,  1970),  and  author  of  Readings  in  Advertising 
(West  Publishing  Co.,  1975). 

RICHARD  WOLCOTT  McENALLY,  Ph.D.,  Associate  Professor  of  Finance. 
Dr.  McEnally's  research  is  concentrated  in  the  investments  area,  with  spe- 
cial emphasis  on  analysis  of  risk  and  return  relationships.  Recent  papers 
are,  "A  Note  on  the  Return  Behavior  of  High  Risk  Common  Stocks" 
{Journal  oj  Finance,  1974)  and  "Some  Costs  and  Consequences  of  Divi- 
dend-Oriented Investments  Strategies"  {Journal  of  Business  Research, 
1974). 

CURTIS  PERRY  McLAUGHLIN,  D.B.A.,  Professor  of  Business  Administra- 
tion, is  Director  of  the  Doctoral  Program  in  Business  Administration.  He 
has  taught  at  Harvard  Business  School  and  the  School  of  Public  Health  at 
Harvard.  His  special  interests  are  aggregate  scheduling  and  application  of 
systems  analysis  and  quantitative  methods  approaches  to  such  professional 
services  as  hospitals  and  population  planning  agencies.  Professor  McLaugh- 
lin is  a  consultant  on  the  administration  of  family  planning  programs  in 
several  Middle  Eastern  countries,  as  part  of  a  US  AID  program  admini- 
stered through  the  Carolina  Population  Center.  His  many  publications  in- 
clude Teaching  Health  and  Human  Services  Administration  by  the  Case 
Method  (with  L.  Sprague  and  A.  P.  Sheldon,  Behavioral  Publications, 
1973);  Systems  and  Medical  Care  (editor,  with  A.  P.  Sheldon  and  F.  Baker, 
MIT  Press,  1970). 

RICHARD  ALLAN  MANN,  B.S.,  J.D.,  Assistant  Professor  of  Business  Law, 
completed  the  Juris  Doctor  degree  at  Yale  in  1973.  A  specialist  in  business 
law,  he  taught  at  Mc Master  University.  His  research  interests  are  in  cor- 
porate finance  and  law  of  privacy.  Mr.  Mann  teaches  the  course  in  credit 
transactions  and  sales. 

DANNIE  JOSEPH  MOFFIE,  Ph.D.,  Professor  of  Business  Administration.  As- 
sessment of  managerial  performance,  applications  of  quantitative  methods 
to  problems  of  organizational  behavior,  and  motivation  are  among  Professor 
Moffie's  interests.  As  consultant  to  a  number  of  industrial  firms,  Professor 
Moffie  is  conducting  research  on  job  satisfaction/dissatisfaction  among 
workers  in  the  Southeast.  He  also  has  a  project  in  cooperation  with  the 
Carolina  Population  Center  on  the  cost  of  pregnancies  in  industry.  His  cur- 
rent research  concerns  test  validation. 

ALAN  WILLIAM  NEEBE,  Ph.D.,  Assistant  Professor  of  Business  Administra- 
tion, teaches  in  the  Quantitative  Methods  area  and  in  the  interdisciplinary 
Curriculum  for  Operations  Research /Systems  Analysis.  His  interests  include 
networks,  integer  programming  and  facility  location  methods.  Dr.  Neebe  is 
co-author  with  R.  S.  Garfinkel  and  M.  R.  Rao  of  "An  Algorithm  for  the 
m-Median  Plant  Location  Problem"  {Transportation  Science)  and  of  "The 
m-Center  Problem:  Bottleneck  Facility  Location,"  presented  at  the  1974 
ORSA/TIMS  meeting  in  Boston.  His  paper,  "An  Algorithm  for  the  Segre- 
gated Storage  Problem"  was  presented  at  the  1975  ORSA/TIMS  meeting 
in  Chicago. 

LOREN  ALFRED  NIKOLAI,  Ph.D.,  Assistant  Professor  of  Accounting.  Dr.  Ni- 
kolai's dissertation  (Minnesota,  1973)  presents  an  accounting  analysis  of  pol- 
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lution  control — a  model  to  evaluate  the  economic  feasibility  of  a  firm's 
complying  with  pollution  standards.  He  is  interested  in  interdisciplinary  re- 
search which  involves  accounting  and  sociology.  Dr.  Nikolai,  with  Professors 
Bazley  and  Brummet,  has  National  Association  of  Accountants  funding  to 
study  measurement  of  environmental  and  physical  resource  impacts  of  cor- 
porate policy. 

RICHARD  HARPER  PETTWAY,  Ph.D.,  Visiting  Professor  of  Finance,  is  on 
leave  from  the  University  of  Florida.  Dr.  Pettway  is  author  of  several  books 
on  managerial  finance,  as  well  as  numerous  articles  on  various  aspects  of 
finance.  His  recent  research  includes  "Market  Tests  of  Capital  Adequacy 
of  Large  Commercial  Banks"  (forthcoming  in  Journal  of  Finance),  and 
"The  Effects  of  Shocks  upon  Investors  Risk  Perceptions  in  Homogeneous 
Industries,"  presented  at  the  1975  meeting  of  the  Financial  Management 
Association.  Dr.  Pettway  is  Southeast  Regional  Director  of  the  Financial 
Management  Association  and  serves  on  the  editorial  board  of  Journal  of 
Business  Research. 

JOHN  JULIUS  PRINGLE,  Ph.D.,  Professor  of  Finance.  Corporate  financial 
management  and  financial  management  of  commercial  banks  are  special 
interests  of  Dr.  Pringle,  who  worked  a  number  of  years  with  the  Rand 
Corporation  and  as  vice  president  of  North  Carolina  National  Bank  be- 
fore completing  his  doctorate  at  Stanford.  His  recent  publications  include: 
"The  Imperfect-Markets  Model  of  Commercial  Bank  Financial  Manage- 
ment" {Journal  of  Financial  and  Quantitative  Analysis,  1974);  "Price/ Earn- 
ings Ratios,  Earnings  Per  Share  and  Financial  Management"  (Financial 
Management,  1973);  and  "The  Capital  Decision  in  Commercial  Banks" 
{Journal  of  Finance,  1974). 

ISAAC  NEWTON  REYNOLDS,  Ph.D.,  Professor  of  Accounting,  is  co-author 
with  A.  Slavin  of  Basic  Accounting  for  Managerial  and  Financial  Control 
(Dryden  Press,  3rd  ed.,  1975).  He  is  author  of  An  Analysis  of  Deprecia- 
tion Methods  and  Bases,  in  the  School's  monograph  series,  Research  in 
Economics/ Business  Administration.  Professor  Reynolds'  teaching  inter- 
ests are  in  financial  and  governmental  accounting. 

MICHAEL  L.  RICE,  Ph.D.,  Assistant  Professor  of  Business  Administration, 
teaches  in  the  School's  Finance  Area.  His  primary  research  interest  is  in- 
vestor behavior.  Dr.  Rice's  1975  UNC  dissertation,  "Investor  Perceptions: 
A  Search  for  Structure,"  uses  a  laboratory  model  of  hypothetical  stocks  to 
determine  how  professional  financial  analysts  form  expectations  for  stock 
price  performance.  He  is  conducting  follow-up  research  using  real  mutual 
fund  portfolios  to  extend  his  findings  to  a  broader  cross-section  of  profes- 
sional investors. 

HOWARD  O.  ROCKNESS,  Ph.D.,  Assistant  Professor  of  Accounting,  wrote 
his  dissertation  (University  of  Washington,  1973)  on  budgetary  control.  His 
primary  interest  is  managerial  accounting,  especially  questions  about  how 
accounting  information  influences  users  and  user  decisions.  As  a  Pre-Doc- 
toral  Teaching  Assistant  and  Lecturer  at  Washington,  he  took  part  in  the 
Price  Waterhouse  Study  Group  to  Establish  a  New  Introduction  to  Account- 
ing, which  produced  the  book  A  New  Introduction  to  Accounting.  He  has 
underway  projects  on  "Belief,  Values  and  Budgetary  Control,"  and  "Exec- 
utive Stock  Plans:  Inconsistencies  in  Current  Reporting  Practice"  (with 
Lecturer  Eugene  H.  Brooks). 

BENSON  ROSEN,  Ph.D.,  Associate  Professor  of  Business  Administration, 
teaches  in  the  Organizational  Behavior  Area.  His  research  interests  include 
attitude  theory  and  assessment  and  small  group  processes.  He  is  co-author 
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with  Professor  Jerdee  of  several  recent  studies  on  sex  stereotypes  in  busi- 
ness: "Influence  of  Sex  Stereotypes  on  Personnel  Decisions"  (Journal  of 
Applied  Psychology,  1974);  "Sex  Stereotyping  in  the  Executive  Suite," 
(Harvard  Business  Review,  1974);  and  "Effects  of  Applicants'  Sex  and 
Difficulty  of  Job  on  Evaluation  of  Candidates  for  Management  Positions" 
(Journal  oj  Applied  Psychology,  forthcoming).  He  is  co-author  with  Pro- 
fessor Adams  of  "Organizational  Cover  Up:  Factors  Influencing  the  Dis- 
cipline of  Information  Gatekeepers"  (Journal  of  Applied  Psychology, 
1974).  Dr.  Rosen  is  writing  a  book,  Ms.  Management:  Encouraging  Career 
Opportunities  for  Women. 

DAVID  STEPHEN  RUBIN,  Ph.D.,  Associate  Professor  of  Business  Administra- 
tion, teaches  in  the  Quantitative  Methods  Area  and  in  the  University's  Cur- 
riculum for  Operations  Research /Systems  Analysis.  Dr.  Rubin's  research 
focuses  on  mathematical  programming,  particularly  integer  programming. 
He  is  author  of  "Rationalizing  Discrete  Programs"  (Operations  Research, 
1973);  and  "Vertex  Generation  and  Cardinality  Constrained  Linear  Pro- 
grams" (Operations  Research,  forthcoming). 

FREDERICK  ANSLEY  RUSS,  Ph.D.,  Associate  Professor  of  Business  Admin- 
istration. A  member  of  the  Marketing  Area,  Dr.  Russ  is  particularly  inter- 
ested in  consumer  decision  making,  distribution  channel  relationships  and 
consumer  protection.  His  dissertation  "Consumer  Evaluation  of  Alterna- 
tive Product  Models"  (Carnegie-Mellon,  1971),  won  First  Place  in  the 
American  Marketing  Association's  Doctoral  Dissertation  Contest.  Russ  is 
author  of  "Detecting  Deception  in  Advertising"  (with  Professor  Armstrong, 
Business  Topics,  1975)  and  "Applications  of  Consumer  Information  Pro- 
cessing to  Public  Policy  Issues"  (with  Professors  Armstrong  and  Kendall, 
Communication  Research,  1975),  and  "Warranty  and  Complaint  Policies: 
An  Opportunity  for  Marketing  Management"  (with  Professor  Kendall, 
Marketing  Management,  1975). 

WILLIAM  S.  STEWART,  B.A.,  J.D.,  Associate  Professor  of  Business  Law, 
is  author  of  "Judicial  Review  of  Dividend  Policy  in  Suits  by  Minority 
Shareholders"  (American  Business  Law  Review,  1974).  Professor  Stewart 
engaged  in  private  law  practice  for  twenty  years.  He  is  coordinator  for  Busi- 
ness Law  and  teaches  courses  in  law  of  trade  and  credit  transactions  and 
sales. 

CLYDE  P.  STICKNEY,  D.B.A.,  Associate  Professor  of  Accounting.  Dr.  Stick- 
ney's  current  research  includes  an  empirical  study  of  the  equity  of  corpor- 
ate income  tax  systems  and  projects  on  price-level  adjusted  accounting, 
accounting  measures  for  corporate  pension  plans,  and  the  use  of  account- 
ing information  to  predict  changes  in  the  foreign  exchange  rate.  He  is  au- 
thor of  "Window-Dressing  in  the  Interim  Earnings  Report:  An  Empirical 
Assessment  for  Firms  Going  Public"  (Journal  of  Business,  1975)  and 
co-author  of  "Accounting  Measures  of  Foreign  Exposure"  (Accounting 
Review,  1975).  He  is  co-author  of  a  forthcoming  book,  Inflation  Account- 
ing: General  Price  Level  Adjusted  Accounting  for  the  Accountant  and  Fi- 
nancial Analyst.  Dr.  Stickney  taught  at  the  University  of  Chicago  before 
coming  to  UNC. 

JUNIUS  HEWITT  TERRELL,  Ph.D.,  C.P.A.,  Professor  of  Accounting,  was  a 
CP. A.  for  ten  years  with  an  international  firm.  He  is  author  of  "Areas  for 
Error  in  Financial  Accounting  and  External  Reporting"  ( The  CPA  Journal, 
1973);  "Minimum  Standards  for  Unaudited  Financial  Statements"  (Journal 
of  Accountancy,  1973);  and  "A  Conceptual  Auditing  Methodology — 
Interrelationships  Between  Financial  Statements,  Internal  Controls,  and 
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the  Audit  Program"  {The  Accounting  Review,  1974).  He  is  president  of 
the  N.  C.  Board  of  CP. A.  Examiners. 

ROLLIE  TILLMAN,  JR.,  D.B.A.,  Professor  of  Marketing  and  Director  of  The 
Executive  Program,  is  a  former  Director  of  the  MBA  Program  at  UNC,  a 
past  national  director  of  the  American  Marketing  Association,  and  former 
Assistant  Editor  of  The  Harvard  Business  Review.  His  research  and  con- 
sulting interests  include  marketing  management,  bank  marketing,  corpor- 
ate strategy  and  planning.  Publications  include  Promotion:  Persuasive 
Communication  in  Marketing  (Irwin,  2nd  Ed.,  1972),  with  C.  A.  Kirkpat- 
rick;  Bank  Marketing  (Addison-Wesley,  1968),  with  Luther  H.  Hodges,  Jr.; 
and  a  chapter  in  the  Marketing  Manager's  Handbook  (Dartnell,  1973), 
as  well  as  numerous  articles  including  "The  Rise  of  the  Conglomerchants" 
{Harvard  Business  Review,  1971). 

HAROLD  EDGAR  WYMAN,  Ph.D.,  Associate  Professor  of  Business  Adminis- 
tration, is  a  member  of  the  Accounting  faculty.  Dr.  Wyman  taught  at  the 
Harvard  Business  School  and  worked  in  the  controllers  department  of  an 
international  oil  company  in  South  America.  His  current  projects  concern 
research  in  the  analysis  and  reporting  of  financial  leases,  and  the  effect  of 
inflation  on  measurement  of  financial  results,  especially  for  companies 
with  foreign  operations.  Wyman  is  author  of  "Is  Lease  Analysis  under  Un- 
certainty an  Exception  to  Generally  Accepted  Financial  Practice?"  {Ac- 
counting Review,  1974),  "Blaise  Pascal  (1623-1662) — Scientist,  Philoso- 
pher and  Accountant?"  {Management  Accounting,  1974);  and  co-author 
with  Professor  Cohan  of  Cases  in  Financial  Management  (Prentice-Hall, 
1972). 

Emeriti 

CLYDE  CASS  CARTER,  LL.B.,  Ph.D.,  Professor  of  Business  Law,  Emeritus 
CHARLES  ATKINSON  KIRKPATRICK,  D.C.S.,  Professor  of  Marketing, 
Emeritus 

CLEMENT  SEARL  LOGSDON,  Ph.D.,  Professor  of  Marketing,  Emeritus 
CLARENCE  HENRY  McGREGOR,  Ph.D.,  Burlington  Industries  Professor  of 

Business  Administration,  Emeritus 
GUSTAV  THEODOR  SCHWENNING,  Ph.D.,  Professor  of  Business  Adminis- 
tration, Emeritus 

FRANK  J.  SCHWENTKER,  A.B.,  C.L.U.,  C.P.C.U.,  Julian  Price  Lecturer  in 
Life  Insurance,  Emeritus 


GRADUATE  FELLOWS 
1975-1976 

Burlington  Industries  Scholars 

JOHN  F.  WATSON,  B.S.,  North  Carolina  State  University 

KAREN  R.  WORLEY,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 


Business  Foundation  MBA  Scholars 


MARY  E.  ANSLEY,  B.A.,  Duke  University 

FRANCIS  D.  BAILEY,  B.M.E.,  Georgia  Institute  of  Technology 

HAROLD  W.  BARDILL,  JR.,  B.A.,  East  Carolina  University 

LEONARD  H.  BARTO,  B.S.,  University  of  Delaware 

KATHERINE  D.  BELL,  B.A.,  Rice  University 

MICHAEL  G.  BYRNE,  B.S.,  Auburn  University 

JOHN  J.  CENEVIVA,  B.A.,  Saint  Joseph's  College 

SHELLY  B.  COLEMAN,  B.S.,  University  of  Pennsylvania 

GARY  R.  CORRELL,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

BARRY  D.  GRAHAM,  B.S.,  North  Carolina  State  University 


22 


The  University  of  North  Carolina  at  Chapel  Hill 


FRED  B.  DAVENPORT,  A.B.,  University  of  North  Carolina  at  Chapel  Hill 
JEFFREY  W.  DAVIS,  A.B.,  University  fo  North  Carolina  at  Chapel  Hill 
CHRISTOPHER  S.  GAAL,  B.A.,  Duke  University 

EMMETT  WAYNE  GIBSON,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 
NANCY  J.  HAMRICK,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 
JOSEPH  M.  HART,  JR.,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 
JAMES  J.  HARTZELL,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 
THOMAS  B.  HINES,  M.S.,  University  of  North  Carolina  at  Chapel  Hill 
RICHARD  H.  HOLOMAN,  B.M.E.,  East  Carolina  University 
FRANK  S.  HORSLEY,  B.A.,  Duke  University 

MARTHA  K.  INMAN,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

GARRY  D.  JOYE,  B.A.,  Fordham  University 

PAUL  M.  KADE,  B.A.,  State  University  of  New  York  at  Buffalo 

GREGORY  M.  KAPFER,  B.S.,  Wake  Forest  Universitv 

RONALD  J.  KEETON,  B.B.A.,  University  of  Georgia 

MARY  M.  LaROGUE,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 

NORMA  S.  LAUGHTON,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

PAGE  G.  LEA,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

PHILIP  A.  LEONARD,  B.A.,  Davidson  College 

ANN  W.  LORD,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

THOMAS  K.  MANNING,  B.S.,  Ohio  State  University 

CATHERINE  T.  MATHESON,  B.S.,  Sweet  Briar  College 

GLENN  S.  McKENZIE,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

JOHN  K.  MOLEN,  A.B.,  University  of  North  Carolina  at  Chapel  Hill 

RICHARD  A.  MORTON,  B.S.,  University  of  Richmond 

NANCY  M.  MURRAY,  A.B.,  Duke  University 

ALICE  H.  NORTH,  M.A.,  University  of  North  Carolina  at  Greensboro 

RORY  R.  OLSEN,  J.D.,  Duke  University 

BETTYE  B.  PAINTER,  B.A.,  University  of  Tennessee 

FRANK  L.  RAITER,  B.A.,  North  Carolina  State  University 

LEE  S.  ROBINSON,  B.S.,  University  of  Michigan 

MARK  J.  ROUGEUX,  B.A.,  University  of  Kentucky 

HAROLD  B.  ROUSE,  B.A.,  Yale  University 

ROLAND  T.  RUST,  B.A.,  DePauw  University 

DAVID  M.  RYAN,  B.S.,  Georgia  Institute  of  Technology 

GAIL  P.  SLACK,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

MARION  C.  SMITH,  B.S.,  North  Carolina  State  University 

WILLIAM  D.  SPOEDE,  B.S.,  Georgia  Institute  of  Technology 

EARLE  H.  STAPLES,  III,  A.B.,  Dartmouth  College 

JAY  N.  STRONG,  A.B.,  University  of  North  Carolina  at  Chapel  Hill 

BONNIE  S.  THACHER,  B.A.,  College  of  William  and  Mary 

NEIL  M.  WAGNER,  B.A.,  Bucknell  University 

DEBORAH  WALKER,  B.A.,  Alfred  University 

DAVID  B.  WAUD,  B.A.,  Princeton  University 

JOHN  M.  WEEMS,  B.A.,  North  Carolina  State  University 

LINDA  C.  WISELY,  M.A.,  Middlebury  College 

STEPHEN  W.  WISELY,  B.A.,  University  of  Virginia 


Central  Carolina  Bank  and  Trust  Company  Fellow 

EARL  C.  HOWELL,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 
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Charlotte  Executive  Program  Fellow 

EILEEN  S.  KENNEDY,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 


Collier  Cobb  and  Associates  Fellows 

JOHN  F.  KING,  B.A.,  North  Carolina  State  University 

CATHERINE  R.  STRIBLING,  A.B.,  University  of  North  Carolina  at  Chapel 
Hill 


Consortium  for  Graduate  Study  in  Management  Fellows 

JOYCE  L.  ALEXANDER,  A.B.,  Princeton  University 

STANLEY  T.  BAILEY,  B.A.,  Hobart  College 

DERRY  S.  BIGBY,  B.S.,  Wake  Forest  University 

OLLIE  G.  BISHOP,  B.S.,  Pembroke  State  University 

ALICE  M.  CASE,  B.A.,  College  of  Notre  Dame  of  Maryland 

LOURDES  M.  CASTELLANOS,  B.S.,  Georgia  Institute  of  Technology 

REGINALD  C.  CORINALDI,  B.A.,  Swarthmore  College 

JUAN  C.  FERNANDEZ,  B.A.,  Columbia  University 

CARYL  S.  FOSTER,  B.A.,  Stanford  University 

LISA  S.  GAINES,  B.A.,  University  of  North  Carolina  at  Chapel  Hill 

DAVID  L.  HARRIS,  B.S.,  Boston  University 

WILLIE  J.  JACKSON,  B.S.,  Florida  A  &  M  University 

JOHNNY  L.  JOHNSON,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 

BARBARA  J.  JOSEPH,  B.A.,  Smith  College 

DAN  L.  LAWSON,  B.S.,  North  Carolina  Central  University 

PEGGY  D.  LEE,  B.A.,  University  of  Michigan 

MICHAEL  G.  MILLER,  B.A.,  Yale  University 

PRISCILLA  NIEVES,  A.B.,  Duke  University 

GEORGE  A.  PARKER,  B.S.,  Wake  Forest  University 

STEVE  L.  POWELL,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 

EMINE  F.  PRIETO,  B.A.,  University  of  Puerto  Rico 

JESUS  M.  PRIETO,  B.S.,  University  of  Detroit 

GUY  F.  SUMMERS,  B.U.P.,  University  of  Illinois 

KENNETH  W.  VINSON,  B.S.,  Fayetteville  State  University 

FRANK  C.  WEAVER,  B.S.E.E.,  Howard  University 


Executive  Program  Fellow 

JEFFREY  R.  BOAK,  A.B.,  University  of  North  Carolina  at  Chapel  Hill 


Haskins  and  Sells  Fellows 

STUART  B.  KELLER,  MBA,  University  of  North  Carolina  at  Chapel  Hill 
RANDOLPH  A.  SHOCKLEY,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 
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John  Motley  Morehead  MBA  Fellows 


ROBERT  E.  BOSWORTH,  B.A.,  Amherst  College 

LAWRENCE  A.  CULLER,  B.S.,  North  Carolina  State  University 

ANNE  E.  ERWIN,  B.A.,  Vassar  College 

GEORGE  J.  HAUPTFUHRER,  B.A.,  Yale  University 

CYNTHIA  C.  TURNER,  B.A.,  Swarthmore  College 

MARY  SUE  WILLINGHAM,  B.A.,  University  of  Washington 


R.  J.  Reynolds  Fellows 

ROBERT  B.  CHRISTIAN,  A.B.,  Duke  University 
PATRICIA  S.  OLSEN,  B.S.,  East  Texas  State  University 


University  Research  Fellows 

MARY  F.  MERICLE,  B.S.,  University  of  North  Carolina  at  Chapel  Hill 
JAPHET  H.  NKONGE,  MBA,  Rutgers  University 


Wachovia  Bank  and  Trust  Company  Fellows 

WILLIAM  G.  DAUGHTRIDGE,  B.S.,  University  of  North  Carolina  at  Chapel 
Hill 

LINDA  L.  SOUTHERLAND,  B.A.,  University  of  North  Carolina  at  Greensboro 


Walter  E.  Heller  MBA  Scholar 

DAVID  C.  JACOBI,  B.S.,  Georgia  Institute  of  Technology 


Zimmer  MBA  Scholar 


ROBERT  T  JACKSON,  B.S.,  North  Carolina  State  University 


INTRODUCTION 

The  Graduate  School  of  Business  Administration  shares 
the  rich  heritage  of  The  University  of  North  Carolina  at 
Chapel  Hill,  which  in  1795  became  the  first  state  university 
to  open  its  doors  to  students. 

During  the  200  years  of  its  history,  the  University  has  de- 
veloped into  an  internationally  recognized  community  for  re- 
search and  scholarship.  Now  numbering  some  20,000  students 
and  2,000  faculty  members,  the  University  continues  to  main- 
tain a  tradition  for  excellence  in  undergraduate  teaching, 
emphasizing  the  liberal  arts.  Its  graduate  and  professional 
programs  offer  degrees  in  fifty-two  fields,  including  liberal 
arts,  the  natural,  physical  and  social  sciences,  law,  medicine, 
dentistry,  pharmacy,  nursing,  public  health,  education,  jour- 
nalism, library  science,  and  social  work. 

The  campus  is  notable  for  its  natural  beauty  and  old 
trees.  The  older  buildings  are  primarily  of  Georgian  archi- 
tecture, while  the  most  recent  buildings  are  constructed  in 
compatible  modern  styles. 
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The  School  of  Business  Administration  is  located  in 
Dudley  Dewitt  Carroll  Hall,  near  the  center  of  the  campus. 
"New  Carroll,"  the  School's  new  four-story  graduate  cen- 
ter, provides  excellent  facilities  for  advanced  study.  It 
houses  a  graduate  reading  room,  seminars,  study  carrells, 
and  six  small  teaching  amphitheaters  for  MBA  discussion 
groups  and  other  classes.  Time-sharing  computer  terminals 
located  in  the  building  connect  with  the  IBM  System/ 360, 
model  75  located  at  the  Computation  Center  on  campus  and 
with  the  IBM  System/ 370,  model  165  located  at  the  Trian- 
gle Universities  Computation  Center  in  Research  Triangle 
Park. 

The  Graduate  School  of  Business  Administration  offers 
programs  leading  to  the  Master  of  Business  Administration 
and  Doctor  of  Philosophy  Degrees.  It  awards  degrees 
through  the  Graduate  School  of  the  University. 

In  addition,  the  School  of  Business  Administration  offers 
an  undergraduate  program  leading  to  the  Bachelor  of  Sci- 
ence degree.  It  has  two  intensive  non-degree  management 
development  programs  for  upper  and  middle  management, 
The  Executive  Program  and  the  Young  Executives  Institute. 
The  Bureau  of  Business  Services  of  the  School  sponsors  nu- 
merous short  institutes  and  seminars,  many  of  which  are  held 
in  cooperation  with  professional  or  business  associations.  The 
School  has  been  accredited  by  the  American  Assembly  of 
Collegiate  Schools  of  Business  since  1923. 

The  School  of  Business  Administration  has  enjoyed  sub- 
stantial support  from  the  business  community  of  North  Caro- 
lina and  from  the  state  as  a  whole.  Its  private  endowments 
through  the  Business  Foundation  of  North  Carolina  have 
helped  it  draw  together  and  maintain  a  faculty  which  in- 
cludes individuals  who  have  earned  national  distinction  in 
their  fields  of  specialization — outstanding  teachers,  re- 
searchers, and  leaders  of  national  professional  organiza- 
tions in  their  disciplines. 

Much  of  the  success  of  the  MBA  and  Ph.D.  Programs 
depends  upon  the  high  quality  of  their  student  bodies,  and 
upon  the  fertile  exchange  that  is  created  when  men  and 
women  of  proven  intellectual  ability  and  a  wide  range  of 
educational,  practical  and  professional  experiences  address 
common  problems.  The  opportunities  for  formal  and  infor- 
mal exchange  with  the  faculty  are  enhanced  by  the  size  of 
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the  two  programs.  There  are  approximately  50  doctoral 
students  in  residence  in  the  Ph.D.  Program  and  240  MBA 
students.  Although  between  50  and  60  percent  of  the  grad- 
uate students  come  from  North  Carolina  each  year,  the  re- 
maining 40  to  50  percent  includes  students  from  every  section 
of  the  United  States  and  from  several  foreign  countries. 

Chapel  Hill  is  a  classic  "university  town"  with  a  popu- 
lation of  27,000.  It  is  situated  within  a  larger  population  center 
of  300,000,  which  includes  the  state  capital  at  Raleigh,  several 
universities  in  Raleigh  and  Durham,  and  private  research 
institutes  at  the  Research  Triangle  Park. 

Graduate  students  have  access  to  library  collections  and 
other  resources  of  North  Carolina  State  University  at  Raleigh, 
Duke  University  in  Durham,  and  also  The  University  of 
North  Carolina  at  Greensboro.  The  three  Triangle  Univer- 
sities maintain  computer  facilities  at  the  Triangle  Univer- 
sities Computation  Center  at  Research  Triangle  Park.  Grad- 
uate students  at  Chapel  Hill  enjoy  an  opportunity  to  par- 
ticipate in  a  broad  range  of  professional,  cultural  and 
intellectual  activities  involving  the  three  universities. 


THE  MBA 


The  professional  graduate  program  leading  to  the  Mas- 
ter of  Business  Administration  degree  is  designed  for  men 
and  women  who  seek  executive  positions  in  business.  The 
MBA  Program  is  valuable  preparation  also  for  persons  who 
plan  management  careers  in  a  variety  of  nonprofit  or- 
ganizations, including  government,  education,  health  care 
delivery  systems,  and  other  non-profit  organizations. 

In  structure  and  content,  the  MBA  Program  reflects 
the  principle  that  effective  management  requires  the  ability 
to  view  the  organization  as  an  integrated  whole,  operating 
within  a  larger  economic,  political,  and  social  environment. 
The  MBA  Program  emphasizes  the  analysis  of  business 
problems,  the  determination  of  business  policy,  and  the 
cultivation  of  the  skills  and  judgment  involved  in  respon- 
sible management.  Because  current  enrollment  is  240  stu- 
dents, MBA  education  at  Chapel  Hill  is  able  to  stress  the 
student's  personal  development  through  structured  and  in- 
formal contacts  with  the  faculty. 

The  MBA  Program  is  designed  for  persons  with  bache- 
lors degrees  in  liberal  arts,  social  and  natural  sciences,  engi- 
neering, and  business.  There  are  three  major  requirements 
for  admission:  (1)  a  generally  superior  undergraduate  record 
as  evidenced  by  an  official  transcript  from  an  accredited 
college  or  university;  (2)  a  satisfactory  score  on  the  Gradu- 
ate Management  Admissions  Test  administered  by  the  Ed- 
ucational Testing  Service  of  Princeton,  New  Jersey;  and 
(3)  three  supporting  letters  of  recommendation  from  pro- 
fessors or  employers. 

MBA's  follow  an  integrated  two-year  curriculum  that 
allows  specialization  in  the  second  year.  The  nature  of  the 
first  year  curriculum  requires  that  students  enter  the  MBA 
Program  only  in  the  fall  semester.  Candidates  for  the  MBA 
degree  are  normally  expected  to  further  their  understanding 
of  management  through  first-hand  work  experience  during 
the  summer  between  the  first  and  second  years  of  the  Pro- 
gram. 
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The  first-year  curriculum  is  comprised  of  17  interlock- 
ing "learning  modules"  of  varying  length.  Students  develop 
competence  in  each  of  the  functional  areas  of  business — ac- 
counting, finance,  marketing,  and  operations  management, 
as  well  as  a  basic  understanding  of  quantitative  decision 
tools,  organizational  behavior,  theory  of  the  firm,  and  macro- 
economics. A  unique  feature  of  the  program  is  the  year-long 
course  in  Integrative  Management.  Taught  by  the  case  meth- 
od, this  weekly  seminar  helps  students  draw  together  ma- 
terials from  their  on-going  coursework  and  apply  them  to 
business  problems.  It  provides  an  introduction  to  the  de- 
cision-making process  which  requires  the  student  to  inte- 
grate information  from  the  various  business  disciplines  and 
to  articulate  his  analysis  in  periodic  written  reports.  Written 
reports  are  evaluated  by  members  of  the  English  Depart- 
ment, as  well  as  by  faculty  members  of  the  Business  School. 

Upon  successful  completion  of  the  first  year,  students 
receive  credits  in  the  following  courses: 


BA 

200 

BA 

201 

BA 

230 

BA 

250 

BA 

260 

BA 

270 

BA 

280 

BA 

297 

Econ  288 

Econ  289 

Quantitative  Methods  I 

Quantitative  Methods  II 

Production  Management 

Human  Behavior  in  Management 

Marketing  Management 

Management  and  Financial  Accounting 

Financial  Management 

Integrative  Management  and  Business  Com- 
munication 

Managerial  Economics 
Stabilization  and  Economic  Growth 


The  Second  Year 

Each  second-year  student  chooses  six  electives  that  fo- 
cus on  one  or  two  areas,  or  which  continue  to  develop  his 
background  as  a  generalist.  Field  project  electives  are  of- 
fered which  enable  the  student  to  apply  his  developing  ex- 
pertise to  the  solution  of  an  actual  management  problem. 
Required  courses  in  the  second  year  are: 
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Fall  Semester 


BA  294    Business  and  Society 
BA  298    Management  Simulation 
(Computer  Game) 

Spring  Semester 

BA  225    International  Business 
BA  295    Business  Policy 

There  is  no  foreign  lanugage  requirement  and  no  thesis. 
Where  appropriate  to  the  student's  program,  permission 
may  be  granted  to  take  as  electives  graduate  courses  from 
other  divisions  of  the  University.  For  the  candidate  who 
plans  to  continue  beyond  the  MBA  Program  in  the  Doctoral 
Program,  selection  of  second-year  electives  may  be  tailored 
to  the  requirements  of  the  Ph.D.  curriculum. 

M.B.A.-J.D.  Program 

An  opportunity  exists  for  a  select  number  of  MBA  can- 
didates to  earn  both  a  Master  of  Business  Administration 
degree  and  a  Juris  Doctor  degree  in  four  years.  Selection  for 
this  program  requires  admission  to  both  the  MBA  Program 
and  the  University  of  North  Carolina  Law  School. 


Application  forms  and  a  brochure  containing  detailed 
information  about  the  MBA  Program  may  be  obtained  by 
writing  the  Director  of  Admissions  of  the  MBA  Program, 
The  Graduate  School  of  Business  Administration,  The  Uni- 
versity of  North  Carolina  at  Chapel  Hill,  Chapel  Hill,  N.  C. 
27514. 


THE  DOCTOR  OF  PHILOSOPHY 


The  doctoral  program  is  designed  primarily  for  men 
and  women  who  plan  a  career  in  teaching  and  research.  The 
degree  of  Doctor  of  Philosophy  is  conferred  upon  those  who 
have  completed  the  prescribed  course  of  study,  have  dem- 
onstrated a  comprehensive  knowledge  of  business  adminis- 
tration by  satisfactorily  completing  the  doctoral  examina- 
tions, and  have  evidenced,  through  a  dissertation,  their 
capacity  for  independent  research,  advanced  study,  and 
analytical  thinking. 

Prerequisite  Courses 

The  following  work  at  the  undergraduate  or  graduate 
level  should  be  completed  prior  to  admission  to  the  Doctoral 
Program  in  Business  Administration,  or  completed  by  exam- 
ination or  course  work  while  in  residence: 

1.  Elementary  Accounting 
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2.  Intermediate  Economic  Theory,  both  microeconom- 
ics and  macroeconomics 

3.  Elementary  Statistics 

4.  Elementary  Calculus 

The  Fundamentals  of  Business  Administration 

The  following  courses  are  required  of  all  candidates 
unless  competence  is  exhibited  by  written  examination: 

BA  300  Quantitative   Methods  in  Manage- 

ment I 

BA  391  and  392    Fundamentals    in    Management  I 
and  II 

Econ  188  Microeconomic  Theory 

Econ  189  Macroeconomic  Theory 

Statistics  Six  (6)  hours  in  two  courses  approved 


by  the  student's  advisor  and  the  Di- 
rector of  the  Doctoral  Program,  or 
one  of  the  following:  Statistics  101- 
102;  Bio-statistics  150-151;  Psycho- 
metrics  131-132;  or  Economics  273- 
274. 


Areas  of  Concentration 

A  minimum  of  nine  hours  is  required  in  one  of  the  fol- 
lowing areas  of  concentration: 


The  doctoral  programs  in  these  areas  are  outlined  on 
pages  35-42. 

Supporting  Courses 

Eighteen  semester  hours  of  supporting  coursework  are 
required  of  each  candidate  as  approved  by  his  advisor  and 
by  the  Director  of  the  Doctoral  Program. 


Accounting 

Finance 

Marketing 


Operations  Management 
Organizational  Behavior 
Quantitative  Methods 
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The  written  doctoral  examination  consists  of  two  parts: 
a  comprehensive  examination  covering  the  courses  and 
required  work  outlined  above  under  "The  Fundamentals  of 
Business  Administration,"  with  emphasis  on  material  cov- 
ered in  BA  391  and  392;  and  a  comprehensive  examination 
involving  the  area  of  concentration  and  supporting  courses 
to  be  taken  at  completion  of  all  course  work. 

The  Dissertation 

The  dissertation  represents  a  thorough  investigation  of 
a  definite  problem,  and  derives  its  value  from  the  scholarly 
and  workmanlike  manner  in  which  it  is  organized  and  pre- 
sented, from  its  contribution  to  learning,  and  from  the  de- 
velopment of  mental  power  displayed  by  the  writer.  The 
subject  chosen  for  the  dissertation  should  deal  with  some 
area  or  problem  of  business  administration.  A  written  pros- 
pectus of  the  dissertation  must  be  presented  and  approved 
on  the  basis  of  an  oral  examination  by  the  student's  dis- 
sertation committee  before  any  substantial  amount  of  work 
on  the  dissertation  is  done. 

Two  copies  of  the  dissertation  must  be  presented  to 
the  Graduate  School  by  the  deadline  published  in  the  Cal- 
endar of  Events,  and  at  least  one  week  prior  to  the  final  oral 
examination.  The  dissertation  must  comply  with  the  rules 
of  form  for  theses  prescribed  by  the  Administrative  Board 
of  the  Graduate  School.  Each  of  the  two  required  copies 
must  be  accompanied  by  an  abstract. 

The  dissertation  committee  will  administer  a  final  oral 
examination,  which  will  cover  the  field  of  the  dissertation, 
and  which  may  also  include  any  other  material  as  deter- 
mined by  the  committee.  No  dissertation  shall  be  accepted 
unless  it  secures  the  approval  of  the  dissertation  committee. 

Publication  of  the  dissertation  by  means  of  microfilm 
is  required  by  the  Graduate  School.  To  provide  for  this,  the 
University  has  entered  into  an  agreement  with  University 
Microfilms,  Ann  Arbor,  Michigan.  This  firm  will,  in  all  cases, 
make  and  file  a  negative  copy  of  each  dissertation.  It  will 
also  deposit  one  positive  copy  in  the  Library  of  Congress, 
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and  will  publish  an  abstract  of  each  dissertation  in  Disser- 
tation Abstracts.  The  fee  for  binding  and  microfilming  the 
dissertation  will  be  $40.00. 

Residence  Requirements 

The  minimum  residence  requirement  for  a  doctoral  de- 
gree is  four  semesters  and  a  student  must  earn  at  least  one 
academic  year  (two  semesters)  of  residence  credit  in  con- 
tinuous resident  study  on  the  Chapel  Hill  campus. 

Teaching  or  Research  Experience 

As  part  of  the  requirements  for  the  degree  each  candi- 
date is  expected  to  perform  for  two  semesters  of  service  in 
teaching  and  research. 


AREAS  OF  DOCTORAL  CONCENTRATION 


Accounting 

Graduate  courses  in  Accounting  are  offered  by  Profes- 
sors Bazley,  Bowen,  Brummet,  Davidson,  Langenderfer, 
Nikolai,  Reynolds,  Rockness,  Stickney,  Terrell,  and  Wy- 
man. 

Candidates  in  the  Ph.D.  Program  study  the  significant 
accounting  literature  and  develop  an  understanding  of  the 
controversial  issues  that  are  the  inevitable  consequence  of 
the  expanding  objectives  and  changing  structure  of  the  ac- 
counting field.  Valuable  insights  are  gained  by  study  in  a 
variety  of  areas  which  are  on  the  frontier  of  accounting 
thought,  including  many  of  the  candidates'  own  choosing. 

A  high  degree  of  competence  and  a  depth  of  perception 
are  expected  of  the  candidate  in  the  operation  decision  areas 
of  organizations  as  well  as  in  accounting  theory  and  practice, 
quantitative  methods,  economics,  behavior,  and  research 
methodology.  The  program  emphasizes  the  use  of  account- 
ing data  in  decision  areas  and  the  expansion  and  refinement 
of  a  body  of  accounting  theory  that  will  contribute  to  finan- 
cial measurement  and  communications. 

A  candidate  usually  participates  in  from  three  to  six  of 
the  courses  and  seminars  listed  below.  Complete  descrip- 
tions of  these  courses  appear  on  pages  85,  86,  90,  91. 


BA  270  Financial  and  Management  Accounting 

BA  271  Advanced  Financial  Accounting  Problems 

BA  272  Advanced  Financial  Accounting  Theory 

BA  273  Management  Accounting  Theory  and  Practice 

BA  274  Accounting  Systems 

BA  277  Tax  Factors  in  Business  Decisions 

BA  372  Seminar  in  Current  Accounting  Issues 

BA  374  Seminar  in  Concepts  of  Business  Income 

BA  376  Seminar  in  Research  in  Accounting 

BA  377  Seminar  in  Taxation 

BA  399  Seminar  in  Accounting 
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Supporting  courses  in  business  administration  and  re- 
lated disciplines,  including  various  areas  of  the  behavioral 
sciences  are  available  for  the  candidate's  election.  Courses 
elected  should  allow  the  candidate  to  develop  a  comprehen- 
sive view  of  the  field  of  accounting  and  its  relationship  to 
other  disciplines. 

Finance 

Graduate  courses  in  Finance  are  offered  by  Professors 
Carleton,  Cohan,  Dearborn,  Kreps,  Latane,  McEnally, 
Pringle,  Rice,  and  Wyman. 

The  Ph.D.  Program  in  Finance  is  designed  to  provide 
candidates  with  the  capabilities  necessary  for  a  career  in 
teaching  and  for  conducting  research  in  finance  for  an  aca- 
demic institution,  governmental  organization,  or  private  en- 
terprise. The  program  affords  an  opportunity  to  acquire  a 
thorough  familiarity  with  the  current  state  and  underlying 
foundations  in  financial  theory  in  the  areas  of  managerial 
finance,  portfolio  management,  and  financial  institutions  and 
markets.  To  accomplish  the  program  objective,  the  student 
will  need  to  achieve  a  reasonable  degree  of  sophistication 
in  the  support  areas  of  quantitative  methods,  statistical 
analysis,  and  microeconomic  and  macroeconomic  theory, 
and  to  develop  the  ability  to  apply  the  principles  and  pre- 
cepts of  these  subjects  to  the  finance  area.  In  addition,  he 
or  she  is  expected  to  acquire  an  appreciation  of  the  prob- 
lems frequently  found  in  business  situations  and  to  demon- 
strate an  ability  to  apply  and  adjust  his  or  her  theoretical 
background  in  seeking  solutions  to  such  problems.  The  Pro- 
gram in  Finance  is  flexible  to  the  extent  that  students  have 
an  opportunity  to  take  courses  in  areas  or  disciplines  of  in- 
dividual interest. 

Generally,  Finance  majors  are  expected  to  take  the  fol- 
lowing courses: 

BA  380    Theory  of  Financial  Management 
BA  385    Seminar  in  Research  in  Finance  (non-credit) 
BA  386    Seminar  in  Portfolio  Management  (Economics 
386) 

BA  388    Seminar  in  Financial  Markets 
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Complete  descriptions  of  Finance  courses  appear  on 
pages  90  and  91. 

Marketing 

Doctoral  courses  in  Marketing  are  offered  by  Professors 
Armstrong,  Headen,  Hughes,  Klompmaker,  Littlefield,  Russ, 
and  Tillman. 

The  Ph.D.  Program  in  Marketing  is  designed  to  prepare 
students  for  teaching  and  research  in  an  academic  institution, 
government  organization,  or  a  private  business.  The  program 
stresses  the  development  of  a  high  degree  of  competence  in 
all  the  general  areas  of  marketing  as  well  as  a  more  thorough 
grounding  in  one  or  more  of  the  sub-areas,  such  as  market- 
ing strategy,  promotion,  distribution,  consumer  behavior,  or 
others.  Important  tools  for  an  understanding  of  marketing 
and  its  applications  are  provided  through  offerings  of  the 
School  of  Business  Administration  and  other  University  de- 
partments in  behavioral  science,  quantitative  methods,  com- 
puter techniques,  research  methods,  and  the  functional  areas 
of  business. 

The  student  is  required  to  take  three  or  four  of  the  fol- 
lowing courses,  depending  upon  his  or  her  background. 
Complete  descriptions  of  these  courses  appear  on  pages  89 
and  90. 

BA  360    Seminar  in  Marketing  I 
BA  361    Seminar  in  Marketing  II 
BA  363    Seminar  in  Market  Communication  and  Stim- 
ulation 

BA  366    Seminar  in  Distribution  Management 

BA  368    Seminar  in  Marketing  Research  Methodology 

He  or  she  is  also  expected  to  take  supporting  courses 
drawn  from  business  administration,  economics,  journal- 
ism, sociology,  psychology,  political  science,  information 
science,  public  health,  or  other  areas  of  the  University 
which  are  relevant  to  his  or  her  particular  interests. 

Operations  Management 

Graduate  courses  in  Operations  Management  are  of- 
fered by  Professors  Dannenbring,  Davis,  Elvers,  George, 
Khumawala,  and  McLaughlin. 
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Operations  Management  is  concerned  with  the  efficient 
and  effective  design,  planning,  and  management  of  processes 
or  systems,  private  or  public,  which  provide  goods,  services 
or  information.  In  methodology  it  seeks  both  theoretic  and 
pragmatic  solutions  to  situations  involving  a  synthesis  of 
technology,  quantitative  methods,  and  behavioral  science. 

While  this  area  certainly  includes  the  study  of  produc- 
tion activity  and  its  interface  with  the  other  functional  areas 
of  the  manufacturing  firm,  Operations  Management  also  ex- 
tends into  fields  outside  of  the  industrial  environment.  Its 
techniques  of  critical  and  quantitative  assessment  can  pro- 
vide objective  insights  into  the  administration  of  many  pro- 
fessional and  technical  areas,  including  banks,  hospitals, 
institutions  of  learning  and  government  departments. 

With  a  mastery  of  the  basic  disciplines  of  quantitative 
analysis  and  behavioral  science  supplying  sound  framework 
for  decision,  the  students  in  the  Operations  Management 
Program  are  guided  to  apply  optimal,  heuristic,  and  simu- 
lation approaches  on  the  basis  of  their  potential  contribution 
to  the  solution  of  a  particular  situation  within  a  given  organi- 
zation. These  approaches  may  range  from  a  simple  break- 
even study  to  a  lengthy  total-system  analysis,  or  an  original 
optimal  control  model  utilizing  the  limits  of  current  com- 
puter technology.  The  program  provides  an  opportunity  for 
individual  work  to  gain  competence  in  a  wide  variety  of  tech- 
niques and  areas  of  application  in  a  practical  administrative 
setting. 

The  student  is  required  to  complete  four  of  the  courses 
listed  below.  Complete  descriptions  of  these  courses  appear 
on  pages  88  and  89. 

BA  330  Theory  of  Operations  Management  I 

BA  331  Theory  of  Operations  Management  II 

BA  334  Applications  in  Operations  Management 

BA  337  Advanced  Topics  in  Operations  Management 

BA  338  Seminar  in  Operations  Management 

Specialists  in  Operations  Management  elect  supporting 
courses  from  the  areas  of  quantitative  methods,  organiza- 
tional behavior,  operations  research,  systems  analysis,  com- 
puter and  information  science,  statistics,  mathematics,  eco- 
nomics, or  any  of  the  functional  areas  of  business. 
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Organizational  Behavior 


Graduate  courses  in  Organizational  Behavior  are  of- 
fered by  Professors  Adams,  Bell,  Calhoon,  Jerdee,  Moffie, 
and  Rosen. 

The  Ph.D.  Program  in  Organizational  Behavior  is  de- 
signed to  integrate  the  behavioral  and  management  sciences 
within  a  systems  framework.  The  advantages  of  interaction 
among  the  behavioral  and  management  sciences  have  been 
increasingly  recognized  in  schools  of  administration  con- 
cerned with  complex  systems  of  interdependent  social,  tech- 
nological and  organizational  forces.  Therefore,  in  addition 
to  the  courses  in  Organizational  Behavior  and  other  offer- 
ings in  the  Graduate  School  of  Business  Administration,  this 
program  draws  upon  a  university-wide  range  of  graduate 
resources  in  the  behavioral,  quantitative,  and  management 
sciences. 

A  distinctive  aspect  of  the  program  is  its  focus  on  the 
application  of  organization  theory  to  a  wide  range  of  orga- 
nizational problems.  The  faculty's  diverse  formal  training 
and  continuing  relationships  with  a  variety  of  business,  pub- 
lic, and  university  organizations  provide  candidates  with 
essential  opportunities  for  field  work  and  research. 

Doctoral  courses  in  Organizational  Behavior  are  listed 
below.  Complete  descriptions  of  these  courses  appear  on 
page  89. 


BA  351  Individual  Behavior  in  Organizations 

BA  352  Interpersonal  and  Intergroup  Behavior  in 

Business  Organizations 

BA  354  Organizational  Design  and  Development 

BA  355  Methods  in  Organizational  Behavior  Research 

BA  356  Seminar  in  Organizational  Behavior 

BA  357  Seminar  in  Personnel  Management 


Supporting  courses,  fitting  candidates'  needs  and  inter- 
ests, are  grouped  into  two  broad  categories:  courses  oriented 
to  the  behavioral  area,  such  as  psychology,  sociology,  and 
labor  economics;  and  courses  primarily  methodological  or 
quantitative  in  character,  including  operations  research, 
management  science,   psychometrics  and   statistics.  Stu- 
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dents  may  elect  courses  in  both  categories  or  specialize  in 
one. 

Quantitative  Methods 

Graduate  courses  in  Quantitative  Methods  are  offered 
by  Professors  Blau,  DesJardins,  Evans,  Neebe,  and  Rubin. 

The  Ph.D.  Program  in  Quantitative  Methods  reflects  an 
imaginative  approach  to  the  objective  of  providing  students 
with  a  sound  theoretical  background  in  the  analytical  tech- 
niques employed  in  formulating  and  solving  decision  prob- 
lems in  business,  government  organizations,  and  educational 
institutions.  A  graduate  of  this  program  will  typically  enter 
a  career  in  academic  teaching  and  research  or  accept  a  po- 
sition on  a  technical  research  staff.  An  important  charac- 
teristic of  the  program  is  the  flexibility  available  to  the 
student.  He  or  she  may  choose  either  an  applied  or  theoreti- 
cal dissertation  topic,  and  in  addition,  may  supplement  the 
required  core  of  functional  business  and  economics  courses 
with  additional  elective  courses  that  suit  his  or  her  particu- 
lar objectives. 

Courses  in  Quantitative  Methods  are  listed  below.  Com- 
plete course  descriptions  appear  on  pages  83-84  and  88. 

BA  205  Dynamic  Programming 

BA  206  Quantitative  Decision  Methods 

BA  226  Linear  Programming 

BA  227  Advanced  Mathematical  Programming 

BA  302  Current  Research  in  Management  Science 

BA  303  Advanced  Topics  in  Management  Science 

BA  309  Introduction  to  Inventory  Theory 

BA  310  Network  Flows  and  Scheduling  Theory 

Supporting  courses  are  available  from  the  offerings  in 
business  administration,  computer  and  information  science, 
economics,  mathematics,  operations  research  and  systems 
analysis,  statistics,  or  other  areas  of  special  interest  to  the 
individual. 


Additional  information  about  the  rules  governing  grad- 
uate study  is  available  in  The  Graduate  Handbook,  which 
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may  be  obtained  by  writing  The  Graduate  School,  University 
of  North  Carolina,  Chapel  Hill,  N,  C.  27514. 

Application  forms  and  additional  information  regafding 
the  Ph.D.  Program  may  be  obtained  by  writing  the  Director 
of  The  Doctoral  Program,  The  Graduate  School  of  Business 
Administration,  The  University  of  North  Carolina  at  Chapel 
Hill,  Chapel  Hill,  N.  C.  27514. 


GENERAL  DEGREE  REGULATIONS 

ADMISSION 

Students  of  all  races  are  equally  welcome  in  the  Uni- 
versity of  North  Carolina.  Persons  of  all  racial  backgrounds 
may  apply  for  and  accept  admission,  confident  that  the 
policy  and  regular  practice  of  the  institution  will  protect 
them  from  discrimination. 

Applicants  who  hold  the  bachelor's  or  master's  degree 
from  colleges  or  universities  accredited  by  a  regional  or 
general  accrediting  agency  will  be  considered  for  admission 
to  the  Graduate  School  of  Business  Administration  upon  the 
presentation  of  official  credentials.  For  admission  to  a  grad- 
uate program,  a  student  must  have  a  generally  superior 
undergraduate  record.  In  cases  of  insufficient  preparation  in 
business  administration  and  economics,  prerequisite  courses 
which  do  not  carry  graduate  credit  will  be  prescribed.  Ap- 
plicants for  the  Doctoral  Program  are  required  to  take  the 
Graduate  Record  Examination  or  the  Graduate  Manage- 
ment Admissions  Test  (GMAT)  and  to  submit  an  official 
report  of  the  results.1  MBA  applicants  must  take  the  GMAT. 


1.  Information  on  this  test  including  application  blanks  may  be  obtained  from  the 
Graduate  School  of  Business  Administration  of  The  University  of  North  Carolina  at  Chapel 
Hill  or  by  writing  the  Educational  Testing  Service,  Princeton,  New  Jersey. 
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Provisional  admission  may  be  granted  to  applicants 
who  do  not  meet  all  of  the  formal  requirements.  Such  stu- 
dents may  qualify  as  candidates  for  higher  degrees,  with  the 
approval  of  the  Administrative  Board  of  the  Graduate  School 
of  The  University  of  North  Carolina  at  Chapel  Hill,  after 
satisfactorily  completing  whatever  prerequisite  or  additional 
work  may  have  been  assigned,  and  after  demonstrating, 
through  records  in  graduate  courses  taken  in  one  or  more 
terms  of  residence  in  the  Graduate  School  of  Business  Ad- 
ministration, that  they  are  qualified  to  do  advanced  work. 

An  applicant  admitted  to  the  Graduate  School  of  the 
University  reserves  his  place  by  making  a  $25.00  tuition 
deposit. 

Applications  for  admission  to  the  Graduate  School  of 
Business  Administration,  accompanied  by  full  credentials  in 
the  form  of  transcripts  of  academic  records,  and  payment  of 
a  $10.00  nondeductible,  nonrefundable  application  fee,  must 
be  filed  in  the  office  of  the  Dean  of  the  Graduate  School  of 
the  University  by  July  1  for  the  fall  term,  and  December  1 
for  the  spring  term. 


Foreign  Students 

Since  its  founding  The  University  of  North  Carolina  at 
Chapel  Hill  has  admitted  students  from  many  different  lands 
and  is  proud  of  the  international  character  of  the  student 
body.  It  wishes  to  maintain  this  tradition  and  welcomes  in- 
quiries from  foreign  students.  Admission  to  the  Graduate 
School  of  Business  Administration,  however,  is  of  a  very  se- 
lective nature  and  applicants  from  abroad  are  expected  to 
present  the  same  high  qualifications  as  those  required  of 
applicants  from  the  United  States. 

Admission  to  the  School  does  not  imply  financial  assist- 
ance of  any  kind  unless  a  definite  commitment  has  been 
made.  Since  the  School  is  seldom  able  to  offer  any  kind  of 
financial  assistance  to  foreign  students,  they  should  be  pre- 
pared to  meet  all  of  the  expenses  from  their  own  funds  or 
from  government  sources.  While  foreign  students  are  con- 
sidered for  scholarships  on  the  same  basis  as  U.  S.  citizens, 
this  aid  is  extremely  limited.  All  foreign  students  should  ar- 
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range  the  financing  of  their  proposed  graduate  program 
prior  to  leaving  home. 

It  is  necessary  that  all  applicants  be  able  to  understand 
rapid,  idiomatic  English  as  spoken  in  lecture  and  group  dis- 
cussions by  individuals  of  widely  varying  accents  of  this 
country.  The  student  from  abroad  must  be  able  to  express  his 
thoughts  quickly  and  clearly  in  spoken  and  written  English, 
as  well  as  to  read  it  with  ease.  The  quantity  and  quality  of 
academic  work  required  by  the  Graduate  School  of  Business 
Administration  cannot  be  accomplished  without  such  mas- 
tery of  the  English  language  before  arrival  on  the  campus. 


Admission  to  Candidacy 

A  student  in  a  master's  degree  program  applies  for  ad- 
mission to  candidacy  at  the  time  of  application  for  the  de- 
gree. To  be  eligible  for  graduation  at  the  next  commence- 
ment, the  student  must  make  an  application  by  the  deadline 
shown  in  the  Calendar  of  Events.  The  candidate  should  be 
certain  that  he  or  she  has  removed  any  condition  attached 
to  his  or  her  admission  or  any  conditions  imposed  at  a  later 
time.  A  doctoral  candidate  should  apply  for  admission  to 
candidacy  after  he  or  she  has  passed  both  the  doctoral  oral 
and  written  examinations,  has  completed  all  course  work 
required  by  the  department  of  the  major  and  minor(s). 
When  a  student  is  admitted  to  candidacy  for  a  doctoral  de- 
gree, he  or  she  will  be  issued  a  Certificate  of  Candidacy  by 
the  Graduate  School. 

The  deadline  dates  for  applying  for  admission  to  candi- 
dacy appear  in  the  Calendar  of  Events  of  the  Graduate 
School. 

It  should  be  noted  that  this  distinction  between  admis- 
sion to  the  Graduate  School  of  Business  Administration  and 
admission  to  candidacy  for  the  degree  does  not  necessarily 
involve  any  extension  of  the  time  required  for  the  degree. 
Properly  qualified  students  will  register  at  once,  with  the 
approval  of  the  departments  concerned,  for  advanced 
courses,  and  all  advanced  courses  completed  according  to 
the  rules  for  graduate  work  will  be  credited  toward  the  de- 
gree. 
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The  University  Year2 


Two  semesters  of  approximately  seventeen  weeks  each 
and  two  summer  terms  of  approximately  six  weeks  each  con- 
stitute the  University  year.  In  all  of  these  terms  graduate 
courses  are  offered  and  students  may  register  at  the  begin- 
ning of  any  term.3  The  rules  for  admission  and  the  require- 
ments for  advanced  degrees  in  the  Summer  Session  are  the 
same  as  in  the  regular  academic  year. 

Regulations 

The  Administrative  Board  of  the  Graduate  School  has 
adopted  regulations  for  the  guidance  of  the  graduate  facul- 
ty and  students.  The  Graduate  School  publishes  a  Graduate 
School  Handbook,  and  the  student  is  urged  to  become  fa- 
miliar with  the  major  regulations  contained  therein.  Certain 
of  these  regulations  follow: 

1.  All  students  are  required  to  register  in  accordance 
with  procedures  in  force  at  the  time.  All  new  students,  and 
all  old  students  who  have  been  out  of  the  University  for  a 
full  calendar  year  or  more,  must  have  a  medical  report  sub- 
mitted to  the  Director  of  Student  Health  Service  and  ap- 
proved by  him  before  their  registrations  may  be  effected. 

2.  Final-semester  seniors  in  this  institution  who  need 
less  than  fifteen  semester  hours  to  complete  requirements 
for  the  bachelor's  degree  may  take  one  or  two  courses  for 
the  purpose  of  later  obtaining  graduate  credit  provided  that 
they  are  not  enrolled  for  more  than  fifteen  semester  hours 
for  any  purpose  and  provided  that  approval  is  obtained  in 
advance  from  the  student's  undergraduate  dean  and  from 
the  Graduate  School. 

Apart  from  credit  earned  according  to  the  plan  de- 
scribed above,  graduate  credit  may  be  received  only  on 
courses  taken  after  the  student  has  been  duly  admitted  to 
the  Graduate  School  or  on  such  courses  as  may  be  approved 
for  transfer  from  other  universities. 


2.  See  Calendar  of  Events. 

3.  The  nature  of  the  first-year  curriculum  of  the  MBA  Program  requires  that  stu- 
dents enter  only  in  the  fall  semester.  See  page  00. 
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3.  Grades  used  in  the  evaluation  of  the  performance 
of  graduate  students  are  as  follows: 

H — Exceptionally  superior  work. 
P — Satisfactory  passing  work. 
L — Low  passing  work. 
F — Failure. 

No  work  falling  below  the  standard  represented  by  the 
grade  of  L  is  counted  for  graduate  credit.  If,  in  the  judg- 
ment of  the  Administrative  Board,  the  quality  of  work  of 
any  student  falls  below  the  standard  expected  of  graduate 
students,  the  registration  of  such  student  will  be  cancelled: 
moreover,  any  student  who  receives  a  grade  of  F,  or  grades 
of  L  on  three  courses  or  on  twelve  semester  hours  (which- 
ever comes  first),  is  ineligible. 

4.  Students  in  the  Graduate  School  are  permitted  to 
enroll  for  a  maximum  of  sixteen  semester  hours  in  any  one 
semester.  A  full  semester  of  residence  credit  may  be  earned 
for  the  successful  completion  of  a  registration  for  nine  or 
more  semester  hours  of  work  offered  for  graduate  credit. 
(Courses  approved  for  undergraduate  credit  only  may  not 
become  a  part  of  the  graduate  degree  program,  although  a 
graduate  student  may  take  one  or  more  of  these  on  the  rec- 
ommendation of  the  faculty  adviser;  no  residence  credit  is 
assigned  for  the  completion  of  an  undergraduate  course.) 

5.  On  the  recommendation  of  the  major  department 
and  the  approval  of  the  Graduate  School,  a  maximum  of 
six  semester  hours  of  graduate  course  credit  may  be  trans- 
ferred from  another  graduate  institution  or  from  the  Uni- 
versity Extension  Division  (before  formal  admission),  in 
partial  satisfaction  of  the  thirty  hour  minimum  requirement 
for  a  master's  degree.  This  transfer  does  not  reduce  the  min- 
imum residence  period  of  one  academic  year  or  its  equiva- 
lent. 

A  doctoral  student  may  also  transfer  credit  from  anoth- 
er graduate  institution,  but  to  do  so  the  course  work  must 
be  submitted  for  examination  at  the  time  of  the  doctoral  oral 
examination.  In  this  way,  all  work,  whether  taken  at  the 
University  or  elsewhere,  is  held  in  the  same  regard,  and  the 
examining  committee  is  able  to  base  its  appraisal  of  the 
knowledge  of  subject  matter  on  the  student's  own  perfor- 
mance. The  committee  may  then  recommend  the  transfer 
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of  both  course  and  residence  credit  in  its  report  to  the  Grad- 
uate School,  which  has  the  final  responsibility  for  approving 
the  transfer.  Transferred  credit  will  not  relieve  the  student 
of  the  requirement  to  earn  at  least  one  academic  year  of 
credit  in  continuous  full-time  study,  or  the  equivalent,  at 
The  University  of  North  Carolina  at  Chapel  Hill. 

No  credit  beyond  that  earned  in  a  master's  program 
may  be  transferred  from  an  institution  that  gives  the  mas- 
ter's as  its  most  advanced  degree. 

6.  A  graduate  student  working  for  a  master's  degree 
has  five  calendar  years  from  the  date  of  first  registration  to 
complete  all  requirements  for  the  degree.  A  graduate  stu- 
dent working  on  a  doctorate  has  eight  calendar  years  from 
the  date  of  first  registration  to  complete  all  requirements 
for  the  degree. 

When  special  circumstances  warrant,  extension  of  time 
may  be  granted  upon  petition  by  the  department  or  school 
to  the  Dean.  Exceptions  to  these  limits  may  also  be  made 
in  certain  professional  curricula  where  field  experience  is  a 
requisite  to  admission. 

7.  A  student  who  has  not  been  registered  during  the 
preceding  semester  should  apply  for  readmission  to  the 
Graduate  School  at  least  sixty  days  before  the  date  on  which 
the  student  plans  to  return. 

8.  Graduate  students  who  hold  service  appointments 
earn  residence  credit  on  the  same  basis  as  other  graduate 
students.  Depending  upon  their  service  obligation,  however, 
their  registrations  will  be  limited  to  nine  or  to  twelve  se- 
mester hours.  Full-time  instructors  are  not  permitted  to 
carry  more  than  three  semester  hours  in  any  semester.  Per- 
sons holding  full-time,  non-teaching  positions,  on  this  cam- 
pus or  elsewhere,  are  limited  to  three  hours  in  any  semester. 

9.  Each  student  holding  an  appointment,  service  or 
nonservice,  in  the  regular  academic  year  must  be  registered 
in  order  to  hold  the  position.  Unless  the  award  requires  the 
student  to  be  at  another  campus  or  at  a  research  center, 
this  registration  must  be  as  a  student  "in  residence." 

10.  No  person  holding  the  rank  of  assistant  professor 
or  an  equivalent  or  higher  rank  within  the  University  may 
be  a  candidate  for  a  graduate  degree  at  The  University  of 
North  Carolina  at  Chapel  Hill. 
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The  University  observes  the  following  policy  on  the 
privacy  of  student  information. 

The  University  of  North  Carolina  at  Chapel  Hill  has 
routinely  made  public  certain  information  about  its  students. 
Some  typical  ways  this  has  been  done  include  the  follow- 
ing: names  of  students  who  are  selected  by  the  various 
honorary  societies,  who  receive  scholarships,  who  make  the 
Dean's  List,  who  hold  offices,  or  who  are  members  of  ath- 
letic teams  are  frequently  made  public.  To  facilitate  campus 
communication  the  University  annually  publishes  the  Cam- 
pus Directory.  Some  professional  and  graduate  school  stu- 
dent groups  publish  directories  of  students  in  their  depart- 
ments or  schools.  The  annual  commencement  program  pub- 
lishes the  names  of  persons  who  have  received  degrees  dur- 
ing the  year. 

The  Family  Education  Rights  and  Privacy  Act  defines 
the  term  "directory  information"  to  include  the  following 
categories  of  information:  the  student's  name,  address,  tele- 
phone listing,  date  and  place  of  birth,  major  field  of  study, 
participation  in  officially  recognized  activities  and  sports, 
weight  and  height  of  members  of  athletic  teams,  dates  of 
attendance,  degrees  and  awards  received,  and  the  most  re- 
cent previous  educational  agency  or  institution  attended  by 
the  student.  The  University  will  make  public  information 
about  each  student  limited  to  these  categories  in  ways  such 
as  those  described  above.  Of  course,  information  from  all 
these  categories  is  not  made  public  in  every  listing.  The 
Campus  Directory  for  example,  publishes  only  names,  ad- 
dresses and  telephone  numbers. 

Students  who  do  not  wish  to  have  any  or  all  of  such 
"directory  information"  made  public  without  their  prior 
consent  must  notify  the  Office  of  Records  and  Registration, 
The  University  of  North  Carolina  at  Chapel  Hill  of  this  fact 
in  a  signed  and  dated  statement  specifying  items  that  are 
not  to  be  published.  This  notice  must  be  received  by  the  Of- 
fice of  Records  and  Registration  by  the  end  of  the  registra- 
tion period  for  the  semester  or  session  of  first  enrollment 
or,  after  an  absence,  of  re-enrollment  and  by  the  end  of 
each  fall  registration  period  thereafter. 
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Commencement 

Doctoral  degrees  are  awarded  at  the  end  of  each  regu- 
lar semester  and  in  August.  MBA  degrees  are  awarded  only 
in  May.  A  student  must  be  registered  in  the  University  in 
the  term  in  which  he  is  to  be  awarded  a  degree.  If  the 
work  has  been  completed  before  that  time,  this  requirement 
may  be  met  by  filling  out  the  registration  forms  without 
registering  for  any  specific  course. 


HOUSING  AND  STUDENT  SERVICES 


Craige  Graduate  Center 


The  University  maintains  housing  for  single  graduate 
students  in  Craige  Graduate  Center,  a  seven-story,  co-edu- 
cational residence  hall  on  the  South  Campus.  Craige  is  ar- 
ranged on  a  suite  system,  and  kitchens  and  lounges  are  lo- 
cated on  each  floor.  Other  facilities  include  a  laundry,  game 
rooms,  coffee  house,  recreation  room,  snack  bar,  computer 
terminal,  television  lounges  and  study  and/ or  seminar 
rooms.  Rooms  are  furnished  except  for  linens,  pillows,  blan- 
kets, towels,  and  rugs.  Students  may  contract  for  weekly 
linen  service  through  the  University. 

Food  service  is  available  in  nearby  Chase  Cafeteria  five 
days  a  week.  Meal  plans  are  available  on  a  semester  or  year- 
ly basis,  or  students  may  buy  meals  one  at  a  time. 

Many  restaurants  are  within  walking  distance  of  the 
residence  halls  and  the  main  campus. 

Rates  for  Fall  Semester  1975  and  Spring  Semester, 
1976  were:  double  room,  $240  per  semester;  single  room, 
$365  per  semester;  guaranteed  single  room,  $475  per  se- 
mester. Guaranteed  singles  are  available  for  medical  need 
and/ or  as  space  is  available.  Rates  include  a  $5.00  social 
fee  per  semester,  which  is  not  refundable  after  the  first  day 
of  classes. 

Room  rates  are  reported  to  help  the  student  plan  his 
housing  needs.  Rate  changes  are  anticipated  for  1976-1977 
due  to  the  increased  cost  of  living.  If  adjustment  is  required, 
a  revised  room  rate  and  schedule  of  payments  sheet  will  be 
mailed  to  each  student  who  has  applied  for  space  and  to 
any  one  else  upon  request. 

Further  information  and  applications  are  available  by 
writing:  Department  of  University  Housing,  Contracts  Of- 
fice, Carr  Building,  University  of  North  Carolina  at  Chapel 
Hill,  Chapel  Hill,  N.C.  27514. 
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Married  Student  Housing 


The  University  has  a  limited  number  of  apartment  units 
in  Odum  Village,  one  mile  South  from  the  center  of  the 
campus.  The  University  owns  76  one-bedroom  unfurnished 
apartments,  160  two-bedroom  unfurnished  apartments,  and 
70  two-bedroom  furnished  apartments.  All  rates  include 
stove,  refrigerator,  heat  and  water.  In  1975-76,  rents  ranged 
from  $113  to  $142  per  month.  Rate  changes  are  anticipated 
for  1976-77. 

Early  application  is  essential.  Further  information  is 
available  from:  Manager,  UNC  Married  Student  Housing, 
Odum  Village,  Branson  Street,  Chapel  Hill,  N.C.  27514. 

Private  Residence  Hall  Accommodations 

Some  graduate  students  are  housed  in  privately  owned 
Granville  Towers,  located  just  off  the  UNC  campus  about 
one  block  from  the  Carolina  Inn.  The  three  towers  of  these 
supervised  residence  halls  have  a  cafeteria  dining  commons. 
The  fee  charged  includes  room  and  board.  All  correspon- 
dence should  be  directed  to  the  Granville  Towers  Business 
Office,  University  Square,  Chapel  Hill,  North  Carolina 
27514. 

Student  Health  Service 

In  order  to  provide  proper  medical  care  and  psychi- 
atric counseling  for  the  student,  the  University  employs 
eleven  full-time  physicians,  two  psychiatrists,  two-half-time 
clinical  psychologists,  one  general  counselor,  one  marriage 
counselor,  and  one  health  educator.  It  maintains  a  well- 
appointed  infirmary  with  35  beds.  Modern  diagnostic  facili- 
ties include  a  diagnostic  X-ray  unit  under  the  direction  of  a 
technician,  and  a  clinical  laboratory  under  the  direction  of 
four  technicians.  The  Student  Health  Service  is  under  the 
immediate  supervision  of  a  director  and  is  provided  with  a 
nursing  staff  of  twenty-four  persons  directed  by  a  nursing 
supervisor.  At  the  discretion  of  the  attending  physician,  a 
student  may  be  admitted  to  bed;  and  for  such  services  as 
may  be  rendered  by  the  staff,  no  charges  are  made.  How- 
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ever,  certain  highly  specialized  services  (major  surgery, 
consultations,  certain  types  of  X-ray  and  laboratory  proce- 
dures) not  available  at  the  Health  Service,  are  rendered  by 
the  N.  C.  Memorial  Hospital  at  standard  charges.  In  addi- 
tion, a  charge  is  made  for  inpatient  meals  and  for  other 
than  routine  drugs  or  dressings  provided  on  either  an  inpa- 
tient or  outpatient  basis.  Charges  are  also  made  for  routine 
procedures  not  directly  related  to  the  health  of  a  student — 
such  as  pre-employment  physical  examinations,  and  the 
like — and  for  services  rendered  at  times  when  the  student  is 
not  actually  enrolled  in  the  University. 

Inter-Collegiate  Athletics 

The  program  of  intercollegiate  athletics  includes  a  great 
variety  of  seasonal  competitive  games  and  thus  promotes 
maximum  participation  by  members  of  the  student  body. 

Religious  Interest  and  Activities 

The  interest  of  the  University  in  the  religious  life  of  the 
community  is  expressed  in  its  encouragement  of  foundations 
or  centers  supported  by  Protestant,  Catholic  and  Jewish  in- 
stitutions in  the  community  and  its  support  of  the  YMCA- 
YWCA  on  campus.  The  foundations  and  the  YMCA-YWCA 
are  staffed  by  persons  trained  in  theology  who  seek  to  min- 
ister to  the  religious  interests  and  needs  of  the  entire  Uni- 
versity. 

Placement 

Through  its  Placement  Service,  the  University  aids  stu- 
dents and  alumni  in  solving  the  problem  of  postgraduate 
employment.  It  also  operates  a  teacher  placement  service 
for  graduate  students  seeking  jobs  on  the  junior  college  or 
college  level.  Registration  is  voluntary,  and  there  is  no 
charge  for  the  service. 

The  Graduate  School  of  Business  Administration  as- 
sists its  students  in  finding  employment  through  its  compre- 
hensive contacts  with  businesses  and  with  other  colleges 
and  universities  and  its  general  knowledge  of  placement 
opportunities. 


EXPENSES 

The  estimated  costs  for  an  academic  year  (two  semesters) 
is  approximately  $2,696  for  an  in-state  student  and  $4,340 
for  an  out-of-state  student. 

The  estimated  expenses  for  a  graduate  student  are  as 
follows: 

N.C.  Resident  Nonresident 

Tuition  $  256.00  $1,900.00 

Fees  208.00  208.00 

Books  and  Supplies  225.00  225.00 

Dormitory  Room  Rent  (Average  double-room)  575.00  575.00 

Meals  (Approximately)  932.00  932.00 

Personal  Expense  (Approximately)  500.00  500.00 

TOTAL  $2,696.00  $4,340.00 

Tuition  and  Fees  by  Hours  (Per  Semester) 

0  Hours   (Thesis  Only/ General  Registration 400)  $    146.75  $  146.75 

1-3  Hours    (Regular  or  Thesis  Credit)  146.75  420.75 

4-6  Hours    (Regular  or  Thesis  Credit)  189.50  737.50 

7  or  More  Hours  (Regular  or  Thesis  Credit)  232.00  1,054.00 


Master  of  Business  Administration 
(Includes  MBA  Fee  of  $7.50) 


239.50 


1,061.50 


The  Graduate  School  of  Business  Administration 


55 


An  applicant  who  has  been  offered  admission  for  the 
fall  or  spring  semester  reserves  his  place  by  the  payment  of 
a  $25.00  non-refundable  enrollment  deposit  which  is  cred- 
ited toward  tuition  for  the  semester  for  which  he  is  admit- 
ted. Such  deposits  are  not  required  for  the  Summer  Ses- 
sion. Advance  deposits  are  not  refundable  if  the  applicant 
fails  to  enroll. 

Tuition  and  fees  are  assessed  on  a  semester  basis  and 
are  due  at  registration.  Payments  also  may  be  made  in  ad- 
vance, in  person  or  by  mail.  Accounts  not  paid  in  full  by  the 
end  of  registration  week  are  subject  to  a  late  payment  fee 
and  possible  disenrollment. 

If  someone  other  than  the  student  is  responsible  for 
payment  of  his  bill,  the  University  Cashier  should  be  noti- 
fied in  ample  time  so  that  a  bill  may  be  sent  to  the  proper 
agency  or  person.  Students  who  are  expected  to  receive  fi- 
nancial aid,  scholarship  funds,  fellowship  funds,  or  pay- 
ment for  service  appointments  should  bring  with  them  suf- 
ficient funds  to  take  care  of  living  expenses  for  approxi- 
mately fifteen  days.  This  should  provide  sufficient  time  for 
appropriate  funds  to  be  made  available. 


Residence  Status  for  Tuition  Payment1 

General.  Every  applicant  for  admission  is  required  to 
make  a  statement  as  to  his  or  her  length  of  residence  in 
North  Carolina.  The  tuition  charge  for  legal  residents  of 
North  Carolina  is  less  than  for  nonresidents.  To  qualify  for 
in-state  tuition  a  legal  resident  must  have  maintained  his 
domicile  in  North  Carolina  for  at  least  12  months  immedi- 
ately prior  to  his  classification  as  a  resident  for  tuition  pur- 
poses. In  order  to  be  eligible  for  such  classification,  the  stu- 
dent must  establish  that  his  or  her  presence  in  the  State 
during  such  twelve-month  period  was  for  purposes  of  main- 
taining a  bona  fide  domicile  rather  than  for  purposes  of 
mere  temporary  residence  incident  to  enrollment  in  an  in- 
stitution of  higher  education. 

1.  The  information  in  this  section  comes  from  three  sources:  (i)  North  Carolina  Gen- 
eral Statutes,  See.  116-143.1;  (ii)  A  Manual  to  Assist  the  Public  Higher  Education  Insti- 
tutions of  North  Carolina  in  the  Matter  of  Student  Residence  Classification  for  Tuition 
Purposes,  July,  1974;  (iii)  Chancellor's  Rules  and  Procedures  for  Residence  Classifica- 
ion  of  Students  for  Tuition  Purposes. 
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Domicile.  Domicile  means  one's  permanent  dwelling 
place  of  indefinite  duration,  as  distinguished  from  a  tempo- 
rary place  of  abode,  synonymous  with  "legal  residence". 

Burden  of  Proof  and  Statutory  Presumptions.  The  bur- 
den of  establishing  facts  which  justify  classification  of  a  stu- 
dent as  a  resident  entitled  to  in-state  tuition  rates  is  on  the 
applicant  for  such  classification.  For  a  student  to  be  classi- 
fied a  resident  for  tuition  purposes,  the  balancing  of  all  the 
evidence  must  produce  a  clear  preponderance  of  the  evi- 
dence supporting  the  assertion  of  in-state  residence.  Proof 
of  residential  status  is  controlled,  initially,  by  two  statutori- 
ally  prescribed  and  complementary  presumptions,  which 
are  stated  in  terms  of  prima  facie  evidence: 

a.  If  the  parents  or  court-appointed  legal  guardian  of 
the  student  (without  reference  to  the  question  of  whether 
the  student  is  a  minor  or  an  adult)  are  not  domiciliaries 
(legal  residents)  of  North  Carolina,  under  the  Statute  this 
fact  constitutes  prima  facie  evidence  that  the  student  is  not 
a  domiciliary  (legal  resident)  of  North  Carolina,  unless  the 
student  has  lived  in  this  state  the  five  consecutive  years 
prior  to  enrolling  or  re-registering.  The  student  must  assume 
the  burden  of  rebutting  the  prima  facie  showing  by  produc- 
ing evidence  that  he  or  she  independently,  is  in  fact  a  dom- 
iciliary (legal  resident)  of  North  Carolina,  in  spite  of  the 
nonresident  status  of  his  parents; 

b.  Conversely,  if  the  parents  of  the  student  are  domi- 
ciliaries of  North  Carolina  under  the  Statute,  this  fact  con- 
stitutes prima  facie  evidence  that  the  student  is  a  domicili- 
ary of  North  Carolina.  This  prima  facie  evidence  may  also 
be  rebutted  by  other  evidence  of  legal  residence.  If  the  stu- 
dent has  neither  parents  nor  legal  guardians,  the  prescribed 
prima  facie  evidence  rule  cannot  and  does  not  apply. 

Statutory  Exceptions. 

a.  Grace  Period.  By  virtue  of  the  provisions  of  G.S. 
1 16-143.1,  if  a  student  has  been  properly  classified  as  a  resi- 
dent for  tuition  purposes,  a  change  in  that  student's  state 
of  residence  thereafter  does  not  effect  in  all  cases  an  im- 
mediate automatic  loss  of  entitlement  to  the  in-state  tuition 
rate.  To  qualify  for  the  grace  period,  the  following  condi- 
tions must  be  satisfied.: 
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1.  The  student  must  have  been  properly  classified  as  a 
resident  for  tuition  purposes,  on  the  basis  of  a  valid  finding 
that  the  student  in  fact  was  a  legal  resident  of  North  Caro- 
lina and  had  been  such  for  the  requisite  twelve-month  peri- 
od prior  to  classification; 

2.  At  the  time  of  subsequent  change  of  legal  residence 
to  a  state  other  than  North  Carolina,  the  student  must  have 
been  enrolled  in  a  public  institution  of  higher  education  in 
North  Carolina. 

The  extent  of  this  grace  period,  during  which  the  in- 
state rate  is  applicable  in  spite  of  the  fact  that  the  student  is 
not  a  legal  resident  of  North  Carolina,  is  twelve  months 
from  the  date  of  change  in  legal  residence,  plus  any  portion 
of  a  semester  or  academic  term  remaining,  as  of  the  ex- 
piration date  of  the  twelve-month  period,  in  which  the  stu- 
dent is  enrolled. 

b.  Qualifying  Periods  for  Spouses.  By  virtue  of  the 
provisions  of  G.S.  116-143.1,  the  prescribed  twelve-month 
period  of  legal  residence  required  for  entitlement  to  classi- 
fication as  a  resident  for  tuition  purposes  may  be  shortened 
on  the  basis  of  the  marital  status  of  the  student,  in  specified 
circumstances.  If  a  student  otherwise  can  demonstrate  com- 
pliance with  the  fundamental  statutory  requirement  that 
he  or  she  be  a  legal  resident  of  North  Carolina,  the  second 
statutory  requirement  relating  to  duration  of  residence  may 
be  satisfied  derivatively,  in  less  than  twelve  months,  by  ref- 
erence to  the  length  of  the  legal  residence  of  the  spouse  of 
the  student,  if  the  spouse  has  been  a  legal  resident  of  the 
State  for  the  requisite  twelve-month  period. 

Married  Persons.  The  domicile  of  a  married  person, 
irrespective  of  sex,  is  determined  by  reference  to  all  rele- 
vant evidence  of  domiciliary  intent.  No  person  shall  be  pre- 
cluded, solely  by  reason  of  marriage  to  a  person  domiciled 
outside  of  North  Carolina,  from  establishing  or  maintaining 
legal  residence  in  North  Carolina.  No  person  shall  be 
deemed,  solely  by  reason  of  marriage  to  a  person  domiciled 
in  North  Carolina  to  have  established  or  maintained  a  legal 
residence  in  North  Carolina.  The  fact  of  marriage  and  the 
place  of  domicile  of  his  or  her  spouse  shall  be  deemed  rele- 
vant evidence  to  be  considered  in  ascertaining  domiciliary 
intent. 


58 


The  University  of  North  Carolina  at  Chapel  Hill 


Minors.  A  minor  is  any  person  who  has  not  reached 
the  age  of  eighteen  years.  The  domicile  of  a  minor  is  that  of 
the  father.  With  a  few  exceptions  noted  below,  this  pre- 
sumption is  virtually  irrebuttable.  If  the  father  is  deceased, 
the  domicile  of  the  minor  is  that  of  the  surviving  mother.  If 
the  parents  are  divorced  or  legally  separated,  the  domicile 
of  the  minor  is  that  of  the  parent  having  custody  by  virtue 
of  a  court  order;  or,  if  no  custody  has  been  granted  by  vir- 
tue of  court  order,  the  domicile  of  the  minor  is  that  of  the 
parent  with  whom  he  lives;  or,  if  the  minor  lives  with  neith- 
er parent,  in  the  absence  of  a  custody  award,  the  domicile 
of  the  minor  is  presumed  to  remain  that  of  the  father.  Even 
though  a  person  is  a  minor,  under  certain  circumstances 
the  person  may  be  treated  by  the  law  as  being  sufficiently 
independent  from  his  parents  as  to  enjoy  a  species  of  adult- 
hood for  legal  purposes.  The  consequence,  for  present  pur- 
poses, of  such  circumstances  is  that  the  affected  person  is 
presumed  to  be  capable  of  establishing  a  domicile  indepen- 
dent of  that  of  the  parents;  it  remains  for  that  person  to 
demonstrate  that  a  separate  domicile  in  fact  has  been  estab- 
lished. The  circumstances  recognized  as  having  the  poten- 
tially emancipating  effect  are: 

a.  Marriage  of  the  minor  person; 

b.  Parental  disclaimer  of  entitlement  to  the  minor's 
earnings  and  the  minor's  proclamation  and  actual  experi- 
ence of  financial  independence  from  his  parents,  with  the 
actual  establishment  and  maintenance  of  a  separate  and 
independent  place  of  residence. 

Aliens.  An  alien  holding  a  visa  which  will  permit  even- 
tual permanent  residence  in  the  United  States  is  subject  to 
the  same  considerations  as  a  citizen.  An  alien  holding  a  visa 
which  will  not  permit  eventual  permanent  residence  in  the 
United  States  (for  example,  a  student  visa)  cannot  be  classi- 
fied as  a  resident. 

Military  Personnel.  The  domicile  of  a  person  employed 
by  the  Federal  Government  is  not  necessarily  affected  by 
assignment  in  or  reassignment  out  of  North  Carolina.  Such 
a  person  may  establish  domicile  for  himself  by  the  usual 
requirements  of  residential  act  plus  intent.  No  person  shall 
lose  his  in-state  residence  status  solely  by  serving  in  the 
armed  forces  outside  of  the  State  of  North  Carolina. 
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Property  and  Taxes.  Ownership  of  property  in  or  pay- 
ment of  taxes  to  the  State  of  North  Carolina  apart  from  le- 
gal residence  will  not  qualify  one  for  the  in-state  tuition 
rate. 

Change  of  Status.  A  student  admitted  to  initial  enroll- 
ment in  an  institution  (or  permitted  to  re-enroll  following 
an  absence  from  the  institutional  program  which  involved 
a  formal  withdrawal  from  enrollment)  shall  be  classified  by 
the  admitting  institution  either  as  a  resident  or  as  a  non- 
resident for  tuition  purposes  prior  to  actual  matriculation. 
A  residential  classification  once  assigned  (and  confirmed 
pursuant  to  any  appellate  process  invoked)  may  be  changed 
thereafter  (with  corresponding  change  in  billing  rates)  only 
at  intervals  corresponding  with  the  established  primary  di- 
visions of  the  academic  calendar. 

Transjer  Students.  When  a  student  transfers  from  one 
North  Carolina  public  institution  of  higher  education  to 
another,  he  or  she  is  treated  as  a  new  student  by  the  insti- 
tution to  which  he  or  she  is  transferring  and  must  be  as- 
signed an  initial  Residential  Classification  for  tuition  pur- 
poses. 

The  transfer  into  or  admission  to  a  different  compo- 
nent of  the  same  institution  (e.g.,  from  an  undergraduate 
to  a  gradute  or  professional  program)  is  not  construed  as  a 
transfer  from  one  institution  to  another  and,  thus,  does  not 
by  itself  require  a  reclassification  inquiry  unless  (1)  the  af- 
fected student  requests  a  reclassification  inquiry  or  (2)  the 
transfer  or  enrollment  occurs  following  the  lapse  of  more 
than  one  quarter,  semester,  or  term  during  which  the  indi- 
vidual was  not  enrolled  as  a  student. 

Responsibility  of  Students.  Any  student  or  prospective 
student  in  doubt  concerning  his  or  her  residence  status  must 
bear  the  responsibility  for  securing  a  ruling  by  stating  his  or 
her  case  in  writing  to  the  admissions  officer.  The  student 
who,  due  to  subsequent  events,  becomes  eligible  for  a 
change  in  classification,  whether  from  out-of-state  to  in- 
state or  the  reverse,  has  the  responsibility  of  immediately 
informing  the  Office  of  Admissions  of  these  circumstances 
in  writing.  Failure  to  give  complete  and  correct  information 
regarding  residence  constitutes  grounds  for  disciplinary 
action. 


60 


The  University  of  North  Carolina  at  Chapel  Hill 


It  is  the  responsibility  of  the  student  to  pay  tuition  at 
the  rate  charged  and  billed  while  an  appeal  is  pending.  In 
effect,  the  student  who  is  classified  as  a  nonresident  at  the 
time  of  tuition  billing  should  pay  the  nonresident  rate.  Con- 
versely, if  a  student  is  classified  as  a  resident  at  the  time  of 
billing,  he  or  she  should  pay  the  resident  rate. 

Appeals  of  Rulings  of  Admission  Officers.  A  student 
appeal  of  a  classification  decision  made  by  any  admissions 
officer  shall  be  filed  by  the  student  with  that  officer  in  writ- 
ing and  shall  be  transmitted  to  the  Residence  Status  Com- 
mittee by  that  officer,  who  shall  not  vote  in  that  Committee 
on  the  disposition  of  such  appeal.  The  student  shall  be  noti- 
fied of  the  date  set  for  consideration  of  the  appeal  and,  on 
request  of  the  student,  he  or  she  shall  be  afforded  the  op- 
portunity to  appear  and  be  heard  by  the  Committee.  Any 
student  desiring  to  appeal  a  decision  of  the  Residence  Status 
Committee  shall  give  notice  in  writing  of  that  fact  within 
10  days  of  receipt  by  the  student  of  the  decision  of  the  Resi- 
dence Status  Committee,  and  the  basis  for  such  appeal,  to 
the  Chairman  of  the  Residence  Status  Committee,  and  the 
Chairman  shall  promptly  transmit  the  appeal  to  the  State 
Residence  Committee. 

A  complete  explanation  of  the  statute  and  the  proce- 
dures under  the  statute  is  contained  in  A  Manual  to  Assist 
the  Public  Higher  Education  Institutions  of  North  Carolina 
in  the  Matter  of  Student  Residence  Classification  for  Tuition 
Purposes.  This  manual  and  other  information  concerning 
the  application  of  this  law  is  available  for  inspection  in  the 
Admissions  Offices  of  the  University. 

All  students  are  responsible  for  knowledge  of  the  con- 
tents of  the  statute  and  the  Manual. 


FELLOWSHIPS  AND  FINANCIAL  AID 

Numerous  fellowships,  assistantships,  and  other  ap- 
pointments are  available  to  students  who  are  making  prog- 
ress toward  advanced  degrees  at  The  University  of  North 
Carolina  at  Chapel  Hill.  Many  of  these  provide  tax-free 
grants;  others  provide  remuneration  for  the  performance  of 
services  such  as  instructors,  research  and  teaching  assis- 
tants. 

Applicants  for  appointments  must  be  persons  of  good 
character  who  have  demonstrated,  or  who  have  definite 
promise  of  attaining,  proficiency  in  their  subject  of  graduate 
study.  Information  regarding  appointments  and  application 
forms  may  be  obtained  from  the  office  of  the  Graduate 
School  of  Business  Administration.  The  deadline  for  submis- 
sion of  applications  and  all  supporting  materials  is  February 
1.  Since  the  University  is  a  member  of  the  Association  of 
American  Universities,  the  rules  of  the  Association  in  regard 
to  fellowships  are  followed,  and  appointments  to  the  various 
fellowships  and  scholarships  will  not  be  announced  until 
March  21.  Acceptance  must  be  filed  in  the  Graduate  School 
of  Business  Administration  by  April  15.  Occasionally  con- 
sideration will  be  given  to  applications  from  highly  qualified 
candidates  who  by  special  circumstances  have  been  unable 
to  meet  the  February  1st  deadline  date. 

A  regulation  of  the  University  Trustees  provides  that 
graduate  students  who  are  solicited  for  a  special  talent  and 
who  are  performing  specific  academic  duties  may  be  entitled 
to  a  special  tuition  rate  which  was  $256.00  for  the  1975- 
1976  academic  year. 

Graduate  students  in  business  administration  are  eli- 
gible to  compete  for  several  University  non-service  awards, 
each  of  a  value  of  $2,900. 

The  Julian  Price  Fellowships,  established  in  1955,  range 
down  from  $4,000  and  are  awarded  to  students  in  the  doc- 
toral program  in  business  administration. 

In  1958  the  Haskins  &  Sells  Foundation,  Inc.  established 
the  Haskins  &  Sells  Faculty  Assistance  Fellowship  in  the 
amount  of  $3,500. 
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The  North  Carolina  Motor  Carriers  Association  Gradu- 
ate Research  Fellowships  in  the  field  of  transportation,  es- 
tablished in  1959,  are  awarded  in  varying  amounts  to  quali- 
fied graduate  students. 

There  are  a  number  of  Business  Foundation  Scholar- 
ships of  varying  amounts  for  MBA  and  Ph.D.  candidates. 

Awarded  annually  to  MBA  candidates  are  the  Central 
Carolina  Bank  Fellowship,  The  Charlotte  Executive  Pro- 
gram Club  Fellowship,  and  The  Executive  Program  Schol- 
arship, each  in  the  amount  of  $500. 

Two  Burlington  Industries  Fellowships,  the  Collier 
Cobb  and  Associates  Fellowship,  two  R.  J.  Reynolds  Indus- 
tries Fellowships,  the  Wachovia  Bank  and  Trust  Company 
Fellowship,  the  Walter  E.  Heller  Scholarship  and  the  Zim- 
mer  MBA  Fellowship  all  carry  annual  stipends  of  $1,000. 

Four  John  Motley  Morehead  MBA  Fellowships  pay 
tuition  and  fees  and  provide  a  living  allowance  of  $2,500 
per  year. 

The  School  is  a  member  of  the  Consortium  for  Graduate 
Study  in  Management,  which  awards  approximately  100  fel- 
lowships a  year  to  minority  men  and  women  for  the  MBA 
programs  of  the  six  member  universities.  Consortium  fellow- 
ships pay  tuition  and  provide  a  living  allowance  of  $2,000 
for  the  first  year  of  the  MBA  program,  and  $1,000  for  the 
second  year. 

A  number  of  graduate  teaching  and  research  assistant- 
ships  are  awarded  each  year.  Grading  and  laboratory  assis- 
tantships  are  awarded  annually  to  qualified  students. 

Detailed  information  regarding  all  of  these  awards  may 
be  obtained  from  the  Dean  of  the  Graduate  School  of  Busi- 
ness Administration. 


ACADEMIC  AIDS  AND  RESOURCES 

Endowments:  The  Business  Foundation 

In  July,  1946,  two  hundred  seventy-five  North  Carolina 
business  and  educational  leaders  signed  their  names  to  the 
charter  establishing  the  Business  Foundation  of  North  Caro- 
lina, Inc.  The  articles  of  incorporation  provided:  "The  objects 
and  purposes  for  which  the  corporation  is  formed  are  to  aid 
and  promote,  by  financial  assistance  and  otherwise,  all  types 
of  education,  service  and  research  for  business  and  indus- 
try at  or  through  the  School  of  Business  Administration 
and/ or  the  Graduate  School  of  Business  Administration  of 
The  University  of  North  Carolina  at  Chapel  Hill.  .  .  ."  Over 
the  years  contributions  to  the  Foundation  from  interested 
businessmen  have  produced  an  endowment  currently  val- 
ued at  5.7  million  dollars.  The  income  from  this  endowment 
is  used  by  the  School  of  Business  Administration  for  the 
following  purposes:  supplementing  salaries  of  distinguished 
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teachers  and  researchers;  supporting  and  publishing  re- 
search; providing  graduate  fellowships;  and  expanding  pro- 
grams of  service  to  the  business  community. 

The  Julian  Price  Professorship  of  Insurance  was  created 
in  May,  1947,  by  Mr.  Ralph  C.  Price  and  Mrs.  Kathleen  Price 
Bryan  of  Greensboro,  North  Carolina,  as  a  memorial  to  their 
father,  the  former  president  of  the  Jefferson  Standard  Life 
Insurance  Company.  Funds  from  this  endowment  also  pro- 
vide for  the  Julian  Price  Fellowships  in  Business  Adminis- 
tration and  Economics.  Although  created  as  an  endowment 
separate  from  the  Business  Foundation,  the  Julian  Price  en- 
dowment is  closely  allied  to  the  Foundation  in  interest  and 
purpose.  The  late  Julian  Price  was  a  charter  member  of  the 
Foundation. 

In  October.  1951.  the  Wachovia  Bank  and  Trust  Com- 
pany, through  a  generous  gift  to  the  Business  Foundation, 
established  an  endowment  for  the  purpose  of  supporting  in- 
struction and  research  in  the  field  of  banking.  Under  the 
terms  of  the  endowment  an  annual  income  was  used  to  create 
the  Wachovia  Professorship  in  Banking. 

In  November.  1951,  two  additional  professorships  were 
created  at  the  School  through  generous  gifts  to  the  Business 
Foundation.  R.  J.  Reynolds  Industries  established  the  Reyn- 
olds Professorship,  currently  designated  for  a  professor  in 
the  field  of  Applied  Behavioral  Sciences;  and  Burlington 
Industries,  Inc.,  created  the  Burlington  Industries  Chair  in 
Business  Administration.  Both  endowments  provide  annual 
income  for  instruction  and  research  in  the  respective  fields. 

Drexel  Enterprises,  Inc.  completed  a  generous  gift  of 
endowment  funds  to  the  Business  Foundation  in  March,  1959. 
Income  from  this  endowment  has  been  designated  for  use  in 
support  of  the  Drexel  Research  Professorship  at  the  School. 
The  Professorship  is  awarded  annually  to  a  faculty  member 
involved  in  major  research  responsibilities. 

In  1958.  the  Jefferson  Standard  Life  Insurance  Com- 
pany, the  Pilot  Life  Insurance  Company,  and  the  North  Caro- 
lina National  Bank  established  separate  endowments  desig- 
nated as  the  Jefferson  Standard.  Pilot  Life  and  North 
Carolina  National  Bank  Business  Education  Funds.  Annual 
income  from  each  of  these  endowments  is  given  to  the  Busi- 
ness Foundation  for  unrestricted  use  by  the  School  of  Busi- 
ness Administration. 
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In  1959,  the  Business  Foundation  expanded  its  member- 
ship policy  to  include,  in  addition  to  endowment  contribu- 
tions, gifts  expendable  by  the  School  in  the  year  in  which 
they  are  given.  A  "living  endowment,"  the  program  is  known 
as  the  Sustaining  Membership  Program  and  is  being  sup- 
ported by  businesses  and  individuals  whose  annual  gifts 
equal  the  income  from  a  sizeable  endowment  fund. 

The  Willard  J.  Graham  Chair  of  Business  Administra- 
tion was  established  in  April,  1966,  by  the  graduates  of  The 
Executive  Program  to  honor  Professor  Graham,  who  was 
Director  of  the  Program  from  its  inception  in  1953  until  his 
death  in  November,  1966.  Endowment  income  is  used  to 
support  a  distinguished  professorship  in  Business  Adminis- 
tration. 

The  Meade  H.  Willis,  Sr.  Professorship  in  Investment 
Banking  was  established  in  1968  by  Meade  H.  Willis,  Jr., 
Ben  S.  Willis  and  James  P.  Willis,  sons  of  the  late  well- 
known  investment  banker.  Annual  income  is  directed  toward 
support  of  the  occupant  of  the  distinguished  chair  and  his 
work. 

In  1972,  the  Mildred  Borden  and  Robert  March  Hanes 
Foundation  Trust  was  established  through  an  earlier  bequest 
of  Mrs.  Mildred  Borden  Hanes.  Mrs.  Hanes  wishes  that  the 
income  from  the  endowment  should  be  used  to  perpetuate 
her  husband's  active  interest  in  the  continued  growth  and 
improvement  of  the  University  of  North  Carolina,  and  par- 
ticularly the  School  of  Business  Administration,  through  the 
establishment  of  a  distinguished  professorship  in  Business 
Administration.  Robert  March  Hanes  led  in  the  establish- 
ment of  the  Business  Foundation  of  North  Carolina,  and  was 
the  Foundation's  first  president. 

The  Peat,  Marwick,  Mitchell  Foundation  established 
the  Peat,  Marwick,  Mitchell  Professorship  in  Professional 
Accounting  in  1974.  It  is  awarded  to  a  professor  who  pro- 
vides leadership  in  innovative  research  and  in  excellence 
in  teaching  in  the  field  of  public  accounting.  The  Founda- 
tion has  pledged  support  for  the  chair  in  the  amount  of 
$17,500  a  year,  over  a  ten-year  period. 

The  UNC-Luther  H.  Hodges  Memorial  Fund  was  es- 
tablished in  1974  in  honor  of  the  late  Governor  of  North 
Carolina  and  former  U.S.  Secretary  of  Commerce.  Contri- 
butions to  the  fund  have  been  designated  to  support  a  dis- 
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tinguished  professorship  in  business  ethics  at  the  School  of 
Business  Administration  and  to  expand  the  School's  pro- 
grams in  that  field. 


Publications 

To  help  disseminate  research  by  its  faculty,  the  School 
of  Business  Administration  has  developed  three  series  of 
publications  for  distribution  among  professional  colleagues 
and  other  interested  individuals  and  agencies.  Monographs 
are  published  in  either  the  Research  in  Economics  I  Business 
Administration  Series  or  the  Technical  Paper  Series.  Book- 
length  studies  are  released  through  the  series,  Studies  in 
Economics  and  Business  Administration,  published  in  coop- 
eration with  The  University  of  North  Carolina  Press  at 
Chapel  Hill.  A  current  list  of  the  Research  Papers,  Tech- 
nical Papers,  and  book  series  is  available  upon  request. 

The  School  also  publishes  annually  a  report  of  research 
activities  at  the  School,  titled  Business  Research  at  Chapel 
Hill.  This  report  explains  in  some  detail  the  School's  gen- 
eral philosophy  on  the  role  of  research.  Copies  may  be  ob- 
tained by  writing  to  the  School. 

Editorial  supervision  of  School  of  Business  Adminis- 
tration publications  is  vested  in  the  Editorial  Committee. 


The  University  of  North  Carolina  Press 

The  University  of  North  Carolina  Press  assists  the  Uni- 
versity in  the  advancement  of  learning  through  the  publica- 
tion of  scholarly  books.  In  addition  to  publishing  several 
journals  of  research,  it  carries  on  a  book  publishing  program 
that  in  recent  years  has  totaled  about  fifty  titles  a  year.  These 
books  are  the  work  of  scholars  from  all  parts  of  the  world. 
The  presence  in  the  University  of  a  professionally  staffed 
book  publishing  organization  with  facilities  for  the  inter- 
national distribution  is  a  stimulus  to  research  and  writing 
by  members  of  the  University  community. 
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The  University  Library 

The  University  Library  of  more  than  2.9  million  vol- 
umes is  one  of  the  more  important  collections  in  the  South. 
It  includes  substantial  collections  in  business  administration 
and  economics,  for  both  research  and  instructional  pur- 
poses. The  Business  Administration  and  Social  Sciences  Di- 
vision of  the  Wilson  Library  is  organized  to  serve  the  libra- 
ry needs  of  students  and  faculty  of  the  School.  This  division 
contains  over  550  current  scholarly,  trade,  and  other  jour- 
nals in  business  and  economics;  a  selected  collection  of  im- 
portant books;  and  essential  business  services.  The  Wilson 
Library  is  a  depository  for  the  publications  of  the  federal 
government  and  the  United  Nations.  These  collections, 
along  with  its  outstanding  collection  of  state  publications, 
constitute  basic  research  materials  of  particular  value  to 
students  of  business  administration.  Individual  carrels  for 
graduate  students  are  available  in  the  Library. 

The  Library  maintains  a  North  Carolina  Union  Cata- 
logue in  which  the  holdings  of  The  University  of  North 
Carolina  at  Chapel  Hill,  North  Carolina  State  University  at 
Raleigh,  The  University  of  North  Carolina  at  Greensboro, 
and  Duke  University  at  Durham  are  all  catalogued.  Graduate 
students  may  borrow  from  these  other  libraries  without  leav- 
ing Chapel  Hill,  by  means  of  a  rapid  messenger  service.  The 
cooperative  acquisitions  program  followed  by  these  four  li- 
braries results  in  extraordinarily  rich  library  facilities  for 
each  of  the  participating  institutions. 


The  Computation  Center 

The  Computation  Center  is  equipped  with  an  IBM  Sys- 
tem/360 model  75  which  is  available  for  batch  and  time- 
sharing operations,  and  which  serves  as  a  remote  input/ 
output  terminal  to  the  IBM  System/ 370,  model  165  located 
in  the  Triangle  Universities  Computation  Center  in  Re- 
search Triangle  Park.  The  Triangle  Universities  Computa- 
tion Center  was  established  in  1966  by  The  University  of 
North  Carolina  at  Chapel  Hill,  Duke  University,  and  North 
Carolina  State  University  at  Raleigh.  Time-sharing  con- 
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soles  at  the  School  of  Business  Administration  feed  into 
both  the  local  and  the  TUCC  systems. 

Special  short  courses  are  given  by  the  staff  of  the  Com- 
putation Center,  from  time  to  time,  to  assist  faculty  members 
and  students  in  programming  their  problems  for  processing 
on  the  computer.  The  Department  of  Computer  Science 
offers  courses  designed  for  students  who  are  especially  in- 
terested in  the  use  of  high-speed  computers.  Faculty  mem- 
bers and  graduate  students  in  business  administration  use 
the  computer  as  an  aid  in  their  research. 

The  Carolina  Population  Center 

The  University  of  North  Carolina  at  Chapel  Hill  has  an 
outstanding  program  of  studies  in  population  and  family 
planning.  The  Carolina  Population  Center  is  responsible  for 
stimulating,  coordinating,  and  supporting  these  studies. 
It  assists  in  building  population  research  and  teaching  within 
the  University  departments,  in  developing  interdisciplinary 
projects,  and  in  maintaining  relationships  with  field  activities 
in  North  Carolina  and  abroad  for  study  and  service  purposes. 

The  population  program  involves  departmental  teaching 
and  research  activities  in  the  following  disciplines:  Anthro- 
pology; Business  Administration;  Economics;  Geography; 
Political  Science;  Psychology;  Radio,  Television,  and  Motion 
Pictures;  Religion;  Sociology;  Social  Work;  Zoology;  Educa- 
tion; Obstetrics  and  Gynecology;  Genetics;  Biostatistics;  Epi- 
demiology; Health  Administration;  Health  Education;  Ma- 
ternal and  Child  Care;  and  Nursing.  Postgraduate  students 
specializing  in  population  avail  themselves  of  basic  depart- 
mental courses  plus  a  special  interdisciplinary  program  of 
studies  on  population  and  family  planning. 

The  Center  works  closely  with  State  and  County  agen- 
cies concerned  with  population  and  family  planning  in  North 
Carolina,  and  also  maintains  relationships  with  institutions 
and  agencies  with  similar  interests  in  India,  Thailand,  Egypt, 
Iran,  Ghana,  the  Philippines,  Colombia,  and  Venezuela. 

Institutes  for  Research 

The  intellectual  life  of  the  University  and  the  research 
activities  of  graduate  students  and  faculty  alike  receive  val- 
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uable  encouragement  and  support  from  various  institutes. 
These  institutes  do  not  operate  as  administrative  or  curricular 
agencies  within  the  University;  they  rather  serve  to  obtain 
financial  and  organizational  assistance  for  the  scholars  who 
constitute  their  membership. 

Institute  of  Applied  Business  and  Economic  Research 

The  Institute  of  Applied  Business  and  Economic  Re- 
search is  a  unique  operation  among  Southeastern  schools  of 
business.  It  was  established  in  1971  to  encourage  and  carry 
out  research  aimed  specifically  at  solving  problems  of  North 
Carolina  and  the  Southeastern  Region.  In  addition  to  pro- 
viding financial  support  for  such  research,  the  Institute  serves 
as  a  mechanism  for  coordinating  efforts  by  University  faculty 
members  with  those  of  other  agencies,  including  the  Eco- 
nomic Development  Administration,  the  Appalachian  and 
Coastal  Plains  Regional  Commissions,  the  Research  Triangle 
Institute,  the  Regional  Federal  Reserve  Banks,  appropriate 
state  governmental  agencies,  and  other  universities. 

The  Institute  for  Research  in  Social  Science 

The  Institute  for  Research  in  Social  Science,  founded 
in  1924  by  Howard  W.  Odum,  was  established  to  facilitate 
research  by  faculty  members  at  The  University  of  North 
Carolina  at  Chapel  Hill.  Through  the  years  the  Institute  has 
been  a  center  for  initiating,  catalyzing,  developing,  and  fi- 
nancing research  in  the  social  sciences.  Much  of  its  work 
has  been  in  stimulating  collaboration  in  interdisciplinary 
research  programs.  In  addition  to  stimulating  research  by 
faculty  members  associated  with  it,  the  Institute  also  initi- 
ates and  conducts  research  through  its  own  facilities. 

The  Institute  is  also  a  service  agency  for  research  proj- 
ects in  social  science.  Its  services  include  aid  in  research 
design,  computer  programming,  secretarial  and  clerical  as- 
sistance, editorial  assistance,  data-processing  consultation, 
support  for  graduate  assistants,  and  the  publication  of  re- 
search monographs  and  working  papers. 

The  Institute's  Social  Science  Data  Library  houses  the 
collections  of  the  Louis  Harris  Political  Data  Center,  the 
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Human  Relations  Area  Files,  U.  S.  Census  data,  and  data 
from  numerous  Institute  studies,  including  the  Southeastern 
Regional  Surveys.  Through  the  Data  Library,  researchers 
on  campus  have  access  to  the  collections  of  the  Internation- 
al Survey  Library  Association,  (Roper  Public  Opinion  Re- 
search Center),  and  the  Inter-University  Consortium  for 
Political  Research. 

The  Institute  also  performs  another  important  role 
within  the  University — that  of  giving  training  to  both  gradu- 
ate and  undergraduate  students.  While  the  Institute  offers 
no  formal  course  work  in  its  own  name,  Institute  staff  pre- 
pare materials  for  courses  in  various  social  science  depart- 
ments and  participate  in  the  analysis  of  these  materials.  In 
addition,  the  Institute  provides  students  with  opportunities 
for  active  participation  in  research  projects.  Its  facilities  are 
increasingly  used  as  laboratories  for  courses,  in  the  same 
way  that  laboratories  are  used  in  the  physical  sciences. 

The  Institute  is  governed  by  an  administrative  board 
made  up  of  senior  faculty  members,  department  chairmen, 
and  higher  administrators.  In  addition  to  a  small  full-time 
staff,  the  Institute  staff  includes  about  170  senior  members 
with  a  part-time  Institute  affiliation.  The  senior  staff  are 
faculty  members,  generally  receiving  salaries  through  their 
academic  departments,  who  are  carrying  out  social  science 
research.  New  members  are  appointed  to  the  senior  staff 
by  the  administrative  board  on  the  basis  of  their  written 
statements  about  the  scientific  problem  they  wish  to  exam- 
ine and  the  means  of  investigation  they  propose.  Appoint- 
ments are  usually  for  a  year. 

Membership  of  the  senior  staff  varies  from  year  to 
year,  but  usually  includes  faculty  from  anthropology,  busi- 
ness administration,  city  and  regional  planning,  economics, 
education,  geography,  health  affairs,  history,  journalism, 
library  science,  political  science,  psychology,  social  work, 
and  sociology. 

Junior  staff  members  are  graduate  students  with  re- 
search or  trainee  appointments  in  the  social  sciences  whose 
stipends  are  paid  from  Institute  funds  or  by  Institute  spon- 
sored research  projects.  Graduate  appointees  are  selected 
through  academic  departments  on  the  basis  of  the  students' 
academic  performance  and  promise  and  the  availability  of 
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research  projects  on  which  they  could  gain  experience  rele- 
vant to  their  graduate  training. 

The  Institute's  statistical  laboratory — equipped  with  cal- 
culators, unit-record  equipment,  and  a  high  speed  computer 
printer  and  card  reader/ punch  connected  both  to  the  IBM 
360/75  at  the  UNC  Computation  Center  and  to  the  IBM 
370/  165  at  the  Triangle  Universities  Computation  Center 
— serves  both  research  and  general  instructional  purposes. 

The  Institute's  publications  include  Research  Previews, 
which  is  issued  about  two  times  a  year  and  carries  articles 
on  the  research  of  Institute  staff  members,  and  paperbound 
monographs  and  working  papers,  including  a  methodology 
series  and  a  series  on  comparative  urban  studies.  It  also  is- 
sues the  UNC  News  Letter,  a  quarterly  publication  which 
carries  articles  about  social  science  research  of  interest  to 
the  general  public. 

Institute  of  Statistics 

The  Institute  of  Statistics  is  a  research  agency  of  The 
University  of  North  Carolina,  established  in  1945,  to  stimu- 
late and  strengthen  the  University's  program  in  statistics  on 
all  its  campuses.  Through  sections  organized  on  the  different 
campuses,  it  plays  a  major  role  in  assisting  local  administra- 
tions to  create,  maintain  and  strengthen  departments,  and 
administer  grants  and  contracts  which  have  had  to  do  with 
statistical  theory  and  practice.  It  brings  distinguished  schol- 
ars to  the  University  from  other  centers  throughout  the  world 
to  do  research,  teaching,  and  occasional  lecturing  and  is  in- 
strumental in  organizing  summer  sessions  and  conferences. 
It  encourages  various  separate  statistical  groups  to  work  to- 
gether for  mutual  benefit  in  teaching  and  research. 

In  Raleigh,  the  Institute  cooperates  with  the  Depart- 
ment of  Statistics  which  is  organized  in  the  School  of  Physi- 
cal and  Mathematical  Sciences  and  which  engages  in  much 
close  consulting  work  with  the  Agricultural  Experiment 
Station  and  the  Engineering  School.  Besides  training  grad- 
uate students  whose  chief  interest  is  an  application  of  sta- 
tistics, the  Department  of  Statistics  engages  in  co-operative 
research  activities  with  government  agencies  and  with  in- 
dustry throughout  the  state.  In  addition  to  conducting  a 
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graduate  training  program  and  granting  degrees  of  Master 
of  Science  and  Doctor  of  Philosophy  in  Experimental  Sta- 
tistics, the  department  conducts  the  undergraduate  teach- 
ing of  statistics  and  offers  a  degree  of  Bachelor  of  Arts  in 
Statistics. 

In  Chapel  Hill  the  Institute  works  with  many  groups. 
The  Department  of  Statistics  provides  a  specialized  pro- 
gram in  theoretical  statistics  leading  to  either  a  master's 
or  a  doctoral  degree;  it  also  offers  courses  leading  to  a 
Bachelor  of  Science  degree  in  mathematical  sciences.  The 
Department  of  Statistics  also  has  an  active  research  pro- 
gram, which  is  sponsored  by  numerous  government  agen- 
cies, in  probability,  statistics,  combinatorial  mathematics, 
statistical  communication  theory,  and  operations  research. 

The  Department  of  Biostatistics  in  the  School  of  Public 
Health,  the  Social  Science  Statistics  Laboratory,  the  L.  L. 
Thurstone  Psychometric  Laboratory,  and  the  Computation 
Center  are  other  organizations  in  Chapel  Hill  which,  to- 
gether with  the  Institute  of  Statistics,  engage  in  coopera- 
tive research  activities.  Also,  collaboration  with  the  new 
Research  Triangle  Institute  nearby  is  an  aspect  of  current 
activities.  Through  the  Institute  of  Statistics,  contact  be- 
tween members  of  the  various  groups  is  maintained  and 
encouraged.  Uniting  the  strengths  of  several  departments 
and  campuses,  the  Institute  in  its  membership  and  staff 
represents  a  resource  in  statistics  of  great  distinction. 


Other  Institutes 

In  addition  to  those  described  above,  other  institutes  of 
importance  to  graduate  study  at  Chapel  Hill  are  the  Institute 
of  Natural  Science,  the  Institute  for  Environmental  Health 
Studies,  the  Institute  of  Government,  the  Institute  of  Latin 
American  Studies,  the  Institute  of  Marine  Sciences,  the  Re- 
search Laboratories  of  Anthropology,  the  Water  Resources 
Research  Institute,  the  Laboratories  for  Reproductive  Biolo- 
gy, the  Institute  of  Folklore,  and  the  Committee  on  Russian 
and  East  European  Studies.  Information  about  the  operation 
of  any  of  these  institutes  may  be  obtained  from  the  directors. 


MANAGEMENT  DEVELOPMENT  PROGRAMS 


The  Executive  Program 

The  Executive  Program,  a  program  of  advanced  study 
in  business  administration  for  men  and  women  in  manage- 
ment, was  established  in  1953.  This  program  is  designed  for 
persons  already  carrying  major  executive  responsibility.  All 
areas  are  presented  from  the  top  management  point  of  view 
to  increase  general  effectiveness  of  executive  performance. 
The  over-all  objective  is  the  development  of  broad-gauge 
senior  management  personnel. 

The  Program  is  not  a  series  of  self-contained  units;  in- 
stead attention  is  devoted  to  cases  and  problems  which  in- 
volve several  areas.  The  emphasis  is  upon  (a)  the  develop- 
ment of  an  understanding  of  the  problems  of  all  divisions  of 
the  business  and  (b)  an  approach  to  the  solution  of  these 
problems  from  the  top  management  point  of  view.  Each  par- 
ticipant prepares,  under  a  faculty  advisor,  a  written  five  year 
plan  for  his  firm  as  part  of  his  graduation  requirements  for 
The  Program. 

The  Program  consists  of  a  combination  of  five  weekends 
and  three  one-week  periods  of  full-time  residence.  Each  ap- 
plicant for  admission  should  be  nominated  by  his  employer 
and  sponsored  by  him.  Admission  is  highly  selective;  success- 
ful business  experience  weighs  heavily  in  the  selection. 

Further  details  regarding  this  program  may  be  obtained 
by  writing  to  the  Director,  The  Executive  Program,  School  of 
Business  Administration,  The  University  of  North  Carolina 
at  Chapel  Hill. 

Young  Executives  Institute 

The  Young  Executives  Institute  is  an  intensive  residence 
management  development  program  specifically  designed  to 
satisfy  the  advanced  management  training  requirement  of  the 
younger  administrator. 
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The  program  is  structured  to  provide  a  formal  introduc- 
tion to  policy  decision  considerations  and  advanced  training 
in  other  aspects  of  management  for  young  executives  being 
considered  for  positions  with  greatly  increased  responsibility 
in  their  organizations.  It  provides  training  applicable  not  only 
to  manufacturing  firms  but  also  to  service  industries,  includ- 
ing health,  and  to  local  and  state  governments. 

The  curriculum  includes  comprehensive  coverage  both 
of  functional  area  issues  and  the  broader  cross-functional 
and  cross-disciplinary  range  of  problems.  The  course  is  based 
on  a  solid  exposure  to  the  tool  areas:  decision  analysis,  com- 
puters and  information  systems,  individual  and  group  be- 
havior, and  accounting  and  control.  From  these  foundations 
the  curriculum  develops  the  concept  of  managerial  decision- 
making skills  in  the  policy  areas:  marketing,  operations,  and 
financial  management.  Finally,  the  environment  external  to 
the  organization  is  explored  through  the  broad  program  seg- 
ments in  monetary  theory  and  the  corporate  role  in  modern 
society. 

The  five-week  program  is  divided  into  one-week  ses- 
sions spaced  over  the  spring  semester  of  each  year.  In  ad- 
dition to  scheduled  class  sessions,  time  is  provided  each 
evening  for  in-depth  discussion  of  specific  current  issues 
led  by  a  recognized  university  specialist  in  the  area. 

Admission  to  the  Young  Executives  Institute  is  open  to 
promising  young  administrators  between  the  ages  of  25  and 
35.  All  participants  are  nominated  by  their  organizations 
and  selected  by  the  School's  Admissions  Committee. 

Further  information  regarding  YEI  may  be  obtained  by 
writing  the  Director,  Young  Executives  Institute,  School  of 
Business  Administration,  The  University  of  North  Carolina 
at  Chapel  Hill. 


Bureau  of  Business  Services 

The  Bureau  of  Business  Services  designs  and  operates 
management  institutes  for  business.  These  institutes  are  con- 
ducted at  Chapel  Hill  and  throughout  the  State  of  North 
Carolina. 
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Management  Institutes  at  Chapel  Hill  include  industry- 
sponsored  institutes  and  open  enrollment  institutes.  Each 
industry-sponsored  institute  usually  covers  a  number  of 
topics  of  special  concern  to  executive  personnel  in  a  particu- 
lar industry.  Open  enrollment  institutes  usually  cover  a  single 
topic  that  is  timely  and  relevant  to  executives  without  regard 
to  industry  group. 

The  faculty  for  industry-sponsored  institutes  usually 
comprises  industry  experts  as  well  as  a  representative  cross- 
section  of  the  School's  fulltime  permanent  faculty.  The  facul- 
ty for  open  enrollment  institutes  comprises  selected  mem- 
bers of  the  School's  faculty  whose  special  expertise  is  in  the 
subject  area  being  considered  by  that  particular  institute. 

Information  about  both  types  of  institutes  can  be  ob- 
tained by  writing  to  the  Director,  Bureau  of  Business  Ser- 
vices, The  Graduate  School  of  Business  Administration,  Uni- 
versity of  North  Carolina,  Chapel  Hill,  N.  C.  27514. 


Management  Development,  Inc. 

Off-campus  general  management  institutes  are  con- 
ducted in  approximately  six  North  Carolina  communities 
each  year.  These  institutes  receive  administrative  and  logisti- 
cal support,  together  with  educational  design,  from  the  Bu- 
reau of  Business  Services  and  Management  Development, 
Inc. 

Management  Development,  Inc.  is  a  non-profit  corpora- 
tion owned  and  managed  by  the  graduates  of  The  Executive 
Program  and  the  Young  Executives  Institute.  Its  objective 
is  to  provide  local  opportunities  throughout  the  State  of 
North  Carolina  for  business  executives  and  professional 
persons  to  update  and  increase  their  managerial  capacity. 
The  faculty  for  these  institutes  comprises  graduates  of  The 
Executive  Program  and  consequently  includes  outstanding- 
ly successful  executives  from  throughout  North  Carolina 
and  from  most  of  the  State's  leading  business  firms.  Each 
such  institute  is  jointly  sponsored  by  Management  Develop- 
ment, Inc.  and  a  civic  organization  in  the  community,  usual- 
ly the  Chamber  of  Commerce.  Information  about  how  to 
establish  a  Business  Management  Institute  in  a  particular 
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community  can  be  obtained  by  writing  to  the  Educational 
Director,  Management  Development,  Inc.,  Bureau  of  Busi- 
ness Services,  The  Graduate  School  of  Business  Adminis- 
tration, The  University  of  North  Carolina  at  Chapel  Hill, 
Chapel  Hill,  N.  C.  27514. 


COURSES 


Courses  for  Graduates  and  Advanced  Undergraduates 

1 10  QUANTITATIVE  METHODS  IN  DECISION  PROBLEMS  I 
(3).  Prerequisites,  Mathematics  22  or  31  and  Business  Ad- 
ministration 24,  or  equivalents.  The  use  of  quantitative  tools 
in  formulating  and  analyzing  decision  problems.  Topics  in- 
clude decision  analysis,  linear  programming,  and  inventory 
models.  Fall  and  spring.  Staff. 

1 1 1  QUANTITATIVE  METHODS  IN  DECISION  PROBLEMS  II 
(3).  Prerequisite,  Business  Administration  110  or  equivalent. 
Formulations  of  allocation  problems,  such  as  inventory,  main- 
tenance, replacement,  profit  control,  and  their  analysis  as  se- 
quential decision,  network  and  assignment  problems.  Spring. 
Staff. 

120  RISK  MANAGEMENT  (3).  Analysis  of  the  financial  problems 
inherent  in  the  multitude  of  static  risks  which  confront  the 
business  enterprise,  and  evaluation  of  the  alternative  meth- 
ods of  dealing  with  such  problems  utilized  in  modern  scientific 
risk  management.  Fall  and  spring.  Keintz,  J.  F.  Lee. 
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121  LIFE  INSURANCE  (3).  Basic  life  insurance  principles  and 
practices;  includes  functions,  types  of  contracts,  premium  and 
reserve  calculations;  legal  aspects,  settlement  options  and  pro- 
gramming; risk  selection:  company  organization  and  manage- 
ment. Fall  and  spring.  Keintz,  J.  F.  Lee. 

1 22  PROPERTY  INSURANCE  (3).  A  study  of  the  more  important 
types  of  property  coverages,  including  fire,  marine,  and  inland 
marine  insurance.  Includes  hazards,  policy  types,  rate  determi- 
nation, company  organization,  financial  analysis,  and  legal 
background.  Fall  and  spring.  Keintz.  J.  F.  Lee. 

123  CASUALTY  INSURANCE  (3).  The  social,  economic,  and 
legal  bases  of  workmen's  compensation,  automobile,  accident 
and  health,  burglary,  fidelity,  surety,  and  other  casualty  in- 
surance. Includes  rate-making  contract  analysis,  types  of  com- 
panies, and  state  regulation.  Fall  and  spring.  Keintz.  J.  F.  Lee. 

124  ADVANCED  LIFE  INSURANCE  (3).  Prerequisite.  Business 
Administration  121  or  equivalent.  An  introduction  to  the  more 
specialized  life  insurance  services,  such  as  advanced  program- 
ming, Social  Security  benefits,  wills,  trusts,  taxation,  estate 
planning,  and  business  life  insurance.  Spring.  Keintz.  J.  F.Lee. 

125  ADVANCED  PROPERTY  AND  CASUALTY  INSURANCE 
(3).  Prerequisites,  Business  Administration  122  or  123  or  equiv- 
alents. A  study  of  multiple  line  insurance,  advanced  rate- 
making,  financial  statements,  investments  and  reserves,  in- 
surance statistics,  reinsurance,  loss  adjustment,  insurance  sur- 
veys and  government  regulation.  Spring.  Keintz.  J.  F.  Lee. 

130  PRODUCTION  MANAGEMENT  (3).  Analysis  of  the  pro- 
duction-operating function  in  both  manufacturing  and  non- 
manufacturing  organizations.  Developing  production  policies 
which  support  total  organizational  goals  under  varying  con- 
straints. Fall  and  spring.  Staff. 

131  PRODUCTION  MANAGEMENT  ANALYSIS  (3).  Pre- 
requisite. Business  Administration  130  or  equivalent.  A  case 
analysis  course  in  which  the  principles  of  modern  production 
management  are  applied  to  the  solution  of  selected  produc- 
tion problems  considering  the  total  objectives  of  the  organiza- 
tion. Fall  and  spring.  Dannenbring.  Davis,  Elvers. 

133  DESIGN  AND  OPERATION  OF  PRODUCTION  SYS- 
TEMS (3).  Prerequisite,  Business  Administration  130  or  equiv- 
alent. Analysis  of  the  problems  of  planning  and  scheduling 
the  production-operating  function  of  a  business  enterprise. 
Topics  include  forecasting,  job-shop  scheduling,  assembly- 
line  balancing,  project  management.  Fall.  Dannenbring. 
Elvers,  Khumawala. 
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137  PRODUCTION  MANAGEMENT  CONTROLS  (3).  Pre- 
requisite, Business  Administration  130.  Development  of  the 
skills  necessary  to  analyze  planning  and  control  problems 
using  an  integrated  set  of  problems,  cases  and  programming 
exercises.  Fall  and  spring.  Elvers,  Khumawala. 

141  TRANSPORTATION  MANAGEMENT  (3).  Management 
principles  applied  to  transportation  as  a  part  of  physical  dis- 
tribution. Fall  and  spring.  Staff. 

150  ORGANIZATIONAL  BEHAVIOR  (3).  Introductory  analysis 
of  human  behavior  in  organizations  and  its  applications  in 
organizational  and  job  design,  staffing,  development,  com- 
pensation, and  labor  relations.  Fall  and  spring.  Staff. 

152  SOCIAL  PSYCHOLOGY  OF  ORGANIZATIONS  (3).  Pre- 
requisite, Business  Administration  150  or  equivalent.  Systems 
analysis  of  behavior  in  organizations  and  its  application  to  the 
management  of  human  resources.  Fall  and  spring.  Adams. 

153  SOCIAL-TECHNICAL  SYSTEMS  (3).  Prerequisite,  Busi- 
ness Administration  152  or  equivalent.  Advanced  readings 
and  intensive  analysis  and  discussion  of  cases  and  problems 
in  socio-technical  systems.  Spring.  Adams. 

154  PERSONNEL  DEVELOPMENT  (3).  Prerequisite,  Business 
Administration  150  or  equivalent.  Analysis  of  problems, 
methods  and  incentives  in  the  development  of  personnel. 
Emphasis  is  on  the  development  of  supervisors  and  execu- 
tives. Fall  and  spring.  Calhoon. 

157  PERSONNEL  PROBLEMS  (3).  Prerequisite,  Business  Ad- 
ministration 150  or  equivalent.  An  advanced  course  in  per- 
sonnel administration  concentrating  on  major  problems  and 
policies  in  managing  the  human  resources  in  an  organization. 
Fall  and  spring.  Jerdee,  Moffie,  Rosen. 

160  PRINCIPLES  OF  MARKETING  (3).  Marketing  organiza- 
tion and  methods  with  emphasis  on  the  social  and  economic 
aspects  of  distribution.  Consumer  problems,  marketing  func- 
tions and  institutions,  marketing  methods  and  policies.  Fall 
and  spring.  Staff. 

161  ADVERTISING  (3).  Prerequisite,  Business  Administration 
160  or  equivalent.  The  organization  and  functions  of  advertis- 
ing from  the  point  of  view  of  the  business  executive.  Topics 
include  economic  and  social  aspects;  types  of  advertising  and 
purposes;  media  types,  selection  and  evaluation;  advertising 
research.  Fall  or  spring.  Armstrong,  Kendall,  Klompmaker, 
Littlefield. 

163  MANAGEMENT  OF  PROMOTION  (3).  Prerequisite,  Busi- 
ness Administration  160  or  equivalent.  Consumer  behavior, 
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personal  selling,  advertising,  sales  promotion,  and  the  man- 
agement of  total  promotion  programs.  Fall  and  spring.  Arm- 
strong, Hughes. 

165  RETAILING  (3).  Prerequisite,  Business  Administration  160 
or  equivalent.  A  study  of  the  place  of  retailing  in  the  economy. 
Topics  include  development  of  the  present  retail  structure, 
functions  performed,  principles  governing  effective  opera- 
tions, modern  store  policies  and  practices,  and  managerial 
problems  posed  by  social  and  economic  trends.  Fall  and 
Spring.  Tillman. 

166  DISTRIBUTION  MANAGEMENT  (3).  Prerequisite,  Busi- 
ness Administration  160.  The  area  of  distribution  in  business, 
including  retailing,  wholesaling,  marketing  logistics,  distribu- 
tion analysis.  Fall  and  spring.  Klompmaker,  Russ. 

168  INTRODUCTION  TO  MARKETING  RESEARCH  (3).  Pre- 
requisites, Business  Administration  24  and  160  or  equiva- 
lents. An  introduction  to  research  methodology  with  empha- 
sis upon  the  compilation,  analysis  and  interpretation  of  data 
used  in  the  planning  and  control  of  marketing  operations. 
Fall  and  spring.  Kendall,  Littlefield,  Russ. 

169  MARKETING  POLICIES  (3).  Prerequisites,  Business  Ad- 
ministration 160  or  equivalent,  and  senior  standing.  A  prob- 
lem method  course  dealing  with  specialized  marketing  func- 
tions and  policies;  includes  product  and  line,  brands,  channels 
of  distribution,  prices  and  pricing,  promotion,  and  diagnosis 
and  control.  Fall  and  spring.  Armstrong, Headen,  Littlefield. 

170  ADVANCED  FINANCIAL  ACCOUNTING  I  (3).  Prerequi- 
site, Business  Administration  72  or  equivalent.  Income  mea- 
surement and  valuation  problems  related  to  cash,  marketable 
securities,  receivables  and  special  sales  methods,  inventories, 
long  term  investments,  and  liabilities.  Fall  and  spring.  Bazley, 
Davidson,  Nikolai,  Reynolds,  Rockness. 

171  ADVANCED  FINANCIAL  ACCOUNTING  II  (3).  Prerequi- 
site, Business  Administration  170  or  equivalent.  Income 
measurement  and  valuation  problems  related  to  plant  and 
equipment,  intangible  assets  and  stockholder  equity;  part- 
nership problems;  insurance  problems;  price-level  problems; 
and  state  analysis.  Fall  and  spring.  Nikolai,  Reynolds,  Rock- 
ness, Stickney. 

172  ACCOUNTING  THEORY  (3).  Prerequisite,  senior  standing. 
Critical  examination  and  analysis  of  accounting  principles 
with  emphasis  on  determination  of  cost  and  income,  valua- 
tion and  statement  presentation.  Study  of  current  problems 
presented  in  accounting  literature  and  business  cases.  Fall 
and  spring.  Bowen,  Brooks,  Langenderfer,  Rockness. 
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173  COST  ACCOUNTING  (3).  Prerequisite,  Business  Adminis- 
tration 72  or  equivalent.  A  study  of  cost  systems,  including 
job  order,  process,  and  standard  costs.  Managerial  use  of 
information  is  stressed.  Fall  and  spring.  Brummet,  Rockness. 

174  MANAGEMENT  ANALYSIS,  REPORTING  AND  CON- 
TROL (3).  Prerequisite,  Business  Administration  73  or  173. 
Development  of  systems,  concepts  and  analytical  methods  to 
serve  the  information  needs  of  management  in  decision  mak- 
ing and  control.  Fall  and  spring.  Bazley,  Wyman. 

175  AUDITING  (3).  Prerequisite,  Business  Administration  72  or 
equivalent.  A  course  in  auditing  theory  and  practice.  Auditing 
standards,  procedures,  rules  of  professional  conduct,  and  re- 
lated materials  of  professional  importance  are  studied.  Fall 
and  spring.  Terrell. 

177  PRINCIPLES  OF  FEDERAL  INCOME  TAXATION  (3). 
Prerequisite,  Business  Administration  72  or  73.  Underlying 
principles  of  the  Federal  income  tax  law;  problem  recognition 
and  tax  planning  emphasis.  Fall  and  spring.  Bowen,  Brooks, 
Hoffman. 

178  SPECIALIZED  ACCOUNTING  PROBLEMS  (3).  Prerequi- 
site, Business  Administration  171  or  equivalent.  Advanced 
problems  involving  foreign  exchange  and  branches,  domestic 
branches,  consolidation,  estates  and  trusts,  sick-business  prob- 
lems, compound  interest  applications,  and  governmental  ac- 
counting. Fall.  Reynolds,  Brooks. 

179  CERTIFIED  PUBLIC  ACCOUNTING  PROBLEMS  (3).  Pre- 
requisite, major  in  accounting,  and  approval  of  the  instructor. 
A  review  of  the  general  and  specialized  accounting  problems 
which  constitute  the  subject  matter  of  CP. A.  examinations. 
Spring.  Langenderfer. 

180  PRINCIPLES  OF  FINANCIAL  MANAGEMENT  (3).  Pre- 
requisite, Business  Administration  71  or  equivalent.  Theoret- 
ical foundations  of  optimal  financial  policy.  Problems  and 
cases  provide  application  of  theory  to  financial  decisions  in- 
volving cash  flow,  capital  structure,  capital  budgeting.  Fall 
and  spring.  Staff. 

182  THEORY  AND  APPLICATION  OF  FINANCIAL  MAN- 
AGEMENT (3).  Prerequisite,  Business  Administration  180 
or  equivalent.  A  follow-on  course  to  Business  Administration 
180  which  goes  more  deeply  into  the  theory  and  application 
of  financial  management.  Emphasis  is  placed  on  investment, 
financing,  and  dividend  decisions.  Fall  and  spring.  Cohan, 
Pringle. 
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185  FINANCIAL  INSTITUTIONS  AND  MARKETS  (3).  Pre- 
requisite, junior  or  senior  standing  in  business  administration 
or  economics.  Analysis  of  the  operating  policies  of  financial 
institutions  and  the  effect  of  such  policies  upon  the  structure 
of  the  capital  markets.  Fall  and  spring.  Kreps,  Rice. 

186  INVESTMENTS  (3).  Prerequisite,  junior  or  senior  standing  in 
business  administration  or  economics.  A  survey  of  investment 
principles  and  practice.  Emphasis  is  given  to  the  problems  of 
security  analysis  and  portfolio  management  with  special  at- 
tention to  the  investment  problems  of  the  individual  investor. 
Fall  and  spring.  McEnally,  Pringle,  Rice. 

190  ADMINISTRATIVE  POLICY  (3).  Prerequisite,  senior  stand- 
ing. Comprehensive  analysis  of  administrative  policy-making 
from  a  total  organization  point  of  view;  use  of  case  analysis 
and  simulation  to  develop  integrative  decision  skills.  Spring. 
Levin,  Tillman. 

191  INTRODUCTION  TO  INTERNATIONAL  BUSINESS  (3). 
Prerequisite,  senior  standing.  Problems  in  operating  overseas, 
including  analysis  of  differences  in  country  settings,  legal  and 
financial  systems,  and  governmental  policies  affecting  foreign 
operations.  Fall  and  spring.  Headen,  Littlefield. 

192  INTRODUCTION  TO  MANAGEMENT  INFORMATION 
SYSTEMS  (3).  Prerequisite,  senior  standing.  A  survey  of  the 
elements  and  function  of  management  information  systems 
and  an  introduction  to  the  principles  underlying  the  design 
of  effective  systems.  Fall.  DesJardins. 

193  ECONOMIC  FLUCTUATIONS  (Economics  185)  (3).  An 
overview  of  economic  stabilization  efforts  in  a  fluctuating 
economy.  Interaction  between  stabilization  policies,  the  econ- 
omy and  its  financial  institutions.  An  applied  macroeconomics 
course.  Fall.  M.W.  Lee. 

194  CREDIT  TRANSACTIONS  AND  SALES  (3).  Prerequisite, 
Business  Administration  91  or  equivalent.  The  laws  of  nego- 
tiable instruments  and  the  legal  principles  governing  sales, 
including  conditional  sales  and  security  transactions,  are 
covered.  Fall  and  spring.  Mann,  Stewart. 

195  LAW  OF  TRADE  (3).  Prerequisite,  Business  Administration 
91  or  equivalent.  This  course  considers  the  law  affecting  the 
conduct  of  trade  and  industry:  nature  and  scope  of  competi- 
tion at  common  law,  and  legislative  attempts  to  fix  the 
boundaries  of  permissible  competition.  Spring.  Mann,  Stewart. 

199  MANAGEMENT  SIMULATION  (3).  Open  to  seniors  only. 
A  seminar  simulating  the  operation  of  a  complex  business 
enterprise.  Three  student  teams  operate  competing  firms  in 
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an  industrial  environment  simulated  by  a  computer.  Fall 
and  spring.  Dannenbring,  Elvers,  McLaughlin. 

Courses  for  Graduates 

200  QUANTITATIVE  METHODS  I  (3).  Prerequisite,  graduate 
standing  in  business  administration  or  economics.  An  intro- 
duction to  basic  mathematical  concepts  and  their  application 
to  decision  models  in  management  situations.  Fall.  Staff. 

201  QUANTITATIVE  METHODS  II  (3).  A  continuation  of  Busi- 
ness Administration  200.  Spring.  Staff. 

205  DYNAMIC  PROGRAMMING  (Operations  Research/Sys- 
tems Analysis  205)  (3).  Prerequisite,  Business  Administration 
201,  209  or  equivalent.  Development  of  theoretical  and  com- 
putational aspects  of  dynamic  programming,  multi-stage  deci- 
sion processes,  the  Principle  of  Optimality,  recursive  equa- 
tions, and  Markovian  decision  problems.  Spring.  Rubin. 

206  DECISION  THEORY  (Operations  Research/ Systems  Analy- 
sis 206)  (3).  Prerequisite,  Business  Administration  205  or 
equivalent.  Axiomatic  development  of  subjective  probability 
and  utility  theory;  introduction  to  decision  analysis,  statistical 
decision  theory,  and  game  theory.  Spring.  Blau. 

207  HISTORY  OF  MANAGEMENT  THOUGHT  (3).  A  com- 
parative study  and  evaluation  of  the  development  of  man- 
agement thought.  Fall.  George. 

215  RISK  MANAGEMENT  (3).  Evaluation  and  management  of 
insurable  risks  faced  by  the  business  firm.  Fall  and  spring. 
Keintz,  Lee. 

220  COMPARATIVE  MANAGEMENT  (3).  Comparison  of  differ- 
ent managerial  styles,  methods,  and  settings  among  the  major 
countries  and  regions  in  the  world,  for  the  purpose  of  under- 
standing the  problems  of  doing  business  in  a  foreign  environ- 
ment and  the  different  roles  of  enterprise.  Fall.  Behrman. 

225  STUDIES  IN  INTERNATIONAL  BUSINESS  (3).  Prerequi- 
site, graduate  standing  in  business  administration  or  econom- 
ics. Individual  analysis  of  problems  in  a  functional  or  on  an 
industry  basis.  Analysis  will  also  be  required  of  a  geographic 
region,  including  its  attractiveness  to  U.  S.  business,  its 
commercial,  financial  and  economic  conditions  as  well  as  its 
competitive  situations  and  government  policies.  Spring.  Behr- 
man. 

226  LINEAR  PROGRAMMING  (Economics  226)  (Operations 
Research/ Systems  Analysis  226)  (3).  Prerequisite,  Business 
Administration  210  or  equivalent.  A  rigorous  theoretic  and 
algorithmic  development,  including  geometry  and  algebra  in 
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Rn,  the  simplex  method  (primal,  dual,  and  revised),  degener- 
acy, duality  and  sensitivity  analysis.  Fall.  Evans,  Rubin. 

227  NONLINEAR  PROGRAMMING  (Economics  227)  (Opera- 
tions Research/ Systems  Analysis  227)  (3).  Prerequisite,  per- 
mission of  the  instructor.  An  advanced  course  in  classic  opti- 
mization with  constraints.  The  Kuhn  Tucker  theory,  Lagrange 
regularity,  convex  programming,  special  algorithms,  and  non- 
linear duality  theory.  Spring.  Evans. 

230  PRODUCTION  MANAGEMENT  (3).  Prerequisite,  graduate 
standing  in  business  administration  or  economics.  Analysis 
and  solution  of  production  problems  in  the  total  firm  environ- 
ment. The  development  of  production  policies  and  controls 
under  varying  objectives  and  constraints.  Spring.  Davis, 
Elvers. 

231  OPERATIONS  MANAGEMENT  POLICY  (3).  Prerequisite, 
Business  Administration  230  or  equivalent.  Operations  man- 
agement policy  formation  and  administration  by  case  analysis 
in  selected  industries  emphasizing  integration  of  operations 
management  with  the  major  goals  of  the  organization.  Spring. 
Davis,  Elvers,  McLaughlin. 

232  MANAGEMENT  INFORMATION  SYSTEMS  (2).  A  study 
of  the  theory,  design  and  use  of  man-machine  information 
systems  for  decision  making  in  a  management  context. 
Analysis  of  the  computer  and  communications  equipment  sup- 
porting such  systems.  Fall.  Dannenbring,  DesJardins. 

233  FUNDAMENTALS  OF  ORGANIZATION  (2).  An  intensive 
examination  of  the  process  of  organization  and  its  applica- 
tion to  managerial  endeavors.  Spring.  Bell,  George. 

234  APPLICATIONS  IN  OPERATIONS  MANAGEMENT  (3). 
Prerequisite,  Business  Administration  230  or  equivalent.  Use 
of  quantitative  procedures  to  generate  operational  solutions 
to  operations  management  problems  drawn  from  area  enter- 
prises. Fall.  Dannenbring,  Khumawala. 

235  OPERATIONS  SYSTEMS  (3).  Prerequisite,  Business  Ad- 
ministration 230  or  equivalent.  Intensive  study  of  approaches 
to  designing  efficient  operating  systems  including  forecast- 
ing; output  planning,  scheduling  and  control;  inventory  con- 
trol; physical  distribution  planning,  and  facilities  location. 
Fall.  Davis,  Elvers,  Khumawala. 

250  HUMAN  BEHAVIOR  IN  MANAGEMENT  (3).  Prerequisite, 
graduate  standing  in  business  administration  or  economics. 
The  analysis  of  individual  and  group  behavior  in  organizations 
and  applications  to  organizational  relations.  Fall.  Bell,  Rosen. 
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252  CONFLICT  IN  ORGANIZATIONS  (3).  An  understanding  of 
the  factors  in  conflict  and  conflict  resolution  within  manage- 
ment and  between  management  and  employees.  Spring. 
Calhoon. 

254  ORGANIZATIONAL  DEVELOPMENT  (3).  Methods  for 
changing  and  developing  individuals,  groups,  and  organiza- 
tions. Analysis  of  different  individual  therapy  techniques; 
group  growth  techniques  such  as  T-groups;  and  encounter 
groups;  organization  design  strategy.  Fall.  Bell. 

257  PERSONNEL  ADMINISTRATION  (3).  Prerequisite,  Busi- 
ness Administration  150  or  equivalent.  A  study  of  the  factors 
contributing  to  the  building  and  maintaining  of  an  effective 
work  force.  Analysis  of  problems  by  case  study.  Fall.  Calhoon. 

260  MARKETING  MANAGEMENT  (3).  Prerequisite,  graduate 
standing  in  business  administration  or  economics.  A  course 
to  develop  an  understanding  of  marketing  problems  and  to 
survey  policies  and  procedures  for  the  formulation,  execution, 
and  appraisal  of  marketing  programs.  Spring.  Hughes,  Till- 
man. 

261  ADVANCED  MARKETING  ANALYSIS  (3).  Prerequisite, 
Business  Administration  260  or  equivalent.  Intensive  study 
of  market  structure  and  demand  analysis  for  consumer  and 
industrial  goods,  buyer  and  consumer  behavior,  and  analysis 
of  distribution  systems  with  analytical  techniques.  Fall  and 
spring.  Hughes. 

262  ADVANCED  MARKETING  PLANNING  AND  STRATE- 
GY (3).  Prerequisite,  Business  Administration  261  or  equiva- 
lent. Development,  planning,  and  evaluation  of  marketing 
strategies  for  products  and  services  at  various  life  cycle 
stages.  Emphasis  is  on  development  and  evaluation  of  pro- 
grams. Spring.  Klompmaker. 

263  PROMOTION  MANAGEMENT  (3).  Prerequisite,  Business 
Administration  260  or  equivalent.  Promotional  mix  compo- 
nents of  personal  selling,  sales  management,  and  advertising 
management  follow  examination  of  consumer  behavior.  Case 
analysis  and  team  projects  supplemented  by  lecture  and 
discussion.  Fall  or  spring.  Russ,  Tillman. 

269  APPLIED  MARKETING  STRATEGY  (3).  Prerequisite,  Busi- 
ness Administration  260  or  equivalent.  Small  teams  of  stu- 
dents develop  solutions  to  actual  marketing  strategy  prob- 
lems, making  final  presentations  to  corporate  officers.  Fall 
or  spring.  Hughes,  Littlefield. 

270  FINANCIAL  AND  MANAGEMENT  ACCOUNTING  (4). 
Prerequisite,  graduate  standing  in  business  administration  or 
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economics.  Concepts  underlying  financial  reporting.  Analysis 
of  cost  and  quantitative  data  for  managerial  purposes.  Pro- 
vides understanding  of  accounting  measurements  and  ap- 
preciation of  use  of  accounting  data.  Fall.  Langenderfer, 
Stickney. 

271  ADVANCED  FINANCIAL  ACCOUNTING  PROBLEMS 
(3).  Prerequisite.  Business  Administration  270  or  equivalent. 
An  advanced  problems  survey  course  covering  sources  and 
uses  of  capital;  valuation  and  income  determination;  report- 
ing issues;  analysis  of  data;  consolidated  statements;  and 
other  topics.  Fall.  Reynolds. 

272  ADVANCED  FINANCIAL  ACCOUNTING  THEORY  (3). 
Critical  examination  of  accounting  concepts  and  standards. 
Emphasis  on  income  determination,  particularly  controversial 
issues.  Study  of  current  problems  and  contemporary  develop- 
ment reflected  in  research  bulletins,  monographs,  journals, 
textbooks,  and  reports.  Spring.  Langenderfer,  Stickney. 

273  MANAGEMENT  ACCOUNTING  THEORY  AND  PRAC- 
TICE (3).  Prerequisite,  Business  Administration  270  or 
equivalent.  The  role  of  accounting  and  the  information  func- 
tion within  organizations.  Management  decision  models, 
analyses,  and  financial  controls  are  considered.  Fall.  Brum- 
met,  Wyman. 

274  ACCOUNTING  SYSTEMS  (3).  Prerequisites,  Business  Ad- 
ministration 171  and  173,  or  equivalents.  Study  of  the 
design,  operation,  and  control  of  accounting  information 
systems  and  their  integration  with  other  information  systems. 
Spring.  Staff. 

277  TAX  FACTORS  IN  BUSINESS  DECISIONS  (3).  Prerequi- 
site, Business  Administration  270  or  equivalent.  Significance 
of  taxes  relevant  to  business  decisions;  sets  in  perspective 
tax  factors  and  other  considerations  influencing  the  decision 
process.  Spring.  Langenderfer,  Hoffman.. 

280  FINANCIAL  MANAGEMENT  (3).  Prerequisite,  graduate 
standing  in  business  administration  or  economics.  Analysis  of 
financial  problems  and  policies  of  non-financial  firms  includ- 
ing working  capital  management,  capital  rationing  and  cost 
of  capital,  and  capital  structures.  Spring.  Cohan,  Dearborn, 
Pringle. 

282  ADVANCED  TOPICS  IN  FINANCIAL  MANAGEMENT 
(3).  Prerequisite,  Business  Administration  280  or  equivalent. 
Analysis  of  specific  financial  problems  of  interest  to  finan- 
cial managers.  Fall  or  spring.  Cohan,  Dearborn,  McEnally. 

285  FINANCIAL  INSTITUTIONS  AND  MARKETS  (3).  Pre- 
requisite,  Business  Administration  280  or  equivalent.  Fi- 
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nancial  institutions  as  suppliers  of  funds  to  the  money  and 
capital  markets.  Comparative  financial  policies  of  institutions 
considered  in  the  context  of  their  market  environments. 
Fall  or  spring.  Carleton,  Kreps,  Rice. 

286  INVESTMENT  POLICIES  (3).  Prerequisite,  Business  Ad- 
ministration 280  or  equivalent.  A  basic  treatment  of  invest- 
ment policies  with  emphasis  upon  long-run  values.  Portfolio 
policies  of  financial  institutions  are  examined.  Fall  or  spring. 
McEnally,  Pringle. 

287  THEORY  OF  FINANCIAL  MANAGEMENT  (3).  Prerequi- 
site, Business  Administration  280  or  equivalent.  Conceptual 
foundations  for  a  theory  of  financial  management;  the  struc- 
ture of  major  areas  of  financial  management,  and  the  theo- 
retical content  and  validity  of  formalized  techniques  for 
improving  decision-making  in  these  areas.  Spring.  Cohan, 
Dearborn,  McEnally,  Pringle. 

292  LABOR-MANAGEMENT  RELATIONS  (Economics  292) 
(3).  An  advanced  study  of  the  procedure,  subject  matter  and 
legal  framework  of  collective  bargaining.  Spring.  Staff. 

294  BUSINESS  AND  SOCIETY  (3).  Prerequisite,  graduate 
standing  in  business  administration  or  economics.  An  analy- 
sis of  the  external  environment  of  which  management  must 
be  cognizant  and  of  those  external  factors  which  may  influ- 
ence management  decisions.  Spring.  Barrett. 

295  BUSINESS  POLICY  (3).  Prerequisite,  graduate  standing  in 
business  administration  or  economics.  Integrating  and  build- 
ing upon  the  business  administration  core,  this  course  ap- 
proaches policy-making  and  administration  in  a  firm  from  the 
point  of  view  of  top  management.  Fall.  Barrett,  Dearborn, 
Levin. 

297  INTEGRATIVE  MANAGEMENT  AND  BUSINESS  COM- 
MUNICATION (3).  Prerequisite,  graduate  standing  in  busi- 
ness administration  or  economics.  Two-semester  course  be- 
ginning Fall  Semester  only.  Integration  of  the  functional  and 
tool  courses  and  their  application  to  a  variety  of  business 
problems;  emphasis  on  problem  identification  and  on  oral 
and  written  communication  of  analysis  and  recommenda- 
tions. Fall  and  spring.  Holsten,  Levin.  Staff. 

298  MANAGEMENT  SIMULATION  (3).  Prerequisites,  gradu- 
ate standing  in  business  administration  or  economics  and  per- 
mission of  the  instructor.  A  seminar  in  the  application  of  ana- 
lytical techniques  and  managerial  principles  to  policy  formu- 
lation and  implementation  in  a  complex  computer-simulated 
environment.  Spring.  Elvers,  Levin. 
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300  QUANTITATIVE  METHODS  IN  MANAGEMENT  1  (3). 
Prerequisite,  Business  Administration  209  and  Business  Ad- 
ministration 24  or  equivalents.  Multi-variable  deterministic 
models.  Stochastic  models,  linear  equations,  and  matrices, 
linear  systems.  Fall.  Staff. 

301  QUANTITATIVE  METHODS  IN  MANAGEMENT  II  (3). 
Prerequisite,  Business  Administration  300  or  equivalent. 
Statistical  inference,  analysis  of  variance,  regression  and  cor- 
relation, time  series  analysis,  multiple  regression,  design  of 
experiments,  statistical  decision  theory.  Spring.  Staff. 

302  CURRENT  RESEARCH  IN  MANAGEMENT  SCIENCE 
(0).  Prerequisite,  permission  of  the  instructor.  Survey  of  the 
current  literature  in  management  science  and  operations  re- 
search. Fall  and  spring.  Staff. 

303  ADVANCED  TOPICS  IN  MANAGEMENT  SCIENCE  (3). 
Prerequisite,  permission  of  the  instructor.  In-depth  study  of 
a  specific  area  of  contemporary  research  in  management  sci- 
ence. Spring.  Staff. 

307  SEMINAR  IN  THE  HISTORY  OF  MANAGEMENT 
THOUGHT  (3).  An  advanced  course  dealing  with  the  evolu- 
tion of  management  thought.  Spring.  George. 

309  INTRODUCTION  TO  INVENTORY  THEORY  (Operations 
Research/ Systems  Analysis  309)  (3).  Prerequisite,  permission 
of  the  instructor.  Introduction  to  the  techniques  of  con- 
structing and  analyzing  mathematical  models  of  inventory 
systems.  Fall.  Staff. 

310  NETWORK  FLOWS  (Operations  Research/ Systems  Anal- 
ysis 310)  (3).  Prerequisite,  permission  of  the  instructor. 
Network  flow  problems  and  solution  algorithms;  maximum 
flow,  shortest  route,  assignment,  and  minimal  cost  flow  prob- 
lems; Hungarian  and  out-of-kilter  algorithms;  combinatorial 
and  scheduling  (CPM  and  PERT)  applications.  Spring. 
Neebe,  Rubin. 

330  THEORY  OF  OPERATIONS  MANAGEMENT  I  (3).  Pre- 
requisites, Business  Administration  209  and  230,  or  equiva- 
lents. Rigorous  study  of  traditional  and  modern  issues,  prob- 
lems and  approaches  in  operations  management.  Fall. 
Dannenbring,  Davis,  Elvers,  Khumawala,  McLaughlin. 

331  THEORY  OF  OPERATIONS  MANAGEMENT  II  (3).  Pre- 
requisite, Business  Administration  330  or  equivalent.  A  con- 
tinuation of  Business  Administration  330.  Spring.  Dannen- 
bring, Davis,  Elvers,  Khumawala,  McLaughlin. 

334  APPLICATIONS  IN  OPERATIONS  MANAGEMENT  (3). 
Prerequisite,  permission  of  the  instructor.  Intensive  study  of 
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the  problems  of  applying  the  theory  of  operations  manage- 
ment in  actual  situations;  problems  of  formulation,  model 
building,  data  collection  and  experimentation.  Spring.  Dan- 
nenbring,  Elvers,  Khuawala. 

337  ADVANCED  TOPICS  IN  OPERATIONS  MANAGEMENT 
(3).  Prerequisite,  permission  of  the  instructor.  Intensive  study 
of  a  specific  area  in  operations  management.  Fall.  Staff. 

338  SEMINAR  IN  OPERATIONS  MANAGEMENT  (3).  Pre- 
requisite, permission  of  the  instructor.  Intensive  study  of  a 
specific  area  in  operations  management.  Spring.  Staff. 

351  INDIVIDUAL  BEHAVIOR  IN  ORGANIZATIONS  (3). 
Analysis  of  individual  behavior,  adjustment,  and  effective- 
ness. Examination  of  perception,  learning,  problem-solving, 
decision-making,  motivation,  and  personality.  Applications  to 
management  of  human  resources.  Fall.  Jerdee. 

352  INTERPERSONAL  AND  INTERGROUP  BEHAVIOR  IN 
BUSINESS  ORGANIZATIONS  (3).  Intensive  critical  ex- 
amination of  interpersonal  and  intergroup  behavior,  includ- 
ing decision  processes,  communication,  conflict,  and  conflict 
resolution  in  large  organizations.  Case  studies  are  used  to 
illustrate  application  in  business.  Spring.  Adams,  Bell,  Rosen. 

354  ORGANIZATIONAL  DESIGN  AND  DEVELOPMENT  (3). 
The  development  of  understanding  and  skills  in  changing  and 
evolving  organizational  design,  interpersonal  relationships, 
and  people,  in  order  to  achieve  desired  organizational  goals. 
Spring.  Bell. 

355  METHODS  IN  ORGANIZATIONAL  BEHAVIOR  RE- 
SEARCH (3).  Research  in  organizational  behavior  with  con- 
sideration of  establishing  experimental  designs,  data  collec- 
tion, and  application  of  appropriate  methods  in  the  analysis 
of  data.  Fall.  Moffie. 

356  SEMINAR  IN  ORGANIZATIONAL  BEHAVIOR  (3).  Pre- 
requisite, permission  of  instructor.  Intensive  study  of  im- 
portant current  theory  and  research  in  organizational  be- 
havior. Fall.  Staff. 

357  SEMINAR  IN  PERSONNEL  MANAGEMENT  (3).  Pre- 
requisite, Business  Administration  250  or  equivalent.  In- 
dividual research  in  depth  in  particular  phases  of  industrial 
relations:  manpower  planning,  acquisition,  control,  training, 
and  development;  labor  relations.  Spring.  Calhoon. 

360  SEMINAR  IN  MARKETING  I  (3).  Prerequisite,  permission 
of  the  instructor.  Intensive  study  of  problems  in  establishing 
marketing  goals,  consumer  demand,  product  selection  and 
identification,  pricing  policies  and  decisions.  Fall.  Headen, 
Klompmaker. 
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361  SEMINAR  IN  MARKETING  II  (3).  Prerequisite,  Business 
Administration  360.  Intensive  study  of  problems  in  design  of 
distribution  channels,  marketing  logistics,  promotional  deci- 
sions and  evaluations,  sales  forecasting  and  analysis.  Spring. 
Armstrong,  Littlefield. 

363  SEMINAR  IN  MARKET  COMMUNICATION  AND  STIM- 
ULATION (3).  Prerequisite,  permission  of  the  instructor.  In- 
dividual research  on  marketing  problems  involving  commun- 
ication and  stimulation.  Typical  problems:  communication 
processes  of  marketers;  communication  media;  objectives  and 
techniques;  evaluation  of  communication  effectiveness;  pro- 
motional programs.  Fall.  Hughes. 

366  SEMINAR  IN  DISTRIBUTION  MANAGEMENT  (3).  Pre- 
requisite, permission  of  the  instructor.  Advanced  study  in 
the  area  of  marketing  logistics,  Institutions,  distribution 
cost  fundamentals,  and  related  problems.  Fall.  Staff. 

368  SEMINAR  IN  MARKETING  RESEARCH  METHOD- 
OLOGY (3).  Prerequisite,  permission  of  the  instructor.  Study 
of  research  design,  methods  of  data  collection  and  analysis, 
sample  design,  and  problems  of  measurement  in  research  in 
marketing.  Spring.  Headen,  Russ. 

372  SEMINAR  IN  CURRENT  ACCOUNTING  ISSUES  (3). 
Prerequisite,  permission  of  the  instructor.  Analysis  of  current 
accounting  issues  through  readings,  discussion,  and  individual 
research  assignments.  Typical  problems  include  pensions, 
leases,  price-level  and  other  controversial  issues.  Fall.  Brum- 
met,  Reynolds,  Stickney. 

374  SEMINAR  IN  CONCEPTS  OF  BUSINESS  INCOME  (3). 
Prerequisite,  permission  of  the  instructor.  Concepts  of  in- 
come which  have  evolved  in  various  disciplines.  Degree  of 
interdependence  of  such  concepts.  Extent  concepts  have  in- 
fluenced or  been  influenced  by  other  concepts.  Fall.  Langen- 
derfer. 

376  SEMINAR  IN  RESEARCH  IN  ACCOUNTING  (0).  Pre- 
requisite, permission  of  the  instructor.  An  informal  seminar 
to  discuss  current  research  in  accounting.  Fall  and  spring. 
Staff. 

377  SEMINAR  IN  TAXATION  (3).  Prerequisite,  permission  of 
the  instructor.  Analysis  of  selected  topics  for  taxable  entities. 
Nature  and  significance  of  taxation  affecting  business  deci- 
sions. Development  of  tax  law  and  critical  appraisal  of  cur- 
rent law.  Spring.  Langenderfer,  Hoffman. 

380  THEORY  OF  FINANCIAL  MANAGEMENT  I  (3).  Pre- 
requisite, permission  of  the  instructor.  Review  of  the  theory 
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of  financial  management.  Fall.  Carleton,  Cohan,  Latane, 
McEnally. 

385  SEMINAR  IN  RESEARCH  IN  FINANCE  (0).  Prerequisite, 
permission  of  the  instructor.  Advanced  research  in  busi- 
ness finance  and  investment.  An  informal  seminar  to  dis- 
cuss current  research  of  doctoral  candidates,  faculty,  and 
others.  Fall  and  spring.  Staff. 

386  SEMINAR  IN  PORTFOLIO  MANAGEMENT  (Economics 
386)  (3).  Prerequisite,  permission  of  the  instructor.  Develop- 
ment, testing,  and  economic  effects  of  models  for  determining 
the  selection  of  assets.  Fall  or  spring.  Latane. 

387  QUANTITATIVE  METHODS  IN  FINANCE  (3).  Prerequi- 
site, permission  of  the  instructor.  Review  of  information  gen- 
erating and  optimizing  models,  and  their  applicability  to  deci- 
sion making  in  finance.  Spring.  Carleton,  Cohan. 

388  SEMINAR  IN  FINANCIAL  MARKETS  (3).  Prerequisite, 
permission  of  the  instructor.  Intensive  study  of  market  char- 
acteristics and  inter-relationships,  market  price  and  yield 
determination,  impact  of  monetary  and  regulatory  policies, 
and  effect  of  market  structure  on  performance.  Fall  or  spring. 
Kreps. 

391  MANAGEMENT  I  (3).  An  integrated  course  in  the  process 
of  management.  Fall.  Staff. 

392  MANAGEMENT  II  (3).  An  integrated  course  in  the  process 
of  management.  Spring.  Staff. 

393  MASTER'S  THESIS  (3-6)  or  more.  Fall  and  spring.  Staff. 

394  DOCTORAL  DISSERTATION  (3  or  more).  Fall  and  spring. 
Staff. 

397  SEMINAR  IN  THE  MODERN  CORPORATION  (3).  Pre- 
requisite, permission  of  the  instructor.  An  analysis  of  the 
areas  of  conflict  between  the  internal  objectives  of  manage- 
ment and  their  external  impact.  Fall.  Barrett. 

398  RESEARCH  METHODOLOGY  (3).  Prerequisite,  permis- 
sion of  the  instructor.  A  course  in  research  concepts,  objec- 
tives and  methods.  Spring.  Staff. 

399  SEMINAR  (3).  Prerequisite,  permission  of  the  instructor. 
Individual  research  in  a  special  field  under  the  direction  of  a 
member  of  the  department.  Fall  and  spring.  Staff. 

400  GENERAL  REGISTRATION  (0). 
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Academic  Regulations,  43-50 

Accreditation,  26 

Accommodations,  51-52 

Accounting,  courses,  80-81,  85-86,  90;  pro- 
gram for  doctoral  concentration  in,  35-36 

Administrative  Board,  the  Graduate  School, 
9;  the  Graduate  School  of  Business  Ad- 
ministration, 10 

Admission,  general,  43-44.  See  also  MBA, 
Doctor  of  Philosophy 

Admission  to  Candidacy,  for  doctoral  de- 
gree, 45 

Advertising,  courses,  79 

Assistantships,  62 

Athletics,  intercollegiate,  53 

Bureau  of  Business  Services,  74-75 

Burlington  Industries,  Fellowships,  21,  62; 
Professorship,  64 

Business  Research  at  Chapel  Hill,  66 

Business  and  Society,  course,  87 

Business  Education  Funds,  see  Business 
Foundation 

Business  Foundation,  63-66;  Business  Edu- 
cation Funds,  64;  Scholarships,  21-22, 
62;  Sustaining  Membership  Program,  65 


Calendar  of  Events,  4-6 

Carolina  Population  Center,  68 

Central  Carolina  Bank  and  Trust  Scholar- 
ship, 22,  62 

Charlotte  Executive  Program  Club  Fellow- 
ship, 22,  62 

Collier  Cobb  &  Associates  Fellowship,  22, 
62 

Commencement,  50 


Committee  on  Russian  and  East  European 
Studies,  73 

Computation  Center,  67-68 

Computer  facilities,  26,  67-68 

Consortium  for  Graduate  Study  in  Manage- 
ment Fellowships,  23,  62 

Courses  of  Instruction,  77-91 

Credit,  46-48.  See  also  Grades,  MBA,  Doc- 
tor of  Philosophy 

Degree,  MBA,  28-30;  Ph.D.,  31-34 

Deposits,  tuition,  44,  55 

Dissertation,  Ph.D.,  33-34 

Doctor  of  Philosophy,  31-34;  areas  of  con- 
centration, 35-42;  course  requirements, 
31-32;  dissertation,  33-34;  examination, 
33;  residence  requirements,  34;  statistics 
requirement,  32.  See  also  Credit,  Grades 

Drexel  Research  Professorship,  64 

Economic  Fluctuations,  course,  82 

Employment,  see  Placement 

Endowments,  63-66 

Executive  Program,  The,  73 

Executive  Program  Scholarship,  23,  62; 
Charlotte  Executive  Program  Club  Fel- 
lowship, 23,  62 

Expenses,  summary,  54,  see  also  Tuition, 
Fees,  Residence  Hall  Accommodations 

Faculty,  1 1-20 

Fees,  54-55;  microfilming  for  doctoral  dis- 
sertation, 34 

Fellowships,  61-62;  Fellowship  holders, 
21-24 

Finance,  courses,  81-82,  86-87,  90-91;  pro- 
gram for  doctoral  concentration  in,  36-37 
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Financial  Assistance,  61-62. 
Foreign  students,  44-45 

General  degree  requirements,  43-50;  ad- 
mission, 43-44;  admission  to  candidacy, 
45;  foreign  students,  44-45,  regulations, 
46-50. 

Grades,  for  admission,  43;  description,  47 

Grading  assistantship,  62 

Graduate  Management  Admissions  Test, 
28,  43 

Graduate  Record  Examination,  43 
Graham  Chair,  see  Willard  J.  Graham  Chair 

Hanes  Chair,  see  Mildred  Borden  and 
Robert  March  Hanes  Foundation  Trust 

Haskins  and  Sells,  Fellowship,  23,  61 

History  of  Management  Thought,  courses, 
83,  88 

Hodges  Fund,  see  UNC-Luthur  H.  Hodges 
Memorial  Fund 

Housing,  51-52 

Incomplete  grade,  47 

Infirmary,  see  Student  Health  Service 

Institute,  for  Environmental  Health  Studies, 
73;  for  Research  in  Social  Science,  69- 
71;  of  Applied  Business  and  Economic 
Research,  69;  of  Folklore,  73;  of  Govern- 
ment, 73;  of  Latin  American  Studies,  73; 
of  Marine  Sciences,  73;  of  Natural  Sci- 
ence, 73;  of  Statistics,  71-72;  Water  Re- 
sources Research,  73 

Insurance  and  risk  management,  courses, 
77-78,  83;  professorship,  see  Julian  Price 

Intercollegiate  athletics,  53 

Integrative  Management  and  Business  Com- 
munication, course,  87 

International  Business,  courses,  83 

Jefferson  Standard  Business  Education 
Fund,  64 


Julian  Price,  Fellowship,  61;  professorship, 
64 

Labor,  course,  87 

Laboratories  of  Reproductive  Biology,  73 
Laboratory  assistantships,  62 
Law  of  Trade,  course,  82 
Library,  67 
Linen  service,  51 

Luthur  Hodges  Fund,  see  UNC-Luthur  H. 
Hodges  Memorial  Fund 

Management,  courses,  82,  87,  88,  91;  man- 
agement simulation,  courses,  82-83,  87. 
See  also  operations  management 

Management  Development,  Inc.,  75-76 

Management  Development  Programs,  73- 
76;  Bureau  of  Business  Services,  74-75; 
Management  Development,  Inc.,  75-76; 
The  Executive  Program,  73;  Young  Exec- 
utives Institute,  73-74 

Management  Simulation,  courses,  82-83, 87. 

Marketing,  course,  79-80,  85,  89-90;  pro- 
gram for  doctoral  concentration  in,  37 

Master  of  Business  Administration,  28-30; 
MBA-JD  Program,  30 

Meade  H.  Willis,  Sr.  Chair,  65 

Mildred  Borden  and  Robert  March  Hanes 
Foundation  Trust,  65 

Minority  MBA  Fellowships,  see  Consorti- 
um for  Graduate  Study  in  Management 
Fellowships 

Morehead  MBA  Fellowships,  24,  62 

North  Carolina  Motor  Carriers  Associa- 
tion, scholarship,  62 

North  Carolina  National  Bank  Business 
Education  Funds,  64 

Officers  of  Administration,  9-10 
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Operations  Management,  courses,  78-79, 

84,  88-89;  program  for  doctoral  concen- 
tration in,  37,  39 

Organizational  Behavior,  courses,  79,  84- 

85,  89;  program  for  doctoral  concentra- 
tion in,  40-41 

Out-of-state  students,  residence  status,  55-60 

Peat,  Marwick,  Mitchell  Professorship  in 
Professional  Accounting,  65 

Pilot  Life  Business  Education  Funds,  64 

Placement,  53 

Population,  see  Carolina  Population  Center 

Prerequisites,  see  Admission,  MBA,  Doctor 
of  Philosophy 

Price,  fellowships  and  professorship,  see 
Julian  Price 

Privacy  of  student  information,  49-50 

Production,  see  Operations  Management 

Programs  of  study,  MBA,  28-30;  Doctor  of 
Philosophy,  31-42 

Publications,  66 

Quantitative  Methods,  courses,  77,  83-84, 
88,  91;  program  for  doctoral  concentra- 
tion in,  41-42 

R.  J.  Reynolds  Industries  Fellowships,  24, 
62;  professorship,  64 

Religious  interest  and  activities,  53 

Research  assistantships,  62 

Research  in  Economics/ Business  Adminis- 
tration, monograph  series,  66 

Research  Laboratories  of  Anthropology,  73 

Research  Methodology,  course,  91 

Residence  hall  accommodations,  51-52 

Residence  requirements,  see  MBA,  Doctor 
of  Philosophy 

Residence  status,  for  tuition  payment,  55- 
60 

Retailing,  course,  80 


Risk  Management,  courses,  77-78,  83 

Sales  Management,  see  Marketing 

Scholarships,  61-62;  holders,  21-24 

Student  aid,  see  Scholarships 

Student  Health  Service,  52-53 

Studies  in  Economics  and  Business  Admin- 
istration, 66 

Summer  Session,  see  Admission 

Sustaining  Membership  Program,  see  Busi- 
ness Foundation 

Teaching  Assistantships,  62 

Teaching  and  research  fellowships,  61 

Technical  Paper  Series,  66 

Transcript  of  records,  for  admission,  43 

Transportation,  course,  79 

Triangle  Universities  Computation  Center. 
27,  67 

Tuition  and  Fees,  54-55;  deposits,  55;  for 
specially  solicited  students,  61 

UNC-Luthur  H.  Hodges  Memorial  Fund,  65 

Undergraduate  planning  to  enter  graduate 
study,  46 

University  Library,  67 

University  of  North  Carolina  Press,  66 

University  Research  Fellows,  24 

University  Square,  52 

University  year,  46 

Wachovia  Fellowship,  24,  62;  Professor- 
ship, 64 

Walter  E.  Heller  Scholarship,  24,  62 

Willard  J.  Graham  Chair,  65 

Willis  Chair,  see  Meade  H.  Willis,  Sr.  Chair 

Young  Executives  Institute,  73-74 

Zimmer  MBA  Scholarship,  24,  62 


